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FOREWORD

The role ofskilled manpower in media and communication has become increasingly critical. From‘producing engaging content to
disseminating information effectively, the accuracy and reliability of media and communicationpractices are essefuraiéardecision
making and societal progress.

| believe that this curriculum and course specifications, if properly implemented with the necessary resources (quhlifigd e
adequate equipment and materials, physical training facilities, and teaching aids), and by admitting qualifiegds;amitligeoduce

competent and skilled media and communication technicians who can contribute significantly to the field.

|l would |Iike to express my gratitude to United Nati oensoftRlihi | dr e

curriculum. The invaluable contributions of the team members and resource persons during the review workshoappgeeeitgd.

| hope that the curriculum will be successfully implemented to meet the growing demand for skilled manpower in media and
communications.

Professor Idris M. Bugaje

Executive Secretary, NBTE, Kaduna
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1.0

2.0
2.1

2.2

GENERAL INFORMATION
TITLE OF THE PROGRAMME

The programme is National DiplonfliD) Mass Communication
GOAL AND OBJECTIVES OF THE PROGRAMME

GOAL: The National Diploma (ND) Mass Communication is designed to proeduce Technigthnknowledge, skills and

attitudes to effectiveljunction in professional disciplines of media and communication industry: newspapers, magazines, radio,

television, film, digital, multimedia, public relations, advertising,news agency, public affairsgovernment anctorporate
communications and report child rights and development isswksarry ‘out.other media and communication services

OBJECTIVES: At the end of the programme, the student should be able to:

i
il
iii.
iv.
V.
Vi.
Vil.

viii.

Xi.
Xii.

Xiii.

XIV.
XV.

Produce textual, audiasual and digital content for print, broadcast film and mulkidia platforms

Gather, investigate, interprete and report news for(the print, broadcast and digital media platforms

Select, edit and prepare content for publications; news/tems, features, photography, graphics and multimedia, etc.
Produce newspaper and magazine

Support production, presentation and directing of programmes for broadcastiéintediaplatforms

Plan, prepare and produce materials for.documentaries, news analysis and commentaries

Use indigenous communication system

Plan, prepare and produce materials for advertisement, advertorials, publicity, special focus, advocacy and public
services, etc.

Provide support services in film production

Report child rights and development issues

Negotiateterms forpublication angroduction of contents for multimedia platforms

Apply thelaw of media and-ecommunication practice

Adhere to the ethics of media ac@mmunication practice

Provide support:serviees in deepening democracy and good governance

Set up and manage-an enterpristhénmediaand communication industry



3.0 ENTRY REQUIREMENTS

a.Aminimum score in the Unified Tegastisatriyp uMaa tre dc udyatJd AMB Ex ami n

b.Candi dat es for t he progr amme shall plossess mi ni mum of
NABTEB/ WAEC/ GCE/ SSCE/ NECO/ NBAI S or its/ equivalents to inclu
from the f odlRSowiQaoagmmeCRS/, Civic Educayti on, Economics, Geog

Bi ol ogy or Agric)

4.0 STAFFING REQUIREMENT

4.1  Headship of the Department:
The HOD should have HND/B.Sc., Higher degrees in Media@mamunication programmes and not below the rank of a Senior

Lecturer

4.2  Core Teaching Staff:
At the point of mounting the programme, there should,be a minimum of four lecturers who should spread from Assistant

Lecturer/Instructor and above with HND, B.Sc. and.Higher Degrees in Media and Communication programmes

4.3  Technical Staff:
These are technically qualified staff not involved in direct lecturing/instructing, but who provide vital and indispersaigs i all
facilities used in the implementation of the programme. They possess minimum of National Diploma and HigherDplibonalin
Media and Communication

5.0 CAREER AND ACADEMIC PROSPECTS

5.1 Academic Progression
Holders of the ND are eligible for admission into HND and diestty in the University

5.2 Career Prospects
Holders of the ND._can work in the following establishments/organizations:

1 Departments and Units of MDAs of Public Institutions



6.0

7.0

7.1

7.2

8.0

Private Organizations
Military/ParaMilitary and Police
NGOs

Entrepreneurship/ Seémployed

= =4 4 A

DURATION
The duration of the programme is two academic sessions consisting of four semesters of 17 weeks each. (15 weeks atgiéeemic acti

and 2 weeks for Registration & Examinations).

CURRICULUM

Thecurriculumconsists ofour maincomponents.Theseare:

i. GeneralStudies

i. FoundationCourses

i. ProfessionaCourses

iv. SupervisedndustrialWork ExperienceschemgSIWES)

a. The General Educationcomponent shall account for not more than 15% of total contact hours for the programme.

b. Foundation Coursesnclude components courses that are offered in the core Department for the purposes of rudimentary knowledge
or background, etc. These courses should constitute'a maximum of 25% of the total contact hours for the programme

c. Professional Coursesre the core Media and Communication Courses which give the student the theory and practical skills needec
to practice as Techniciamhese maycecountor betweer60-70% of the contachours.

d Studentsod I ndws'trial Wor khalBakepiaceidwimgehe long cabhagom ®llowWiry th&\dndbof the second
semester of the first year.~See details on SIWES

CURRICULUM STRUCTURE

Thestructure of the ND programme consists of four semesters of classroom, Laboratory and Studio activities in the instigution an
semeste(3 1 4 months) ofSupervised IndustridlVork ExperienceScheme (SIWES)achsemester shall bef 17 weeksduration

made upasfollows:=15 contactweeksof teachingj.e. Lecture,Recitationand PracticalExercisetests,quizzes etc,and2 weeksfor
examination and registration. SIWES shiake placattheend ofthe second semestairthefirst year.



9.0

10.0

ACCREDITATION

The National Board for Technical Education shall accredit the programme before the diplomates can be awarded the Natianal Dip
certificates. Details about the process of accrediting the programme for the award of the National Diploma are availaéleffroen

of the Executi ve

Secretary,

CONDITIONS FOR THE AWARD OF THE DIPLOMA
Institutions offering accredited programmes should award the National Diplomasto candidates wducbessfully completed the

programme after passing prescribed course work, examinations, diploma project and the supervisedvoduskiparience. Such
candidateshould have completednainimumof betweerf7to 105semester credit units.

10.1 Classification of Diploma
The National Diploma shall be awarded in four classes as follows:

10.2

9 Distinction

1 Upper Credit
i Lower Credit
i Pass

Grading of Courses:
Courses shall be graded as follows:

CGPA of 3.50 and above
CGPA of 3.0 - 3.49
CGPA of 2.5602.99
CGPA 0f 2.002.49

Nat i

onal Boar d

for

MARKED RANGE LETTER GRADE WEIGHTING
75% and above A 4.00
70%71 74% AB 3.50
65%1 69% B 3.25
60%1 64% BC 3.00
55%1 59% C 2.75
50%1 54% CD 2.50
45%71 49% D 2.25
40%71 44% E 2.00

Techni

c al

E d



Below 40% F 0.0

11.0 GUIDANCE NOTES FOR TEACHERS

111

11.2

11.3

114

11.5

The new curriculum is drawn in course unithis is in keeping with the provisions of the National Policy on Education, which stresses
the introduction of theemester credit units, which will enable a student who so wishes to transfer the units already comgleted
institutionto anotheof similar standard from which he/she is transferring.

In designing the unit, the principle of the modular system by product has heen adopted thus making each of the prajdssgsnal m
whencompletedprovidethe studentwith technicaloperativeskills, whichcanbeusedfor job creationandemploymenpurposes.

As the success of the credit unit systdepends on the articulation, of the programme between the institutions and industry, the
curriculum content has been written in behavioral objectives, so that it is clear to all the expected performance ehthe/tstud
successfully completed some of tbeurses or the diplomates of the programme. This is slight departure in the presentation of the
performancebased curriculum which requires the conditions under which the performance is expected to be carried out and the criteri
for the acceptable levets performance. It is a deliberate attempt to further involve the staff of the department teaching the programme
to write their own curriculum stating the conditions+existing in their institution under which performance can take pladelknd

that with the criteria for determining an acceptance level of performance.

The Academic Board of the institution may vet departmental submission on the final curriculum. Our aim is to contirtoettthaee
a solid internal evaluation system exists,in‘each institution for ensuring minimum standard and quality of edubatmognammes
offered throughout the Polytechnic/Monotechnic system.

The teaching atheoryand practical work should, as much as possible, be integPatertical exercises, especially thospriofessional
courses and studio work should not'be taught in isolation from the tif@oryach course, there should be a balartbeofyto practice
in theratio of 50:50 or 60:40 or the reverse.

ASSESSMENT:

Classwork/practical Works Total




12.0

13.0

14.0

14.1

14.2

14.3

Examination 60
CA 40
Total 100

PRACTICAL LOGBOOK

A personal Logbook to be kept by each student shall contain atbetigy, weekly summary and semester summary of all the
practicalactivities from day one to the end of the programme. This is to be checked, marked, endorsed and recorded by the lecturers
concerned at the end of every week.

FINAL PROJECT

Final year students in this programme are expected to carry out a project.work. This could be on individual basis orkgobuptwo
more than five students per group, but reporting must be undertaken individually. The project should, as much dee petsibteto

the programme discipline. Project reports should be well presented and should be properly supervised. The departmakestould m
own arrangement of schedules for project work.

GUIDELINES ON SIWES PROGRAMME
Forthe smoothoperationof the SIWESthefollowing guidelinesshallapply.

Grading of SIWES
To ensure uniformity of grading scales, the institution should ensure that the uniform grading of students work, whechdgmedzk
toby all polytechnics isadopted.

The Institution Based Supervisor

The institutionbased supervisor shouldinitial the log book during each visit. This will enable him to check and determine to what extent
the objectives of the scheme are beingymet and to assist students having any problems regarding the specifitsagsgntoghem

by their industrybased supervisor.

Frequency of Visit
Institution should ensure that students placed on attachment are visited within one month of their placement. Othell Wisits sh
arranged so that:
i) There is another visit six weeks after the first visit; and
i) a final visit'in the last month of the attachment.

10



14.4 Responsibility for Placement of Students
a. Institution offering the ND programme shall arrange to place the students in indBysthe end of second semester of the first
academic session, stopies of thenaster list showing where each student has been placed, shall be submitted to the Executive
Secretary, NBTE, who shall, in tuauthenticatehelist andforward itto the Industriallraining Fund,Jos.

b. ThePlacement Officeshoulddiscuss andgreewith industryon thefollowing

i. A taskinventoryof what the student isxpectedo experienceluringthe periodef attachment.lt maybewiseto adopttheone

alreadyapprovedor eachfield by theindustry-basedsupervisor.

ii. Theevaluationof the studentby theindustrybasedsupervisomandtheinstitution-basedsupervisor.

ii. The final grading of the student during the period of attachmentshould be weighted more on the evaluation bpasedstry
supervisor.

14.5 Evaluationof Students durinthe SIWES
In the evaluationof the studentcognizanceshouldbetakenof thefallowing items:
i.  Punctuality
ii. Attendance
ii. General Attitudego Work
iv. Respector authority
v. Interestin thefield/technical area
vi. Technicalcompetencasapotentialtechniciann hisfield.
vii. Teamwork

14.6 Stipendfor Studentsin SIWES
The rate of stipend payable shall be determined from time to time by the Federal Government after due consultatioredetialthe F
Ministry of Educationthe Industrial Training Fundand the National Board fdrechnicalEducationNBTE).

14.7 SIWES asa Componentof the‘Curriculum
Thecompletionof SIWESis importantin thefinal determinatiorof whetherthe studenis successfuin theprogrammeor not. Failure
in SIWES is an indication that the student has not shown sufficient interest in the field or has no potential to belbedtechskcian
in the field. The SIWES should be graded om & ai A a sbeisis.Where a student has satisfied all other requirements but failed
SIWES hemayonlybe allowed taepeatanotherfour months SIWES dtis/herown expense.

11



CURRICULUM TABLE FOR ND MASS COMMUNICATION

YEAR | SEMESTER |

COURSE CODE COURSETITLE L P Cy CH
GNS111 CitizenshipEducation 2 - 2 2
GNS101 Useof English 2 - 2 2
MAC 111 Media Writing and Style | 2 1 3 3
MAC 112 ForeignLanguages 2 - 2 2
MAC 113 Computer Application for Media and 2 1 3 3
Communication
MAC 114 Foundation of Media and Communication 2 - 2 2
MAC 115 Newswriting and Reporting | 2 1 3 3
MAC 116 Fundamentals of Broadcasting 2 1 3 3
MAC 117 Principlesof Advertising 2 1 3 3
MSQ Mandatory Skills Qualification - - - 2
TOTAL 18 5 23 23
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YEAR | SEMESTER I

COURSE COURSETITLE L P CU CH
CODE

GNS102 Communicationn Englishl 2 - 2 2
GNS121 CitizenshipEducation 2 - 2 2
MAC 121 Media Writing and style I 1 1 2 2
MAC 122 Indigenous Communication System 1 1 2 2
MAC 123 Digital Communication 1 2 3 3
MAC 124 Graphicsdesignfor Media and Communication |2 1. 3 3
MAC 125 Newswriting and Reporting Il 2 1 3 3
MAC 126 Principlesof Public Relations 2 1 3 3
ENT 126 Introduction tdentrepreneurship 2 1 3 3
MSQ Mandatory Skills Qualification - - 2
TOTAL 15 8 23 25

13



YEAR Il SEMESTER |

COURSE COURSETITLE L P CuU CH
CODE
GNS201 Useof Englishl 2 - 2 2
MAC 211 Introduction to Media and @nmunication | 2 - 2 2
Theories
MAC 212 Research Methods in Media and 1 1 2 2
Communication
MAC 213 Editing and fact checking 1 1 2 2
MAC 214 Featuré\riting 1 1 2 2
MAC 215 Media Communication and Society 2 - 2 2
MAC 216 Media and Communication Ethics 1 1 2 2
MAC 217 Photographyn Media and Communication 1 1 2 2
MAC 218 Broadcast Production 2 1 3 3
MAC 219 Foundations of Film Proeduction 2 1 3 3
ENT 216 Introduction toEntrepreneurship I 2 1 3 3
MAC 100 SIWES - 2 2 -
TOTAL 17 10 27 25
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YEAR Il SEMESTER I

COURSE COURSETITLE L P Cu CH
CODE
GNS202 Communicationn Englishll 2 - 2 2
GNS222 Economics 2 - 2 2
MAC 221 Foundation of Child Rights Reportimgd Advocacy | 1 1 2 2
MAC 222 Speech Communication 1 1 2 2
MAC 223 Newspapeand Magazin€roduction 2 1 3 3
MAC 224 | BroadcasProductionll T 1 2 2
MAC 225 Media and Communication Laws 1 1 2 2
MAC 226 InvestigativeandInterpretativeReporting 1 2 3 3
MAC 227 Media,Democracyand Governance 2 - 2 2
MAC 228 Project - 4 4 -
TOTAL 13 11 24 20
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Media Writing and Style |

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media Writing and Style |

Course Code: MAC 11

Contact Hours:3

Credit Unit:3

Theoretical: 2

Year: | Semestert

Prerequisite:

Practicall Hour/week

GOAL: This course is designed to equip students with writing skills needed for Media and’Communication

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0 Know communication and its process
2.0 Understand media writing

3.0 Understand the responsibilities of a media writer

4.0 Know the skills of writing for radio
5.0 Know the skills of writing for television

6.0Know the skills of writing amadvertising copy

7.0Know the skills of proofeading and editing in medveriting

16



PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE:
Media Writing and Style |

COURSE CODE MAC 111

Contact.Hours3

Credit Unit:3

Theoretical2Hours

Year: | Semester:|

Prerequisite:

Practical: 1Hour

COURSE SPECIFICATION : THEORETICAL AND PRACTICAL

GOAL.: This course is designed to equip students with writing skills needed for Media-and Communication

GENERAL OBJECTIVE 1.0: Know communication and its process

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome| Teac her 6 s A Resources..| Specific Learning Teacher 0 {Resources
Outcome Activities
1.1 Define communication [Explain communication [Textbooks
1-2 Journals
1.2 Explain components of Explain components of |Internet
communication communication Computer
Projector
1.3 Explain types of Explain types of
communication communication
1.4 Explain the process of [Explain the*process of
communication communication
GeneralObjective 2.0: Understand media writing
3-4 2.1 Define Media Explain Media Textbooks | dent i fy t yGuidestudentto [Sample
Journals writing Il denti fy Media
2.2 Define Writing Explain Writing Internet me d i W i writing
Computer
2.3 Explain media writing Explain media Projector
writing
2.4 Explain the principles of [Explain the principles of
writing writing

17




2.5 Explain types of media
writing:

Explain types of media
writing:

1 Essays 1 Essays

9 Articles/features 9 Articles/features
1 Speeches 1 Speeches

T News T News

1 News analysis 1 News analysis
91 Editorials 1 Editorials

1 News commentaries T News

1 Letters to the editor commentaries

1 Reviews, etc. I Letters to the

editor
I Reviews, etc.

General Objective 3.@nderstand the responsibilities of a media writer
5 3.1Define a media writer  [Explain a media writer [Textbooks
. " Journals
Explain qualities of Internet
3.2Explain qualities of a mediawriter Computer
media writer Projector

3.3 Explain challenges of a
media writer

Media Writing

3.5 Explain common¢Errors’i
Media Writing

Explain challenges of a
media writer

Explain eonsiderations fq
Media'Writing

Media Writing

18




General Objective 4.%Know the skills of writing for radio

6-7 4.1 Explain radio as a Explain radio as a Textbooks  |Write radio scripts Guide.students to [Sample
means of means of Journals write,radio scripts jaudio clips,
communication communication Internet

Computer Sample
4.2 Explain types of Explain types of Projector scripts
radio programming radio programming
formats formats
4.3 Explain the Explain the Report
techniques of writing techniques of note book
for radio writing for radio
Computer
4.4 Explain radio script Explain radio Smart
writing script writing phones
Radio set

General Objective 5.Know the skills of writing for television

8-10 5.1 Explain television as a [Explain television as'a [Textbooks  |Write television scripts |Guide the students |[Smart
medium of communication |medium of Journals to write television |phones,

communication Internet Scripts Television
5.2 Explain types of Computer
television programming Explain types, of Projector Sample
formats television scripts
programming
5.3 Explain the formats Sample
techniques of writing audicvisual
for television Explain the clips,
techniques of Reporters
5.4 Explain television'script writing for note book
writing television

Explain television script

writing

Story board

19



General Objective 6.Know the skills of writing an advertising copy

11-13 | 6.1 Define advertising Explain advertising Textbooks  |Write an advertising  [Guidesstudents to [Sample
Journals copy writeyan advertisingadvertising
6.2 Explain the types of Explain the types of Internet copy copy
advertising advertising Computer
Projector Internet
6.4 Explain advertising copyExplain advertising
copy Computer
6.5 Explain the elements of
advertising copy Explain the elements of
advertising copy
6.6 Explain the styles in
writing advertising  |Explain the styles in
copy writing advertising
copy
General Objective 7.0: Know the skills of proofreading and editing in-media writing
14-15 [7.1Explain editing Explain editing Textbooks  |Proofread a script and gGuide students to: |[Computer
, . . , Journals text Proofread a script
7.2 Explain proofreading Explain proofreading . |nternet and a text Internet
7.3 Explain types of editing [Explain types‘ofediting [COmputer  [Edita script and a text| _
Projector Edit a script and a |Proof
7.4 Explain the methods of |[Explain the methods of text reading
editing in media writing  |editing in media writing software
7.5 Explain importance of E()j(_p_laln. |mp9rtance of N
editing in written editing in written Editing
communication communication software
Explain functions of
7.6 Explain functions of Pr(?ofreading Sar_nple
: scripts
Proofreading
Sample text

20



7.7 Explain types of
proofreading

7.8 Explain steps in
Proofreading

7.9 Explain proofreading
marks and technology
when editing and
proofreading

Explain types of
proofreading

Explain steps in
Proofreading

Explain proofreading
marks and technology
when editing and
proofreading

EVALUATION: CA 40%

EXAMINATION: 60%

21




Computer Application for Media and Communication

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Computer Application for Media
and Communication

Course Code: MACIR

Contact-Hours3

Credit Unit:3

Theoretical2hour/week

Year: | Semester: |

Prerequisite:

Practical:1hour/week

GOAL: This course is designed acquaint student with the use of computer technelogy in' media and communication

GENERAL OBJECTIVES : Oncompletion of this course, the students shouldbe.able to:

1.0 Understandhe conceptof computer

2.0 Know the hardware armsbftwarecomponents of a computer

3.0 Knowword processingpplication

4.0 Knowspreadsheet application in media and communication
5.0Know presentation applicatian media and communication

6.0Know Screen writing applications in film

7.0Understand web browsasatool for media and communication

22



PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : ComputerApplication for Media

Course Code: MACIR

Contact Hours:

and Communication

Credit Unit:3

TheoreticalZhour/week

Year: 1 Semester: |

Prerequisite:

Practical:2hours/week

GOAL: This course is designed acquaint student with theowledgeand skillsof computer technology in media and

communication

General Objectiva.0: Knowthe concepbf computer

THEORETICAL CONTENT PRACTICAL CONTENT
week | Specific Learning Outcom¢ Teac her 6 s Resources SpecificLearning | T e a c h e r 6 |Resources
Quicome Activities
1 1.1 Define a computer Define a computer Textbooks, Identify computer Guide students to: |[Computer
: set,
1.2 Explaintypes of Explaintypes of Computet, Input, output and Identify computer |computer
computers computers multimedia storagalevices input, output and ac-cfssonei
i rinters, et
1.3Explain the Explain the Rrojector storagedevices g
functions of a functions of a Audio-visual
computer computer Tutorials
1.4Explain the Explain the
differencebetween differencebetween
memory memory
andstorage andstorage
General Objective 2.0: Know the hardware anftwarecomponents of a computer
2-3 2.1Explainhardware EXplainhardware Text Books, Identify computer |Guide students to: (Computer,
component of a component of a Computefwith | hardware Identify computer |software
computer computer relevant hardware packages
software Identify different
2.2 Explain thesoftware Explain the packages software Identify different  computer
component of a software installed) packages softwarepackages [accessorie
computer component of a commonlyused |commonlyused in

23



2.3 Explainthe software computer Audio visual in media and media and internet
applications for tutorials communication  [communication
media and Explainthe
communication: software
f Word processing  [applications for
f Spreadsheet media and
M Presentation communication:
1 Web browser T Wword
processing
1 Spreadsheet
1 Presentation
1 Web
browser
General objective 3.0 Knoword processingpplication
4-5 3.1 Explainelements of Explainelements of  [Text Books, Usethetoolsina  |Guide students to: Computer
Word Processing \Word Processing Computer Word sets
applications applications Processing Usethetoolsin a
Word processinjapplication \Word Processing [Microsoft
3.2 Explain thetoolsin Explain thetoolsa in . japplication application windows
word processing word processing Format text and
application application Multimedia documents Format text and |package
projector documents
3.3 Explain thanethods of [Explain themethods of
FormattingText in Word  [FormattingText'in
Processingpplication \Word Precessing
application
GeneralObjective 4.0: Knovepread<sheegtpplication in media and communication
6-7 4.1Explain how to create |[Explain how to create [Text Books, Create Columns, | Guide students |Computer
Columns,Tables, Columns,Tables, Computer Tables, infographig to: sets
infographics an®ther.~ infographics andther andOther Features| CreateColumns,
Featuresn spreadsheet [Featuresn spreadsheetSpreadsheet | in spreadsheet Tables, Microsoft
application application application application infographics and [application
Other Featurem |package
4.2 Explainthe use of Explainthe use of Multimedia Compress data spreadsheet
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spreadsheets spreadsheets projector application
applications irMedia  |applications ifMedia
and communication and communication Compress\data
4.3 Explain how to Explain how to
compress data in mediacompress data in medis
and communication and communication
General Objectives 5.0: Know presentation application
3 5.1. Explain presentation [Explain presentation [Textbooks Create @owerPoint|Guide students to: (Computer
application in media and  |applicationin media ancComputer presentation Create @owerPoinjsets with
communication communication presentation Microsoft
presentation windows,
5.2 Explain the use of Explain the use of application
presentation application in [presentation applicatior
media and communication in media and Multimedia
communication Projector
5.3 Explain how to create a
PowerPoinpresentation Explain how to create g
PowerPoinpresentatior
General Objective 6.0: Knohowto use screen writing seftware applications in film
9-12 | 6.1 Explainscreen Explainscreen Textbooks Demonstrate Guide students to: Computer
writing applications writing applications ~ [Computer production Practice howto  [sets with
of professional produce Microsoft
Screen writing ooking film script  professional film  windows,
6.2 State the screen State the screen application script such as final ) _
writing application writing application draft andMiovie Multimedia
¢ Final Draft Y1 Final Draft Multimedia Magic ScreenwriterProJector
1 Movie Magic 1 Movie Magic Projector are
Screenwriter Screenwriter

M Studio’Binder

i Studio Binder
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6.2 Explain the application
of script writing software i
film

Explain the application
of script writing
software in film

General Objective 7.0: Understand

web brovesartool for media and communication

1315

7.1 Explain Web
Browser

7.2 Describe
component®f theWeb
Browser

7.3 Explainhow to use
the WebBrowser for
information
disseminationstorage,
processingndretrieval.

Explain Web
Browser

Describe
component®f the
\Web Browser

Explainhow to usehe
WebBrowser for
information
disseminationstorage,
processingndretrieval.

Textbooks,
Computer

Multimedia
Projector

Identify the
component®f a web
browser

Use.web browser
information
disseminationand
mediacontent
creation storage,
processing@nd
retrieval

EVALUATION: CA 60%
EXAMINATION: 40%
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Foundation of Media and Communication

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Foundation of Media and COURSE CODE: MAC 14 Contact Hours2

Communication Credit Unit: 2 Theoretical2 hours/week
Practical:-

Yearl Semestel Prerequisite:

GOAL: Thiscourses desigredto equipstudentwith the knowledge afhefundamentatoncepts, theoriestructureandprocessof
Media andCommunication

GENERAL OBJECTIVES : On completion of this course, the students should be able to:
1.0Understandhe concept o€Eommunication
2.0Understand the models of Communication
3.0Understandhe concept of Media
4.0UnderstandVledia andCommunicatiorasa socialforce
5.0UnderstandMedia and Communication Audience
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PROGRAMME : NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Foundation of
Media and Communication

COURSE CODE MAC 114

Contact Hours: Hourg

Credit Unit:2

Theoretical2Hours/week

Year:

Semester: |

Prerequisite:

Practical: -

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

and Communication

GOAL: Thiscourses designed t@quipstudent with the knowledge tifiefundamental concepttheories, structurandprocesf Media

General Objectivd.0: Understandhe concept oEommunication

1.2Explain types of
Communication

1.3Explain the functions
of Communication

1.4Explain the process
of Communication

1.5Explain barriets to
Communication

1.6Explain‘Mass

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | T e a c h er 6 s| Resources || Specific Learning Teacher 6 {Resources
Outcome Activities
1-2 ) . Books
1.1Define Explain Journals
Communication Communication Internet

Explain types.of Marker
Communication board

Explain thefunctions Projector
of Communication
. Computer
Explain the process ¢
Communication

Explain barriers to
Communication

Explain Mass
Communication
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Communication

9 Broadcast

1 Motion picture and
soundrecording

1 New Media

3.3Explain Media of
Communication

3.4 Explain the nature of
Media of
communication

3.5Explainthe
characteristicef
Media of

Communicatioristed

General Objective 2.@nderstand the models of Communication
3-6 2.1Define model Explainmodel Books
Journals
2.2 List the models of List the models of |Internet
Communication Communication
Marker
2.3Explain the models of  [Explain the board
Communication models of
Communication Projector
Computer
General Objective 3.0: Understand the concept of Media
7-9  B.1Define Media Explain Media Books
Journals
3.2 Explain types of Explain types of Interhet
Media Media: Comput e
ﬂ Print ﬂ Print Mar ker

1 Broadcast

1 Motion picture
and sound
recording

T New Media

ExplainitMedia of

Communication

Explain the nature

of-Media of

communication

Explain the
characteristics of
Media of
Communication

listed in 3.2
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in 3.2

3.6 Explain thestrengths
andweaknesssof
mediaand

Explain the
strengths and
weaknesses of

Communication listed mediaand
in 3.2 Communication
listed in 3.2
General Objectivd.0: UnderstandMedia andCommunicatiorasa socialforce
10-12 4.1Explain Media of Explain Media of Books

Communication as sociallCommunication as {Journals

force social force Internet

_ _ ) _ Comput e
4.2 Explain Media of Explain Mediaof  |\ar k e'r

Communicatioras a
social institution.

4.3 Explain Media of
Communicatioras &
agent of social change

Communication as a
socialinstitution.

Explain Media of
Communication as
an agent of social
change
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General Objectiv®.0: Understand Media and Communication Audience

1315

5.1 Define Audience

5.2 Define Media and
communication
Audience

5.3 Explain types of
Mediaand
communication
Audience

5.4 Explain the
characteristics of
Media and
communication
Audience

5.5Mentionthe
approachesf Media
and communication
Audience
measurement

Explain Audience

Explain Media
and
communication
Audience

Explain types of
Media and
communication
Audience

Explain the
characteristics of
Media and
communication
Audience

Discussthe
approaches of
Media and
communication
Audience

measurement

Books
Journals
Internet
Comput e
Mar benra

Evaluation: CAI 40%
Examinationi 60%
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News writing and Reporting|

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSE: Newswriting andReportingl COURSE CODEMAC 115 Contact'Hours3
Credit Unit:3 Theoretical2 Hour/week
Year. | Semestet Prerequisite: Practical: 1 Hour/week

GOAL: Thiscourses designedo acquaintstudentwith the knowledge and skills ahetheoryandpracticeof newswriting, editing
and reporting

GENERAL OBJECTIVES : On completion of this course, the students should beable to:

1.0Understandhe concept ofterytelling

2.0Understand the concept of news

3.0Know thenews sources argtocess of news gathering
4.0Know the concept of newswriting

5.0Know the structure ohewsstory

6.0 Know theduties and responsibilities of a reporter




PROGRAMME : NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE: NewsWriting
and Reportingl

COURSE CODE MAC 115

Contact Hours2 Hours

Credit Unit:3

Theoretical2 Hour/week

Year:

I Semester: |

Prerequisite:

Practical: 1 Hour/week

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: Thiscourses designedo acquaint studentith the knowledge and skills ahetheoryandpracticeof news writing, editing and
reporting

General Objectiva.0: Understandhe concept ofterytelling

1.5Explain the approachey
in storytelling

Explain the journalist
as a storyteller

Explain the approaches
in storytelling

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific LearningOutconf Teacher 6s Resources || Specific Learning Teacher 6 {Resources
Outcome Activities
1-2 1.1 Define story Explainstory Textbooks
Journals
1.2 Explain Storytelling  [Explain Storytelling Marker board
Computer
1.3 Explain types of Explain types of Projector
storytelling storytelling:
1 Oral
1 Written
1.4Explain the journalist M “Visual
as astoryteller T~ Digital
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General Objective 2.0: Understand the concept of news

3 2.1 Define News Define News Textbooks
Journals
2.2 Explain types of news  [Explain types of new{Computer
Marker board
2.3 Explain the qualities of [Explain thequalities Projector
news of news
2.4 Explain news/alues Explain news values
General Objective: 3.Rnow the news sources and procesesays gathering
4-7 3.1Explain the sources of  [Explain the sources (Textbooks lldentify’'sources Guide student to: |Newspaper
news news Journals of news Identify sources _
Computer of news Radio set
3.2 Explain the classification [Explain the Mar.ker bigrd . Tv set
of news sources classification of newsPrOJecwr Classify news sources
Classify news Tv news
) o SOUrces Demonstrate how to  |sources bulletin
3.3 Explain cultivation of new . o establish relationship _
sources Explain cultivation of with news sources Demonstrate how t¢Mlagazine
. ~ [news sources estapllsh o Computer
3.4 Explain sources protectio Demonstrate news sourrelationship with
Explain.sources protection newssources Internet
3.5Explain news gathering protection
Explain,news Identify the tools for  [Demonstrate news [Camera
3.6 Explain the tools for newsgathering newsgathemng source protection Storage
gathering _ device
. Gather news Identify the tools for
Explain the tools for . .
_ news gathering Microphone
news gathering .
Digital
Gather news Audio
recorcer
Multimedia
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Projector

General Objective 4.6Know the concept of newswriting

8-10

4.1 Define Newswriting

4.2 Explainthe 5Ws and H of
newswriting

4.3 Explain henewswriting
styles

4.4 Explain the structure of
newswriting

4.5 Explain theorganisational
house style of newswritin

ExplainNewswriting

Explain the 5Ws and
H of newswriting

Explain the
newswriting styles

Explain the structure
of newswriting

Explain the
organisational house
style of newswriting

Textbooks
Journals
Computer

Projector

Marker board

\Write news using
different styles

Visit a mediathouse

Guide students to

Write news using
different styles

Visit a media house

Sample
newsscripts

Newspaper
Dummy

News
bulletin

Newspaper
Magazines
Computer
Internet

Tv set

Audio
mixers

Headphone

Headphone
with
talkback
Vision
mixer
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General Objective 5.Know the structure ohews
11-12 |5.1Explain the structure of |Explain the structure [Textbooks [ldentify the structure of (Guide students to: Sample
news of news Journals news news scripts
Computer Identify the structur leti
5.2 Definenewsheadline Explain news headlin';/lrirji;if[:roard Pick Headline of news Bulletin
. . . Identify byline of variougPick Headline Newspaper
5.1 Explain types oheadlines Expla_ln types of news stories Magazines
headlines Identify byline of
5.2 Definebyline Explain byline Pick the lead various news storie[N€wspaper
Dummy
5.3 DefineLead Explain Lead Classifylead Pick the lead Tv set
5.4Explain types of lead  [Explain types of lead Write storyfor Classify lead Radio set
multimedia platforms c .
5.5Explain the body of the |[Explain the body of Write Sto'fyfor omputer
multimedia
story the story platforms Internet
General Objectivé.0: Know theduties and responsibilities of a reporter
1315 [6.1Define a reporter Explain a Textbooks Identify thereporters  |Guidestudents to |[Sample
reporter Journals in the newspaper Identify the news script
6.2 Define beat Explain beat Computer organization. reporters irthe )
Marker board newspaper Bulletin
6.3 Define a beat Define-a beat Projector Identify news channels organization. News
paper
reporter/correspondence reporter/corresponde and news process.
e Identify news Magazines
6.4 Explain theduties Explain the Useaccurate news channels andews
and responsibilities duties and terminologies e.goeat, [process. Newspaper
of a reporter responsibilities lead, scoopetc. Dummy
of a reporter Use accurateews |- ..
6.5 Explainthe Explain the terminologies
contemporary. contemporary Radio set
(multitasking) role (multitasking)
of a reportet: role of a Computer
1 _Content creator reporter:
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for multimedia
platforms

Editor

Content delivery
on multimedia
platforms, etc.

= =4

= =4

Content creatq
for multimedia|
platforms
Editor
Content
delivery on
multimedia

platforms, etc.

Internet

Evaluation
CA: 40%
Examination: 60%
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Fundamentals of Broadcasting

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Fundamentals of Broadcasting COURSE CODEMAC 116 Contact Hours
Credit Unit:3 Theoretical: 2Hours/Week
Year | Semester | Practical:1Hour/Week
Prerequisite:

GOAL: The course is designéoacquainthe studentvith the knowledge and skills dfoadcasting

GENERAL OBJECTIVES : On completion of this course, teidents should be able to:
1.0 Understandheevolutionof broadcasting
2.0Know Radio as mediurof broadcasting

3.0Know Television as medium of broadcasting
4.0Understandherole of Nationalandinternationabroadcastingrganizations




PROGRAMME : NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Fundamentals of
Broadcasting

COURSE CODE MAC 116

Contact Hours3 Hours

Credit Unit:3

Year:

I Semester: |

Theoretical: 2Hours/week

Practical: 1 Hour/week

Prerequisite:

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: The course is designed acquaint the student with the knowledge and skills of broadcasting

General Objective 1.0nderstandhe evolutionof broadcasting

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | T e ac h er 6 s| Resources | Specific Learning Teacher 0 {Resources
Outcome Activities
1-2  [1.1Define broadcasting Explain broadcasting[Textbooks
Journals
1.2 Explain the types of Explain the types of [Computer
broadcasting broadcasting: '\P/l%r.ke; board
1 Radio (Audio)  Radio (Audia)" €'
1 TV (Audio-visual) 1 TV (Audio-
1 Multimedia (Digital) visual)
1 Multimedia
1.3Explain the characteristic (Digital)
of broadcasting
Explain the

1.4 Trace the evolution of
broadcasting

1.5Trace the development of
broadcasting intNigeria

characteristics of
broadcasting

Trace the evolution o
broadcasting

Trace the
development of
broadcasting in

39




Nigeria

General

Objective 2.0Know Radio as

medium of broadcasting

3-6 2.1 Define Radio Define Radio Textbooks Identify thedepartments/Guide students to: |Radio set
Journals in a Radio station
2.2 Define Radio Explain Radio Computer Identify the Audio Mixer
broadcasting broadcasting Marker board [Identify the personnel ~ [departments in a
Projector involved in radio Radio station Microphone/f
2.3 Explain the Explain the broadcast ilters
characteristics of radio  [characteristics of Identify the
radio Identify. types of radio  [personnel involved Headphone
2.4 Explain the strength and frequency on a radio set in radio broadcast
weaknesses of radio Explain the Editing
strength and Prepare a radio script of Identify types of radijsoftware
2.5Explainthedepartments |weaknesses of programme frequency on a radig
in a Radio station radio set Computer
Demonstrate a radio
2.6 Explain the personnel  |[Explainthe broadcagstreaming Prepare a radio scrigSound card
involved inradio departments in a of a programme
broadcasting Radio station Sound
Listen to a radio Demonstrate a radiomonitors
2.7 Explainterminologies Explain the programme broadcast/streaming
of radiobroadcasting personnel Digital Audio
involved inradio recorders
broadcasting Demonstr at eListentoaradio
2.8 Explainthetypes of radio equi pment flprogramme Storage
frequency Explain broadcastin device
7 Analogue (AM/FM/MW) -terminologies of
 Digital (HD/ radio Vi sit a radbemonstr asampleradio
broadcasting of equi p Mscripts
2.9 Explainfunctions fadio bro
of radiobroadcasting  |[Explain thetypes of Vi sit a p|nemet
2.10Explainradio script radiofrequency
fAnalogue
(AM/FM/MW)
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2.11 Explain radio script
formats

2.12 Explain radio equipment|

and their functions:

1 Production/Post
production equipment

1 Engineering/broadcastir
equipment

2.13Explainradio
broadcastinghain(starting
from microphone to radio set

i Digital (HD

Explain functions
of radio broadcasting

Explain radio script

Explain radio script
formats

Explain radio
equipment and their
functions:

91 Production/Post
production
equipment

1 Engineering/bro
adcasting
equipment

Explain radio
broadcastinghain
(starting from
microphone, to radio
set)

General Objective 3.0: Know Television as‘medium of broadcasting
7-11 3.1 DefineTelevision Explain Television  |[Textbooks Identify thedepartmentsGuide students to: [Television se
Journals in a television station
3.2 DefineTelevision Explain Television  |Computer Identify the Audio Mixer
Broadcastig Broadcasting Marker board |Identify the personnel [departments in a
Projector involved in Television ftelevision station Vision mixer
3.3 Explain the Explain the broadcasting
characteristics of characteristics of Identify the
Television Television Identify types of televisiolpersonnel involved Microphone/f
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3.4 Explain the strength and
weaknesses of
Television

3.5 Explainthedepartments
in aTelevisionstation

3.6 Explain the personnel
involved inTelevision
broadcasting

3.7 Explain terminologies
of Television
broadcasting

3.8 Explain thetypes of
Television broadcasting:
T Terrestrial
7 Closecircuit
7 Outside broadcasting
1 Direct broadcast satellitg

3.9 Explain functions
of televisionbroadcasting

3.10Explain stages of
television broadcasting
1 Preproduction
1 Production
1 Postpreduction

Explain the
strength and
weaknesses of
Television

Explainthe
departments in a
Televisionstation

Explain the
personnel involved
in Television
broadcasting

Explain
terminologies of
Television
broadcasting

Explain thetypes of
Television
broadcasting:
9 Terrestrial
9 Clesecircuit
9 Outside
broadcasting
N Direct broadcas
satellite
Explain functions
of television
broadcasting

Explain stages of
television

broadcasting:

broadcasting

Prepare a television scriy

of a programme

Demonstrate a television

broadcast/streaming

\Watch a television
programme

Visit a. Television station

Demonstrate the use of
Television equipment

in Television
broadcasting

Identify types of
television
broadcasting

Prepare a television
script of a programm

Demonstrate a
television
broadcast/streaming

\Watch a television
programme

Visit a Television
station

Demonstrate the use
of Television
equipment

ilters
Camera

Camera
Tripods

Teleprompter
Dolly

Audio
console

Cycloramer

Cable
converters

Sound
Converters

Lights

Headphone

Editing
software

Computer

Sound
monitors
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3.11Explaintelevisionscript

3.12Explaintelevisionscript
formats

3.13Explain Television
equipment and their function
1 Production/Post
production equipment
1 Engineering/broadcastir
equipment

3.14Explaintelevision
broadcastinghain (starting
from microphone taelevision
set)

Preproduction
Production
Post
production

= =4 =

Explain television
script

Explain television
script formats

Explain Television
equipment and their
functions:

91 Production/Post
production
equipment

1 Engineering/bro
adcasting
equipment

Explain television
broadcastinghain
(starting from
microphone to
television set)

Digital Audio
recorders

Storage
device

Sample radio
scripts

Internet

General Objectivd.0: Understantherale of Nationalandinternationabroadcastingrganizations.

12-15 4.1Explain National Explain National Textbooks |Identify thenational and (Guidestudents to |International
broadcasting: broadcasting: Journals international broadcast [identify thenational agreements
Community T Community Computer organisations and international |and Statutes
1 Local 1 Local Mar_ker board broad_casf[

1 Regional 1 Regional Projector organisations NBC _
: . enabling law
1 National,Network 1 National
Network
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4.2 Explain international
broadcasting

4.3 Explain the roles of
Nationalbroadcasting
organizations:

7 BON

T NBC

4.4 Explain the roles of
international broadcasting
organisations:

EBU
ABA,

IBI
WBU
AlB
AUBAR

International
Telecommunication
SatelliteOrganization
(INTELSAT)

=4 =4 =4 -8 -8 -9 -9

4.5 Explaintheoverview of
broadcasbrganizations in
Nigeria:

1 Ownership
1 Regulation
1 Sustainability

Explain international
broadcasting

Explain the roles of
National
broadcasting
organizations:

1 BON

1 NBC

Explain the roles of
international
broadcasting
organisations:

EBU
ABA,

IBI
WBU
AlIB
AUBAR
International
Telecommuni
cation
Satellite
Organization
(INTELSAT)

E

Explaintheoverview
of broadcast
organizations in
Nigeria:

1 Ownership

1 Regulation
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1 Sustainability

Evaluation

CA: 40% Examination 60%

45




Principles of Advertising

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Principles of Advertising COURSE CODE: MAC 17 Contact Hours3

Credit Unit: 3 Theoretical: 2 Hours/week
Year | Semester |

Prerequisite: Practical: 1 Hours/week

GOAL: Thecourses designed to equip the student with the knowledge and skills of advertising

GENERAL OBJECTIVES : On completion of this course, the students should be able to:

1.0Understand the concept of advertising

2.0Understand advertising as a communication process
3.0Understand the rageof advertising in the society
4.0Know the features of advertising

5.0Understand advertising appeal

6.0 Understand advertising media

7.0Understand the role of research in advertising
8.0Know the prepaationandprodudion of advertisingmaterials
9.0Understandhelegal andethicalenvironmenbf advertising
10.0 Know an Advertising agency

11.0 Understand new trends in advertising

12.0 Know career prospects in advertising
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PROGRAMME : NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Principles of
Advertising

COURSE CODE MAC 117

Contact Hours3 Hours

Credit Unit: 3

Year:

I Semester: |

Theoretical: 2 Hours/week

Prerequisite:

Practical:1 Hour/week

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: Thecourses designed to equip the student with the knowledge and skills of advertising

General Objectiva.0: Understanthe concept ahidvertising

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | T e ac h er 6 s| Resources | Specific Learning Teacher 0 {Resources
Outcome Activities

1-2 1.1 Define advertising, Explain advertising, [Textbooks

advertiser and advertiser and Journals

advertisement advertisement Periodicals

Internet
1.2 Explain the history of Trace the history Marker Board
advertiSing of advertising in Projector

1.3 Explain the difference
between Advertising and:
1 Publicrelations

1 Marketing
1 Marketing

Communication

Publicity
Propaganda
Branding

Influencer

=4 =42 =4 -8 _-98_9_-9

Media Independent
Sales Promotion

Content.Providers

the world with
emphasis on
Nigeria

Explainthe difference
between Advertising
and;

Public relations
Marketing
Publicity
Propaganda
Sales Promotion
Branding
Content Provider

=2 -4 -8_-4_-5_-95_-°
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1 Social Media
1 Experiential

1 Influencer

marketing
General Objective 2.0 Understand advertising as a communication process
3-4 2.1 Define communication [Explain Textbook
communication Marker
2.2 Explain advertising as Marker Board

communication concept

2.3 Define advertising as
strategic communication

2.4 Explain advertising as a
communication process:
Lasswell Model:
1 Who: advertiser
1 Says What:
advertisement
1 To Whom: Target
audience
1 In What Manner:
medium
1 With What Effect:
Intended/Unintended
Response

SMCR Model
9 Source: Advertiser
1 Message:
Advertisement

1 _Channel: Advertising

Explain advertising a
communication
concept

Explain advertising a
strategic
communication

Explain advertising a
a communication
process:
Lasswell Model
1 Who:
advertiser
1. "Says What:
advertisement
T To Whom:
Target
audience
T InWhat
Manner:
medium

Projectors
Internet

1 With What
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media
1 Receiver: Target
Audience

2.5 Explain communication
goals of advertising

Effect:
Intended/Unin
ended
Response
SMCR Model
1 Source:
Advertiser
1 Message:
Advertisement
1 Channel:
Advertising
media
1 Receiver:
Target
Audience
Explain
communication goals
of advertising

General Objective: 3.0 Understand the roles of advertising in the society
5 3.1 Explain the roles of Explain the-roles-of [Textbook
advertising in the society advertising Marker

3.2 Explain the functions of
advertising in the society

3.3 Explain the types of
advertising

3.4 Explain the:features of

advertising

Explain.the functions
of advertising
Explain the types of
advertising

Explain the features ¢
advertising

Marker Board
Projectors
Internet
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General Objective: 4.0 Know the features of advertising

6 4.1 Explain the types of Explain the types of [Textbook
advertising advertising Marker
Marker Board
4.2 Explain thdeatures of  |[Explain the features (Projectors
advertising advertising Internet
General Objective 5.0 Understand advertising appeal
7 5.1 Define psychology Explain psychology [Textbook
Marker
5.2 Define motivation Explain motivation |Marker Board
Projectors
5.3 Explain Hierarchy of neecExplain Hierarchy of Internet
needs
5.4 Explain the role of
advertising in satisfying [Explain the role of
needs advertising in
satisfying needs
5.5 Explain advertising appez
Explain advertising
appeal
5.6 Explain types of
advertising appeal Explain types of
advertising appeal
General Objective 6.0 Understand‘advertising media
8 6.1 Explain advertising medinEprain advertising [Textbook
media Marker
6.2 Explain the'types of Marker Board
advertising media Explain the types of |Projectors
advertising media  |Internet
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6.3 Explain the characteristic
of advertising media

6.4 Explain the Categories of
advertising media:

1 Abovetheline

1 Belowtheline

1 Throughtheline

Explain the
characteristics of
advertising media

Explain the Categorig

of advertising media:
1 Abovetheline
1 Below-theline
1 Throughthe

line
General Objective 7.0 Understand the roleeskearch in advertising
9 7.1 Define advertising reseanExplainadvertising [Textbook Conduct advertisinGuide students to: | Audio
research Marker research . Visual
7.2 Explain the basic method Marker Board Conduct advertising”'>!
of conducting advertising  [Explain the basic Projectors research Tv set
research method; of Internet Radio set
conducting
7.3 Explain the process of jadvertising research Computer
advertising research . Multimedia
. . Explalrl _the process ( projector
7.4 Explain the importance ojadvertising.research
research in advertising
Explain the
importance of
research in advertisir
General Objective: 8.Rnow thepreparatiorandproduction ofadvertisingmaterials
10 8.1 Defineadvertising copy. |[Explain advertising [Textbook Analyse advertising brigGuide students to: [Sample
copy. Marker prepare an brief
8.2 Explain advertising copy Marker Board [Pesign advertising advertising copy
writin Explain advertisi Proiect material for a Sample
g xpiain advertising - Jrrojectors product/brand Analyse advertisingadvert
copy writing. Internet
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8.3 Explain the principles of
copy writing

8.4 Explain the advertising
brief

8.5 Explain how to prepare
advertising material:

1 Radio

1 Television

1 Outdoor

1 Digital

1 Press
8.6 Explain how to produce
advertising materials:

Explain the principles
of copy writing

Explain the
advertising brief
Explain how to
prepare advertising
material:

1 Radio

1 Television

1 Outdoor

1 Digital

1 Press
Explain how to
produce advertising

Produce an advert

brief

Design adyertising
material\for a
product/brand

Produce an advert

Sample
commercial

Sample
jingles

computer
printer
Tv set
Projector
Radio set

Storage
devices

1 Audio materials:
1 Audio Visual 1 Audio
M Print 1 Audio Visual
M1 Print
General Objective 9.0: Understand the legal and ethical environment of advertising
11 9.1 Explain the legal Explain.the legal Textbook
environment of advertising lenvironment of Marker
advertising Marker Board
9.2 Explain the ethical Explain the ethical |Projectors
environment of advertising <environment of Internet
advertising Computer
9.3 Explain the regulatory Nigeria Code
agencies in advertising: Explain the regulatoriof Advertising
1 ARCON agencies in Practice
1 AAAN advertising:
1 OAAN 1 ARCON
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MIPAN
NPAN
EXMAN
NBC
BON
NAFDAC
SON
FCCPC

E R I N ]

9.4 Explain the Nigerian Cod
of Advertising Practice

AAAN

OAAN
MIPAN
NPAN
EXMAN
NBC

BON
NAFDAC
SON
FCCPC
Explain the Nigerian
Code of Advertising
Practice

=4 =4 4 8 -8 -9 _9_4_9_-2
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General Objective 10.0 Know @uvertising Agency

12 [10.1 Define advertising agen|Explain advertising [Textbook Visit an advertising Organise visit to anjOrganogra
agency Marker agency agency m of an
10.2 Explain the departments MarkerBoard , advertising
in an advertising agency Explain the Projectors (>uide student to: lagency
departments of an  [Internet N\ Setup an advertisin
. . Setup an advertising’ |agency
10.3 Explain the functions ofjagency Computer agency
an advertising agency Role play in an
Explain the functions Role play in an advertising agency
10.4 Explain how advertisingjof an advertising advertising agency
agency igemunerated agency
10.5 Explain the personnel inExplain how
anadvertising agency advertising agency is
remunerated
Explain the personne
in an advertising
agency
General Objective 11.Q@inderstand new trends in-advertising
13 11.1 Explain the new trends iExplain.the new Textbooks | Use case study Guide students to [Sample cas
advertising trends in-advertising | Journals use case study  [study
Internet
11.2Explaincase study on (Discuss case study @ Computer
new trends in advertising. .jnew trends in Multimedia
advertising Projector
Marker board
Magazine
General Objective 12.6¢now career prospects in advertisin
14-15 [12.1 Explain career prospectExplain career Textbooks
in advertising prospects in Journals
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12.2 Explain the types of
career prospect in advertising

12.3 Explain the importance
career prospect in advertising

12.4 Explain the challenges ¢
advertising practice in Nigeri

advertising

Explain the types of
career prospect in
advertising

Explain the
importance of career
prospect in advertisir

Explain the challenge
of advertising practic
in Nigeria

Internet
Computer
Multimedia
Projector
Marker board
Magazine

EVALUATION:
CAT 40%
EXAMINATION T 60%
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YEAR | SEMESTER I

Media Writing and Style I

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media Writing and Style 11

Course Code: MAC 121

Contact'Hours: 2

Credit Unit: 2

Theoftetical: 1

Year: | Semester: Il

Prerequisite:

Practical: 1

GOAL: This course is designed to equip students with writing skills needed for media and communication

1.0 Know print mediavriting

3.0 Know the skills of digital media writing
4.0Understand style in media writing

2.0 Know the skills of writing for Public Relations

5.0Know idiomatic expressions in Media Writing

GENERAL OBJECTIVES: On completion of this course, the students shouldbe able to:
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media Writing and COURSE CODE MAC 121 Contact Hours: 2
Style I

y Credit Unit: 2 Theoretical-1
Year: 1 Semester: || Prerequisite: Practical- 1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: This course is designed to equip students with writing skills needed for communicatien‘and media

GENERAL OBJECTIVE 1.0: Know print mediawriting

1.3 Explain print media
writing

1.4 Explain types of print
media writing

1.5 Explain presentation
styles inprint media
writing

1.6 Explain the guidelines fq
writing a news-copy

Explain print media
writing

Explain types of print
media writing

.- "News

I ‘Features

1 “Editorials

T Cartoons

9 Letters to the

editor, etc.

Explain presentation
styles in print media
writing

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | Te a c h er 06 s| Resources | SpecifieLearning Teacher 6 {Resources
Qutcome Activities

1.1 Explain print media Explain print media [Textbooks < Mrite news stories Guide students to [Sample
1-4 Journals write news newspaper

1.2 Explain types of print  [Explain types of printinternet Write features

media media Computer Guide students to [Sample
Projector write features magazine
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for writing a news
copy

Explain the guideline

General Objective 2.6Know the skills of writing for Public Relations
5-8 2.1 Define Public Relations |[ExplainPublic Textbooks Wr i t er @ le eva-s|Guide students to [Sample
Relations Journals write news releasesnews
2.2 Explain various forms of Internet Wr i te plians
writings in public Explain various formComputer | ma n a g e me nt [Guide studentsto |Sample
relations of writings in public |Projector write plans for crisisc ¢ | g j
relations Wr i t.e\ a pr gmanagement manag ¢
2.3 Explain terminologies in or glanirze a _ | a
publicrelations writing [Explain how to write Gu_lde students to P
for public relations write a proposal.t? Sampl ¢
2.4 Explain how to write for g\r/%erl]?lze aspecia pr opo:
public relations
General Objective 3.6Know the skills of digital media writing
9-10 3.1 Explain digital medium ofExplain digital Textbooks Wr i te for dGui de st uCompul
communication medium of Journals pl atforms s :
communication Internet Write forllnter
3.2 Explain forms of digital Computer T Blog postmedia pla.,_ mp | ¢
communication Explain forms:of Projector 1 e-books, such as Bd i git
o _ digital o~ 1 gmagazines(e T ebooks medi a
3.3 Explaindigital media communication zines, webzines, : t
writing cyberzines) T emagazines € 0Nt €
N\ y ’ e-zines
_ _ Explain digital 1 enewspapers, (ezines,
3.4 Explain how to write for jmedia writing 1 ejournals webzines,
digital media platforms ’ cyberzines),
Explain how to T pOd_CaStS’ ) 1 enewspapers,
write for digital T social media 1 ejournals,
media platforms  updates etc. 1 podcasts,
1 social media
1 updates etc.
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General Objective 4.@nderstand style in media writing

12-13 /4.1 Define style Explain style Textbooks  |Write media content  (Guide students to: [Sample
Journals using different styles  Write media contenwritings
4.2 Explain the types of Explain the Internet using.different style
style in media writing types of style Computer
in media Projector
4.3 Explain the writing
functions of style in
media writing Explain the
functions of
style in media
writing
General Objective 5.6now idiomatic expressions in Media Writing
14-15 5.1 Define idioms Define idioms Textbooks [dentify idiomatic Guide students to: |[Sample
Journals expressions identify idiomatic  writings
5.2 Explain idiomatic Explain idiomatic Internet expressions
expressions expressions Computer
Projector Identify idiomatic

5.3 Explain the functions of
idiomatic expressions in med
writing

5.4 Explain how to use
idiomatic expressions in
different media writings

Explain the functions
of idiomatic

expressions in medig
writing

Explain howto use
idiomatic expressions
in.different media

writings

Identify idiomatic
expressions used in
media writings

Write media content

expressions

using different idiomatig

expressions used ir
mediawritings

\Write media conten
using different
idiomatic

expressions

EVALUATION: CA 40%

EXAMINATION: 60%
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Indigenous Communication Systems

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : IndigenousCommunication Course Code: MAQ 22

Contact'Hours: 2

Systems Credit Unit: 2

Theofteticall

Year:| Semester: | Prerequisite:

Practical:1

GOAL: This course is designed to expose the students to indigenous communication systems

GENERAL OBJECTIVES: On completion of this course, the students shouldbe able to:

1.0 Understand the concept of Indigenous Communication Systems
2.0Know the instruments of indigenous communication

3.0Understand the iconography of indigenous communication

4.0 Know the demonstrative channels of indigenous communication
5.0Know folk media aneéxtramundananeans of communication

6.0Know verbal Communication, Media and information disseminatiadigeria

7.0 Know the use of names, verugented, and institutional ehannels of indigenous communication
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Indigenous
Communication Systems

COURSE CODE MAC 122

Contact Hours; 2

Credit Unit: 2

Theoreticall

Year: 1 Semestdt:

Prerequisite:

Practical: 1

COURSE SPECIFICATION: THEORETICAL

GOAL.: This course is designed to exposeghelents to indigenous communication systems

GENERAL OBJECTIVE 1.0: Understand the concept of Indigenous Communication Systems

THEORETICAL CONTENT

PRACTICAL CONTENT

Week | Specific Learning Outcome

Teacher 6s | Resources

Specific Learning Teacher o
Outcome Activities

Resources

1.1  Define Indigenous
1-2 Communication
Systems

1.2  Explainthe
characteristics of
indigenous
communication
systems

1.3  Explain the reasons
for Studying
indigenous
communication
Systems

1.4  List thecontents of
indigenous
communication
systems

Explain Indigenous  [TextbookKs,

Communication Journals,

Systems Internet
Computer

Explainthe Projector

characteristics of

indigenous

communication

systems

Explainithe reasons fq
Studying indigenous
communication
Systems

Explainthe contents o
indigenous
communication
systems
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1.5 Explain the functions
of indigenous
communication
systems

1.6  Explain the challenge

of indigenous
communication

Explain the functions
of indigenous
communication
systems

Explain the challenge
of indigenous
communication

communication

communication

systems systems

General Objective 2.6Know the instrumetsof indigenous communication

3-5 2.1 Define instrumestof Explain instruments ofTextbooks, || d.ent i f y i rGuide students to: Drums
indigenous indigenous Journals, i nstrument g denti fy
communication communication Internet Co-mmuni catii nstr ume nGong

Computer Communi c &
2.2 List the types of Explain types of Projector Draw indi ge Trumpet

instruments used in | instruments used in communicat iDrawdige
indigenous indigenous i nstrument s 0mMmuni c aRattles

i nstr umen

drawing from drawing from Vi sit a mug . _ Shakers
immediateculture immediate culture Visit a n
Horns
2.3 Explain the types of Explain the types of
instruments used in | instrumentstused in
indigenous indigenous
communication and th communieation and
communication the\.communication
functions drawing fron functions drawing
the immediateulture’) [ from the immediate
culture
General Objective 3.@nderstand the iconograplbf indigenous communication
4 3.1 Define iconographof Explain Textbooks, || d e nindigehous Gui de st uDane
indigenous iconography of Journals, icons of Communicatioll d e nirtdigehopys
communication indigenous Internet Identify channels of  jicons of
communication Computer iconography in Communication
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3.2Explainchannels of Projector indigenous Kol an
iconograply in Explain channels of communication Identify ehannels of
indigenous iconography in icanographyin
communication indigenous Interpret objectified _findigenous Cowr i ¢
communication devices, floral, plants._jecommunication
3.3 Explainthe function of and crops forms of Feat he
iconographic deviceis  [Explain the function o communication Interpret
communication iconographic devices objectified devices,
in communication Invite a custodian of  ffloral, plantsand b, i n Kk i
3.4 Explainthe function of traditional values to givicrops forms of wat er
objectifieddevices floral, a talk communication
plants and cropi Dat es
communication Explain the function o Invite a custodian o
objectified devices, traditional values to
floral, plants and crop give a talk
in communication
Exl ain t he®
devi ces /s
kol anuts C
feathery w
General Objective 4.6Know the demonstrative channels of indigenous communication
5-6 4.1 Define Explain Textbooks, |Demonstrate Guide students to [Traditional
demonstrative channels demonstrative Journals, 9 Dance drama ([demonstrate: Costume
of communication channels of Internet 1 Chanting {1 Dance dramjTraditional
communication Computer f  Drumming f Chanting [instruments
4.2 EXpIain the PrOjeCtor q Songs i Drumming
functions of Explain the q Cultural display ! Songs
demonstrativehannels functions of ¢ Cultural
of communication demonstrative display
channels of
4.3 List examples of communication
demonstrative channels
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of indigenous
communication
drawing from
immediate cultures

Liat the
examples of
demonstrative
channels of
indigenous
communication
drawing from

immediate
cultures
General Objective B: Know folk mediaandextramundaneneans oEommunication
7-10 5.1 Definefolk media Explain folk media  [Textbooks, [Role play: Guide students to |Audio
Journals, 1 Traditional role play: Visual
5.2 Explain the characteristicExplain the Internet, Storytelling f Traditional [recorder
of folk media characteristics of folk |Projector 1 Presentation Storytelling
media Computer using traditional |  Presentation
5.3 Explain the forms of folk proverbs and using
media andheir Explain the forms of parables traditional
communication functionsfolk media and their f Myths proverbs ang
communication { Extramundane parables
5.4 Define parables and functions ¢ Incantations 1 Myths
proverbs 1 Extra
Explainparables and q mundane
5.5 Explain the features of |proverbs q Incantations

parables and proverbs

5.6 Explain the similarities
and differences between
parables and proverbs

5.7 Explain the
communication functions
of proverbs and parables

5.8 Define myths

Explainsthe features o
parables and proverbj

Explain the
similarities and
differences between
parables angroverbs

Explain the

communication
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5.9 Explain features of mythsfunctions of proverbs

5.10 Explain the functions
of myths

5.11 Defineextramundane
meanf communication

5.12 Explain features of
extramundane mears
communication

5.13 Explain the types of
extramundane mearsf
communication

and parables
Explainmyths

Explain features of
myths

Explain the functions
of myths

Define extramundane
meansof
communication

Explain features of
extramundane means
of communication

Explain the types-of
extramundane-means
of communication
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General Objectivé.0: Know verbalCommunication, Media and information dissemination in Nigeria

11-12 6.1 Explain indigenous Explain indigenous [Textbooks, |Produce radio Guide students to |Radio
Language Language Journals, programme in produceradio
Internet, indigenous language <« programme in Microphone
6.2 Explain multilingualism  [Explain Projector indigenous languag
multilingualism Computer
6.3 Explain Mediaand
Communication Explain Media and
Communication
6.4 Explainindigenous
Language, PidgirMedia and [Explain Indigenous
Information Dissemination |Language, Pidgin,
Media and Informatior
6.6 Explain heuse of Radio |Dissemination
Indigenous Public
Enlightenment Programme t¢Explain theuse of
Promote Development in  |Radio Indigenous
Nigeria Public Enlightenment
Programme t&romote
Development in
Nigeria
6.7 Explainhow toharness
Indigenous, Conventional an
New Media of CommunicatigExplain how,to harnes
for Effective Information Indigenous,
Dissemination Conventional and Ney
Media of
Communication for
Effective Information
Dissemination
General Objectivg.0: Know the Names, Venu@riented,and Institutional Channels of Communication
13-15 |7.1Explain the historypf Explain the history of Textbooks, |ldentify indigenous Guide students to: [Talking
indigenpus,communicativindigenous Journals, communicativenames |ldentify indigenous |drum
names communicativenames |Internet, communicative Gong
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7.2 Explainindigenous
communicativenames

7.3 Explainthefunctions of
communicative names

7.4 Explain Venueoriented
Channels of indigenous
communication

7.5Explain institutional
channels anthe
communicatiorpatterns of
traditionalauthorities and
socio-political
organisations

7.6 Explain the institutional
communication forms ang
their uses

Explain indigenous
communicative hames

Explain the functions
of communicative
names

Explain Venue
oriented Channels of
indigenous
communication

Explain institutional
channels and the
communication
patterns of traditional
authorities and socio
political organisations

Explain the
institutional
communication.forms
and their uses

Projector
Computer

Identify Venueoriented names
Channels of indigenous
communication Identify Venue
oriented Channels
indigenous

communication

Perform the role of a
town crier

Perform the role of
town crier

Trumpet
Dane gun

EVALUATION: CA 40%
EXAMINATION: 60%
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Digital Communication

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Digital Communication Course Code: MAC 123 Contact Hours:3
Credit Unit:3 Theoretical: 1
Year: | Semester: || Prerequisite: Practical:l

GOAL: This course is designed to equip student with knowledge of digital communication

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0 Understand the concept of digital communication
2.0 Knowthe uses of emaill
3.0Know short message services (SMS) and multimedia messaging services (MMS)

40Know bl ogging as digital communicati on
50Under st and podcast as digistal  communications
6O0Under st and website as digital communicati on

7.0 Understanthe concept of digital media
8.0Know socialmedia agligital media platforms
9.0Understand digital footprints and reputation
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSETITLE : Digital
Communication

COURSE CODE MAC 123

Contact Hours3

Credit Unit:3

Theoretical: 1

Year: | Semester:

Prerequisite:

Practical: 2

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL.: This course is designed to egsipdent with knowledge of digital communication

GENERAL OBJECTIVE 1.0: Understand the concept of digital communication

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome T e ac h er 6 s| Resources | ‘Specific Learning Teacher 0 {Resources
Qutcome Activities
1.1 Define Digital Explain Digital Textbooks
1-2 communication communication Journals
Marker
1.2 Trace the evolution of [Trace the evolution oMarkerboard
digital age in digital age in Projector
communication communication stand/board
Computer

1.3 Explain the element of
digital communication:
1 Transmitter
9 Communication
channel
1 Receiver

1.4 Explain the
characteristics of.digita|
communication

Explain the element (
digital communicatiof
1 Transmitter
9. Communication
channel
1 Receiver

Explain the
characteristics of
digital communicatiof
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1.5 Explain the types of
Digital communication

1.6 Explain the advantages
of Digital
communication

1.7 Explain the
communication

1.8 Explain the difference
between digital

communication and
digital media

disadvantages of DigitgéExplain the

Explain the types of
Digital
communication

Explain the
advantages of Digital
communication

disadvantages of
Digital
communication

Explain the difference
between digital
communication and
digital media

General Objective 2.0: Know the uses of email

3

2.1 Define Electronic mail
(email)

2.2 Explain the components
of email:

1 Message Header
(addresses of sender
and recipient; subject
of themessage
Body
Message signature

= =4

Explain Electronic
mail (email)

Explain the
components of email
1 Message Headgé
(addresses of
sender and
recipient;
subject of the
message
Body
Message
signature

= =

Textbooks
Journals
Marker
Markerboard
Projector
Projector
stand/board
Computer

Set up

Send and
from an

an €

r €
e ma

Guide students to: \Websites

Sendr apdy
message f
emai l acec

set up anSample Emalil

account Internet
Smartphone
Laptop
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2.3 Explain the purpose of
email

2.4 Explain terminologies in
email:

1T @

1 Carbon copy(cc)

1 Blind carbon copy
(Bce)
Call To Action (CTA)
Attachments
Bounced message
Malil list
Spam, etc

E

2.5 Explain the importance ¢
email

2.6 Explain the process of
opening an email account.

2.7 Explain how to send an
email.

Explain the purpose ¢
email

Explain terminologies
in email:

1 @

i Carbon
copy(cc)

9 Blind carbon
copy (Bcc)
i Call To Action

(CTA)
Attachments
Bounced
message
1 Mail list

1 Spam, etc

Explain the
importance of email

Explain the process ¢
opening an emalil
account.

Explain how to send
an email.

General

Objective 3.0: Know short message services (SMS) and multimedia messaging services (MMS)

3.1 Explain Texting

3.2 Explain _Short' Messa
Services (SMS)

Explain Texting Textbooks
Journals
Explain ShorMarker
Message ServicgMarkerboard
(SMS) Projector
Projector

Compose

Send

SMS

SMS

Gui de
Compose

Send

SMS

stu

S

I nt e
Comp
Smar

- - =
—~+ 3
O M M
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3.3 Explain the importance (Explain the stand/board Devel op an
SMS importance of SMS |Computer Develbop a
Del i ver an
3.4 Explain the process [Explain the process Delki ver a
sending SMS sending SMS
3.5 Explain  MultimediExplain  Multimedis
Messaging Service (MMS) [Messaging Servig
(MMS)
3.6 Describe Components
MMS Describe Componen
1 text of MMS
1 pictures 1 text
1 audio 1 pictures
1 video 1 audio
1 video
3.7 Explain the importance ¢
MMS Explain the
importance of MMS
3.8 Explain the process
sending MMS Explain the process
sending MMS
3.9 Explain the differeng
between SMS and MMS  [Explain”the differenc
between', SMS ar
MMS
Gener al Objective 470: Know blogging as digital communicat
5 4.1 Define Blogging Define Blogging Textbooks | dentyipfeys o/Gui de stuSmart g
Journals i denti fy Comput €
4.2 Define Blogs Define Blogs Marker Set up a pel ogs I nterne
Markerboard Bl ogsit
4.3 Tracethe evolution (Trace the evolution ¢Projector Set up al
Blog Blog Projector bl og
stand/board
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4.4 Explain types of blogs:
personal

niche

news

multimedia
businesses, etc

E N

4.5 Explain how to set up
blog

T
T
1
1
1

personal
niche
news
multimedia

Explain how to set ug
a blog

businesses, el

Explain types of blogiComputer

Gener al Objective 5.0: Understand podcast as digital cCommu
6-7 5.1 Define Podcast Define Podcast Textbooks l-dent i fypod gGui de stMi croph
Journals identify (USB,

5.2 Trace the evolution oTrace the evolution (Marker podcasts Dynami @
podcasting podcasting Marker board Condens
Projector Audi o N
5.3 Explain the importance [Explain theProjector Recor di
podcasting importance ostand/board Soft war

podcasting Computer (Adobe
5.4 Explain types of podcasit auditidg
1 interview Explain  types’ 0 Headphoa
1 narrative podcasts Comput €

9 educational 1 interview Camer a

1 narrative

5.5 Explain features of
podcast:

1 intro

1 content

1 outro

5.6 Explain -the . productia
process of podcast.

1" educational
Explain features of
podcast:

M intro

1 content

1 outro

Explain the productio
process of podcast.
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5.7 Explain a content calencExplain conter

calendar

a

5.8 Explain how to create
content calendar Explain how to creats

a content calendar

Gener al Objective 6.0: Understand websitevwas digital commu
8-9 6.1 Define Website Define Website Textbooks l denti fy cGui de stWebsite
Journals websites i dentify [|Interne
6.2 Trace the evolution {Trace the evolution oMarker websites comput g
website website Marker board
Projector
6.3 Explain the importance (Explain the Projector
websites as digital importance of stand/board maj orwe b si
communication websites as digital [Computer

6.4 Explain the components
of a website:

1 Functionality

6.5 Explain the categories

1 Web design website:
1 Content 1 Web design
1 Navigation 1 Content

websites: of websites:
1 Government.gov ffGovernment
1 Education .edu .gov
f Nonprofit- .org fEducation .edu
 Commercial.com fINon-profit- .org
T Information-.info fiCommercial
.com

communication

Explain the
components of a

1 Navigation
1 Functionality

Explain-the categorie

flInformatiorr .info




6.6 Explain terminologies ¢
websites:

1 webpage

1 web server

1 search engine, etc

6.7 Explain how to create
website

Explain terminologies
of websites:

1 webpage

1 web server

1 search engine

etc

Explain how to create
a website

General

Obijective 7.0: Understadigital media

10

7.1Define digital media

7.2Explain terminologies i
digital media

digital media:

1 Text

1 Image

1 Audio

1 Video

1 multimedia
7.4 Explain the
characteristics of digita
media

7.5 Explain the uses digital
media

7.6 Explain digital file

7.3 Explain the types oDiscuss the types g

Explain digital media

Explain
terminologies
digital media

in

digital media
T Text
1 Image
1 Audio
1 Video
1 -multimedia

the
0l

Explain
characteristics
digital media

Explain the uses o

Textbooks
Journals
Marker
Markerboard
Projector
Projector
stand/board
Computer

format

digital media
Explain digital file
format

Identify ‘types of digita
media
Convert file into digital
format

Guide students to:
identify  types
digital media

0)

convert files intg

digital format

Internet

Smartphones

Computer
Internet
Laptop
software
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7.7 Explain the
procedure for
converting digital files
into different format

Explain the procedul
for converting digita
files into differeni
format

General

Objective 8.0: Know social media as digital media platforms

11-13

8.1 Define Social media

8.2 Explain the difference
between media and social
media

8.3 Explain the evolution of
social media

8.4 Explain types of social
media:
1 Blogs
1 Social network
(Facebook,
Il nstagr amé
1 Microblog(X)
1 Podcast
1 Video (YouTube)
1 Wikis
1 RRS feed, etc

8.5 Explain categories.of
social media user:

1 Creator

9 Critic

Define Social media

Explain the difference
between media and
social media

Explain the evolution
of social media

Discuss types of
social media:

1 Blogs

1 Social network
(Facebook,
Il nst agy
Microblog(X)
Podcast
Video
(YouTube)
Wikis
RRS feed, etc

T
T
T

fi
|

EXxplain categories of]
social media user:

1 Creator
Critic
Collectors
Joiners

1 Collectors

Textbooks
Journals
Marker
Markerboard
Projector
Projector
stand/board
Computer

1
1
1
1

Spectators

Identify types of sacial
media platforms

Open social media
accounts

Use-social media accou
for digital
communications

Guide students to:
identify types of
social media
platforms

open social media
accounts

use social media
account for digital
communications

Internet
Smartphones
Computer
Internet
Laptop
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M1 Joiners
1 Spectators
1 Inactive

8.6 Explain howo open
social media account

8.7 Explain the usefulness o
social media account:

1 sharing

1 learning

1 interacting

1 marketing, etc

8.8 Explain the advantages
social media:

1 Connectivity

1 Real time communicatio

9 inactive

Explain howto open
social media account

Explain the usefulneg
of social media
account

Discuss the

advantages of social

media:

1 Connectivity

1 Realtime
communication

9 Accessto
information, etc

1 Access to information, |[2!SCUSS the
etc characteristics of
social media
8.9 Explain the characteristiP!atforms:
of social media platforms: 1 Facebook
 Facebook {1 Instagram
T Instagram fi.._You Tube
T You Tube X
T X 1 "TikTok
1 TikTok 1 snapchat
f Snapchat 1 LinkedIn, etc
1 LinkedIn, ete
General Objective 9.0: Understand digital footprints and reputation
14-15 |9.1Explain/Digital footprint. [Explain Digital Textbooks  [Build a digital footprint. [Guide students to: |Internet
footprint. Journals build a  digitalSmartphones
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9.2 Explain the implications
of digital footprints

1 online identity

1 offline identity

9.3 Explain Digital identity

9.4 Explain the concept
virality in digital
communication

9.5 Explain viral behaviour

9.6 Explain how tdouild
digital identity:

1 post

1 share

1 like

Explain the
implications of digital
footprints
1 online identity
1 offline identity

Explain Digital
identity

Discuss the concept
virality in digital
communication
Explain how tobuild
digital identity:

1 post

1 share

1 like

Marker
Marker board
Projector
Projector
stand/board
Computer

Generate and post cont
on digital platforms

Like content on digite
platforms

Share content,on digit
platforms

footprint.

Generate. and pg

content’ on digits
platforms
Like content of

digital platforms

Share content
digital platforms

(0

Computer

EVALUATION: CA 40%
EXAMINATION: 60%
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Graphic design for media and communication

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Graphic designfor media and COURSE CODE: MAC 124 Contact'Hours
communication CreditUnit: 3 Theoretical:2
Year | Semester Il

Prerequisite: Practical: 1

GOAL: This course is designed to equip student with knowledge and skills of graphic design in media and communication

GENERAL OBJECTIVES : On completion of this course, the students should be able to:

1.0Know the concept ofraphic.

2.0Know graphic designer in media and communication
3.0Understandhe concept ofypography.

4.0Understandneasuremerdnd sizesn graphic design

5.0Know paperandink quality

6.0Know layout and design formats

7.0Know productionof posters, flyers and banners

8.0 Know graphics for set design and captioning of awisoal production
9.0Understand emerging trends in media and communication graphics.




PROGRAMME : NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Graphic designfor
media and communication

COURSE CODE MAC 124

Contact

Hours: 3

Year: | Semester: Il

Credit Unit: 3

Theoretical: 2

Prerequisite:

Practical: 1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: This course is designed to equip student with knowledge and skills of graphic’design in media and communication

General Objectiva.0: Knowthe concept ofraphic

1.3 Explain the functions
of graphics in media and
communication

1.4 Explain types ofraphic
elements used in media and
communication

Explainrthe functions
of graphics in media
and communication

Explain types of
graphic elements use
in media and

communication

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | T e ac h er 0 s| Resources: ['Specific Learning Teacher 0 {Resources
Qutcome Activities
1 1.1 Definegraphics Explain graphics.  [Textbooks.._~ [dentify types ofgraphic |Guide students to: |Internet
Journals elements used in medig Computer

1.2 Explain the elements (Discuss the elementMarker and communication Identify types of  |Software
graphics in media and of graphics in: mediaMarker Board graphic elements [Sample graphig
communication: and communication:, [Projector used in media and |designs
i Typefaces, fitypefaces; Computer communication Illustrations
1 lllustration, fillustration, Newspapers
1  Captions flcaptions Magazines
q Logo Tlogo Sample Story

Board
Sample Scripts
Sample advert
Posters
Flyers
AGM report
Catalogue
Printer
Laptop

TV set
Monitor
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General Objective 2.0: Know graphic designer in media and communication

2 2.1Define a Graphic design({ Explain a Graphic [Textbooks [Vi si t a me dGuide students to: Website
designer Journals communi cativi siit a mSoundsystem
Marker cosmmu n i ¢ aHeadphones
2.2 Explain the functions of | Explain the functionsparker Board out f it Website
graphic designer of a graphic designerprgiector Computer
. . . Projector Observe“trheObser ve tiLaptop
2.3Explainthe Explain the position/ | /B oard graphi.c arftof a gr apSoftware
position/designation of adesignation of a Computer and cowmunimedi a andTvSet
graphic designer in: graphic designer in: P ) ) i
fNewspaper 1 Newspaper out f.i\t communi c aBulletins
‘ _ out fi-t Newsletters
TMagazine 1 Magazine Newspapers
1TV TV ledbent i fy th denti fy |Magazine
TRadio T Radio a_ vgraphic d unct i onsiCableTV
T Advertising 1 Advertising graphi c dstorage Device
T Public relation 1 Public relation Internet
TFilm T Film Demonstratelémonstra
1Book 1 Book graphic des® 9raphic
f Publications 9 Publications
fwebsites, etc 1 websites, etc
2.4 Explainthefunctions Explain thefunctions
of eacho fgraphic of eacho _fgraphic
designer as identified in |designer as, identifieg
2.3. in 2.3.
General Objective 3.0: Understatie concept-ofypography
3 3.1 Definetypography in Explaintypography [Textbooks
graphic design in"graphic design  |journals
. v A . . .. [Marker
3.2Explain classification of [Explain classification Marker Board
typography: of typography: .
" San 1 San PI‘OJeCtOr
 San Serif f San Serif Projector
1 Script 91 Script stand/Board
! Monospace 1 Monospace (Computer
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1 display

3.3 Explain the principles of
typography:
1 Emphasis
1 Whitespace
1 Proximity
1 alignment

3.4Explain technical aspects
of typography:

1 display

Discuss the principle
of typography:

1 Emphasis

1 Whitespace

1 Proximity

1 alignment

Explain technical
aspects of typograph

1 Leading 1 Leading
1 Tracking 1 Tracking
1 Kerning 1 Kerning
3.5Explain theusesof Explain theusesof
typography typography
General Objective 4.0: Understamgtasuremerdnd sizesn graphic design
4-5 4.1Explain measurement inExplain measuremenTextbooks
graphics design in graphics design  |Jourhals
Marker
4.2 Explaintypesof Explaintypesof Marker Board
measurement measurement Projector
. . : .. |Projector
4.3Describetypesof sizes  [Describetypesof SIZ€81nd/Board
4.4 Explain thecharacteristicgExplain the Computer
of typefaces. characteristicef
typefaces.

4.5 Explain the selection
process of typesizes for
different purpose

4.6 Explain the
characteristis offaces by
T types
1 sizes

Explain the selection
precess of typesizes
for different purpose

Discussthe
characteristis of
faces by

f types

M sizes
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General Objective 5.0: Knopaperandink quality

6-7 [b.1Explain the categories of:[Explain thecategoriesTextbooks Identify categoriesf Guide students on; Paper
1 Paper of: Journals paperandink for graphig Ink
T Ink 1 Paper Marker design Identify categories |sample
T Ink Marker Board of. paperandink for |\aterial
5.2 Describe the qualities of: Projector Select paper and-ink-fofgraphic design Computer
1 Paper Explain the qualities Projector graphic design. Laptop
T Ink of: stand/Board Select paper and ingpftware
. Paper Computer  [Design a material usingfor graphic design. |ppotocopier
T Ink paper and ink Newspapers
Design a material Magazine
5.3 Explain the guideline for [Explain the guideline using paper and inKprinter
selection of paper and ink forfor selection of paper Scanner
different graphic design and ink for different Storage Device
graphic design
General Objective 6.0: Know layout and design formats
7-8 6.1 Explain makeup Explain makeup Textbooks Identify graphic Guide students to: Dummy sheet
Journals software Computer
6.2 Explain Layout Explain Layout Marker Identify graphic Laptop
Marker Board [Install graphic software Software
6.3 Explain design Explain design Projector software Photocopier
Projector install graphic Newspapers
6.4 Explain types of: Explain types of: stand/Board |Use installed software Magazine
1 Makeup 1. makeup Computer software for graphic Printer
1 Layout 1 layout design to do a Use installed _Scanner
1 Design T design makeup and layout  software for graphidStorage Device
_ s designto do a
6.5Explain the software »[Explain the makeup and layoutGraphic

for graphic design:
1 CorelDraw
1 Adobe‘Phetoshop
1 Canva, etc.

software for
graphic design:
1 CorelDraw
1 Adobe

Photoshop

software
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1 Canva, etc.

General Objective 7.0: Knoproductionof posters, flyers and banners
9-10 | 7.1Define Graphic Explain Graphic  [Textbooks [ldentify a poster, Guide students to: [Sample:
production of: production of: Journals handbill, flyer and posters
q Posters,  posters, Marker banner Identify a poster, |Flyers
1 leaflet/flyers 1 Leaflet/flyers  [Marker Board | _ handbill, flyer and - Handbill
1 handbills 1 Handbills Projector ?'ffesre”“atle between: banner Banner
Projector potcelour _ _ Computer
% g?(;];rzrmme of % E?(;]g?rzrr,nme stand/Board |f Manualand leferent!ate Laptop
events. etc of events Computer f Full.colour between: Software
’ etc ’ phetographic 1 Spotcolour Photocopier
treatment 1 Manual and  |Newspapers
7.2 Explain the following:  [Explain the T Fullcolour — Magazine
1 Psters following: photographic  |Printer
1 Flyers treatment Scanner .
1 Handbills 1 Posters Demonstrate colour Storage Device
 Banner, etc 1 fiyers separation procedure  [Demonstrate colour
’ 1 handbills separation
7.3 Explain t_he steps for 1 banner; Design a poster, flyer, procedure
preparation and etc

production of:

1 Poster

Flyers
Handbills
Banner
Programme of
events, etc

il
il
il
T

7.4 Explain colour
separation.in-graphic
design

Explain-the.steps
for preparation
and preduction of:
9 Poster
Flyers
Handbills
Banner,
Program
me of
event, etc

T
1
1
1

handbill or banner for a
product or organisation

Design a poster,
flyer, handbill or
banner for a produg
or organisation
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7.5Describe colour
separation procedure in
graphic design

7.6 Explain the different
colour treatment

Explain colour
separation in
graphic design

Explain colour
separation
procedure in
graphic design

Explain the different
colour treatment

General Objective 8.0: Know graphics for set design and captioning ofasdad production
11-12 8.1 Explain the difference [Explain the [Textbooks Identify differenceiGuide students to: |Computer
between graphic design for: |difference between |Journals betweerdesignfor TV Laptop
1 TV news production  |graphic design for: [Marker news and commercialdentify differenceiSoftware
f Commercial production | T TV news |Marker Board [Production between design for photocopier
production Projector TV~ news  andnewspapers
8.2 Explain the process of { § Commercial _{Rrojector Demonstrate how  to con(wjme(ual Magazine
design  for  audievisual production stand/Board (CONstruct a basic gproduction Printer
production (TV, commercial Computer  |design for an audisisual Scanner

Film, etc)

8.3 Define caption

8.4 Explain captioning in
graphics of audivisual
production

8.5Expalin the process of
captioning audievisual

Explain the precess
set design—for audi
visual production (TV
commercials,  Film
etc)

Define caption
Explain captioning in

graphics of audio
visual production

Explain the process ¢

productionTV,
commercials, Film, etc

Design graphic for an
audiovisual set

Design caption formats
anccredits for a
programmenews, advert
etc

Demonstratehow to lay

Demonstratehow to
construct a basic s
design for an audi

visual  production
TV, commercials
Film, etc

Design graphic fq
any audievisual set

Design caption
formats andredits
for a programme

out still photographs fq

Storage Device

news, advert, etc
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8.6 Explain 3dimesional
elements in graphic

captioning audio
visual

Explain 3dimesional
elements in graphic

televisionprogramme

Demonstratehow to
lay out still
photographs fg
television

programme

General Objective 9.@nderstandEmerging Trends in media and communication graphics
13-15 [9.1: Explain emerging trends|Explain emerging  [Textbooks Identify emerging.trendsGuide student to: |Internet
in media and communicationftrends in media and |Journals in media and Websites
graphics communication Marker communication graphicsldentify emerging
graphics Marker Board trends in media ang
Projector communication

9.2: Explain the challenges o
emerging trends in graphics
communication

Explain the challenge
of emergingrends in
media and
communication
graphics

Projector
stand/Board
Computer

emerging trends in

Identify~the challenges dgraphics

graphics communicatior

Identify the
challenges of
emerging trends in
graphics
communication

EVALUATION: CA 40%
EXAMINATION: 60%
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NEWS WRITING AND REPORTING Il

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : NEWS WRITING AND Course Code: MAC 125 Contact Hours: 3
REPORTING Il Credit Unit; 3 Theoretical: 2
Year: | Semester: |l Prerequisite: MAC 115 Practical:l

GOAL: Thiscoursds designedo acquaint studentith the knowledge and skilisf news writing and reporting

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0 Understand Beat reporting

2.0 Understand style and headlioasting in news writing and reporting
3.0 Understand researdiased reporting

4.0Know to write specialisechewsreport

5.0 Know the professional hazards and safety measures in reporting
6.0 Understand legal and ethical limitations in reporting

7.0Know the application of software in news writing and reporting
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : News Writing and
Reporting Il

COURSE CODE MAC 125

Contact Hours:)3hours

Credit Unit: 3

Theoretical: 2hours

Year: |

Semester: Il

Prerequisite: MAC 115

Practical: 1hour

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL.: Thiscourses designedo acquaint studentith the knowledge and skiltsf news writing and reporting

GENERAL OBJECTIVE 1.0: Understand Beat reporting

THEORETICAL CONTENT

PRACTICAL CONTENT

Week

Specific Learning Outcome

Teacher 6s

Resources

Specific Learning Teacher 6 {Resources
Outcome Activities

1-2

1.1 Define Beat

1.2 Explain types of Beats
1.3 Explain Beateporting
1.4 Explain a beat reporter

1.5 Explain the qualities of &
beat reporter

1.6 Explain the requirement
for covering a beat

1.7 Explain concept of Truth
Objectivity.and Accurac
of news writing and
reporting:.

Explain Beat

Explain a beat
reporter

Explain.the-qualities
of a\beat reporter

Explain the
requirements for
covering a beat

Explain concept of
Truth, Objectivity ang
Accuracy

Tex t bog
Jour nal
Explain types of BeaiMa r k e r

Project
Explain Beat reportin€ o mp u t ¢
' nt er ne

Identify of different newiAssign students to Digital

beat beat Audio Recorders
Digital Video
Guide students to cameras

Observenews event in

assigned beat on camp Reporter

Identify of different [Notebook
i Newspapers
Write news story on ~ N€ws beat y pap
i d beats agazines
assIgne Internet

Observenews event
in assigned beat on
campus

Write news story or
assigned beats
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General Objective 2.@nderstand style and headline casting in news writing and reporting

3-5

7.1Define style in news
writing and reporting

7.2 Explain the elements of
Writing Style

1 Inverted pyramid

1 Objective tone

1 Active voice, etc

7.3 Explaindifferent Style
Guides of news writing
and reporting

7.4Explain AP Style
Guidelines for writing:
Headline

Numbers

Dates

Punctuations

Titles

Addresses, etc.

E I I I

7.5 Define Headline

7.6 Explain types of
Headlines

7.7 Explain the funetions of
Headlines

Explainstyle in news
writing and reporting

Explain the elements
of Writing Style

1 Inverted pyramid
1 Objective tone

1 Active voice, etc

Explaindifferent Stylg
Guides of news
writing and reporting

Explain AP Style
Guidelines for
writing:

Headline
Numbers
Dates
Punctuations
Titles
Addresses, etc

E ]

ExplainHeadline

Explain types of
Headlines

Explain the functions
of Headlines

Explain the rules

guiding casting of

Textbo
Jour na
Mar ker
Projec
Comput
l nt ern
Vi deos

Use AP Style to write:
1 Headline
1 Dates
1 Numbers

Edit a new'material usir|
AP Styleguidebook

Cas't Headl i
di ' fferent S

Guide students to:

Use AP Style to
write:
1 Headline
i Dates
1 Numbers

Edit a new material

using AP Style
guidebook

Cast

He ad
di fferent

AP Style Book
Dictionaries
Thesaurus
Computer
Internet
Reporters note
book

Sample
newspapers
Sample
Magazine
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7.8 Explain the rules guidingheadlines in news
casting of headlines in  witing and reporting
news witing and reportin
General Objective 3.0: Understaresearckbased reporting
6-8 3.1 Define research Define research Books St at e t hef rGuidestudentsto: Report ef
Journals i mportance pad
3.2 Ex_plain researehased [Explain resegrch Internet hnews reportstate 't h €Digital Audio
reporting based reporting Marker i mportanc
Projector |l dentlinf’y rea esearch recorder
3.3 Explain the importance |[Explain the Marker Board |y o  ho'ds i n feporti ngpomartehones
research in news writing andjmportanceresearch if COMPUr e p o/t i n g Internet
reporting news writing and i dent i fy [COomputer
reporting met hods iMicrophones
Conduct an feporti ngHeadphones
3.4 Explainresearch Discuss research Camera
methods in news writing methods in news Transcribe Conduct a
and reporting writing and reporting intervi ew
Write a new
3.5 Explain how to Explain how to interview cdlranscrib
conduct an interview conduct an interview
Conductpopuy
3.6 Explain transcription write a n
Write news pon interyv
3.6 Explain how to Explaihhow to voxopuli coconducted
conduct a vopopuli. conduct a vopopuli.
conduc-t a
popul i
write new
on t hpeo pvuo
conducted
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GeneralObjective 4.0: Knowto write specialisechewsreport

9-10

4.1 Define Specialised
reporting

4.2 Explain the
differences between
specialised reporter from
a reporter

4.3State the specialised
areas of news reporting
Judiciary

Sports

Celebrities

Health

Politics

Education

Aviation

Maritime

Crime

Finance
Environment
Parliamentary
Public affairs (federal,
state, & local
governments)

1 Events

1 Entertainment, etc.

A =48 -4-9_-9_-9_95_-49_9_-°9_-°3_-°5-

Explain
Specialised
reporting

Differentiate
specialised
reporter from a
reporter

State the
specialised areas
of news

reporting
Judiciary
Sports
Celebrities
Health
Politics
Education
Aviation
Maritime
Crime
Finance
Environment
Parliamentary
Public affairs
(federal, state, &
local
governments)
Events
Entertainment

=A== -2-2-9_-9_-9_-9_42_2°_2°_2°_-2

= =4

Books
Journals
Internet
Marker
Projector
Marker Board
Computer

Visit:

Courts

Marketplace
Government offices
Local Assemblies

Attend:

Government functions
Meetings/convention
Sport events

Political events

Social /media events

Observe:
Court proceedings
Legislative proceeding

Write news stories on:

1 activities of
governmenand
politics.

1 courtproceedings
crimetrials and law

suits

Visit:

Courts
Marketplace
Government offices
Local Assemblies

Organise students t
attend:
Government
functions
Meetings/conventio
Sport events
Political events
Social /media event

Guide students to
observe:

Court proceedings
Legislative
proceedings

Guide students to
write news stories
on:
factivities of
government
and politics.
flcourt
proceedings

Organise students {Newspapers

Magazine

Sample new
stories on:
Personalities
Celebrities
meetings/conve
ntions
speeches
Disasters
Crime
Sports
Courts
civil
elections,
Public
(local,
national,
international.

affairs
state,

crimetrials and
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4.4 Explain the process of
writing Specialised
reporting:

4.5 Explain howto report
different news events:
1 Accidents,
1 Emergencies
1 Natural disasters
1 Special Events

4.6 Explain Breaking News

4.7 Explain Developing story
in news writing and reportin

Explain the process (
writing different formg
Specialised reporting

Explain how to repori
different news events
9 Accidents,

1 Emergencies
I Natural
disasters

1 Special Events

Explain Breaking
News

ExplainDeveloping
story

E ]

Wr
1
l
ul

legislative
proceedings and lay
making

sporting events
marketplace,
(businessindustry,
labour, agriculture,)
etc.

it ey"stori
Acci dent s
Emer genci
Speci al e

lawsuits
Tlegislative
proceedings and
l[aw-making
{sporting events
fTmarketplace,
(business,
industry, labour,
agriculture,) etc.

Write sto
T Acci den
T Emer gen
1T Speci al

General Objective 5.&Know the professional hazards and safety measures in reporting
11-12 |5.1Define hazards Explain hazard T.e x t b o gdDemonstrate professionGuide students to: |Pictorials
J>o u r n a lhazards of reporting. | Demonstrate Video clips
5.2Explain professional Explain Mar ker professional hazardAudio clips
hazards of reporting professional.hazardsPr oj e ct of reporting.
of reporting Comput e
| nt er n gDemonstrate safety Demonstrate safety|
5.3 Explain the safety Explain the safety measures that a reportemeasures that a
measures available to measures available t can adopt. reporter can adopt
reporters. reporters
General Objective 6.0: Understand. legal and ethical limitations in reporting
13-14 6.1 Explain the legal Explain the legal Text bog
limitations in news Imitations in Jour nal
writing and reporting reporting Mar ker
9 Defamation Project
1 Sedition Comput e
{ Copyright Il nt er ne
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T Cyber

crime
6.2 Explain the ethical Explain the
limitations in news ethicalimitations
writing and reporting in reporting
General Objective 7.0: Know the application of software in news writing and reporting
15 7.1 Explain software of nevExplain software dBooks | dentwi fyy s gGuide students to: [Newsroom
writing and reporting news writing Journals writing and denti fy [computer
And reporting Internet news wr i tisystems
Marker Usesw softwarfeporti ngFinal Draft
7.2 Explain the application {Explain theProjector report news software
software in news writing arapplication of softwararker Board Use sof t wAdobe Audition
reporting in news writing an(ComMputer Wr i t e an dAdobe Premiere
reporting news Computer
Internet

Artificial Intelligence in new
writing and reporting,

7.3 Explainthe implications gExplain the

implications ol
Artificial Intelligence,
in news writing “an

reporting

EVALUATION: CA 40%

EXAMINATION: 60%
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Principles of Public Relations

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Principles of Public Relations COURSE CODE: MAC 126 Contact Hours3

Credit Unit: 3 Theoretical2Hour/week
Year | Semester I

Prerequisite: Practical: 1Hour

GOAL: Thecoursds designed to equip the student with the knowledge and skills of public relations practice

GENERAL OBJECTIVES : On completion of this course, the students should be able to:
1.0Understandhehistory of publicrelations
2.0Understand theommunication process in pubhelations
3.0Understandheroles and functions @ublicrelationsin the society
4.0Understand the Publics in public relations
5.0 know the strategic tools of public relations
6.0 Understandhemedia of publigelations

7.0Know publicrelations research

8.0know to prepare and produce public relations copy

9.0Know the structure, personnel and functions of a public.relations consulting firm
10.0Understand legand ethicaknvironmenof publicrelations

11.0 Understand new trends in public relations

12.0 Know career prospects in public relations
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PROGRAMME : NATIONAL IPLOMA (ND) MASS COMMUNICATION

COURSETITLE : Principles of Publig

RelationsCourse

COURSE CODE MAC 126

Contact Hours3Hours

Year:

I Semester: Il

Credit Unit: 3

Theoretical: 2 Hours/week

Prerequisite:

Practical:

1Hour

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: Thecourses designed to equip the student with the knowledge and skills of public relations practice

General Objectiva.0: Understanthehistoryof publicrelations

THEORETICAL CONTENT

PRACTICAL CONTENT

Week | Specific Learning Outcome | T e ac h er 6 s| Resources | Specific Learning Teacher 0 {Resources
Outcome Activities
1-2 1.1 Define Public relations. [Explain Public Interactive
relations. Board
1.2 Trace the historical
: o Books
devglopment of public Trace the historical ] |
relations development of publif=?4Mas
relations Periodicals
1.3 Explain the role of lvy Le Internet

and Edward Barney itihe
evolutionof Public Relations

1.4 Explain the development
of public relations in Nigeria

1.5 Explain the difference
between public relations and
1 Advertising
1 Marketing
1 Marketing
Communication

§ Political communicatiofoetween public

1 Publicity

Explain the role of vy
Lee and Edward
Barney.inthe
evolutionof Public
Relations

Explain the
development of publi
relations in Nigeria

Explain the difference

Organizations

relations and:

95



Public opinion
Propaganda

Public Affairs
Lobbying

Sales Promotion

CSR

Branding

Publishing

Crisis communication
Event management
Experiential marketing
Sponsorship

Image management
Reputation management

=4 =2 =4_0_9_9_9_95_4_2°_2_-2_-2°_-2-

T Advertising
fMarketing
T Marketing
Communication
T Political
communication
TPublicity
TPublic opinion
fPropaganda
T Public Affairs
{Lobbying
fSales Promotion
fBranding
fPublishing
fCrisis
communication
fEvent manageme
TExperiential
marketing
fSponsorship
fimage
management
T Reputation
management

General

Objective 2.0: Understand the cammunication process in Ralations

3-4

2.1 Define communication

2.2 Explain public relations a
communicatien-concept

Explain
communication

Explain public
relations as
communication

Text bod
Jour nal
Peri odi
Il nt er nqg
Mar ker
Project
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2.3 Define public relations as
a form of strategic
communication

2.4 Explain public relations a
a communication process:
Lasswell Model

1 Who: individual

concept

Define public
relations as form of
strategic
communication

Explain public
relations as a
communication

organisation process:
1 Says What: PR Lasswell Model
message 1 Who:
1 To Whom: Target individual
public organisation
1 In What Manner: 1 Says What: P}
medium message
1 With What Effect: 1 To Whom:
Intended/Unintended Target public
Response 1 InWhat
SMCR Model Manner:
1 Source: Individual medium
brand 1 With-What
1 Message: PR messag Effect:
1 Channel: PR media Intended/Unin
1 Receiver: Target publi ended
Response
SMCR Model
2.5 Explain Communications| 9§ Source:
models ofpublic relations Individual
brand
2.6 Explain.communication 1 Message: PR
goal of‘public relations message
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2.7 Explain Melvin Sharpe
principles of PR
communication

1 Channel: PR

media
1 Receiver:
Target public
Explain

Communications
models of public
relations

Explain
communication goal
of public relations

Explain Melvin
Sharpe principles of
PR communication

General Objective 3.0: Understati@ rolesof publicrelationsin the society
5 3.1 Explain the role of public[Explain the.roles of |Interactive
relations in the society public relations in theBoard
society Books
3.2 Explain the functions of [Explain the functions|y, ,rnals
public relations of public relations Periodicals
Internet

3.3 Explain the types of publi
relations

3.4 Explain public relations
activities

Explain the types of
public relations

Explain public
relations activities

Organizations
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General Objective 4.0: Understand the Publics in public relations

6 4.1 Define Publics in public [Explain Publics in  |Interactive
relations publicrelations Board
Books
4.2 Explain types of publicsExplain types of Journals
in public relations. publics in public Periodicals
relations.
4.3 Explain the characteristic Interngt .
of publics in public relations [Explain the Organizations
characteristics of
4.4 Explain public opinion. |publics in public
relations
4.5. Explain public opinion
formation. Explain public
opinion.
4.6 Define Persuasion
Explain public
4.7 Define Propaganda opinion formation.
4.8 Define Manipulation Explain Persuasion
4.9 Explain lobbying Explain Propaganda
Explain Manipulation
Explain lobbying
General Objective 5.0: know the strategic tools of public relations
7 5.1 Explain strategic public [Explain strategic Interactive  |Cut out speeches, newsGuide students to: Newspaper
relations pub“c relations tools Board release and press Cut out Speeches, Maga_zine
Books releases from ~ |news release and |Websites
newspapers, magazinegpress releases Sample

Explain the tools of
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5.2 Explain the tools of
strategic public relations:

S EEEE A=A A"

Speeches

Fact sheets
Backgrounders
Press Conference
Interviews

News Briefings
Press/News Releases|
Flyers/Leaflets
Brochures

Social media
Websites

Blogs
Photographs
Annual Report
Special/Corporate
Event
Sponsorship
Social media
FAQs

Websites

Press Kits, etc

public relation:
Speeches
Fact sheets
Backgrounder
Press
Conference
Interviews
News
Briefings
Press/News
Releases
Flyers/Leaflets
Brochures
Social media
Websites
Blogs
Photographs
Annual Report
Special/Corpo
ate Event
Sponsorship
Social/media
FAQs
Websites ,
Press Kits, etc

E - E S E = = = S E

Journals
Periodicals

Internet
Organizations

and websites

Analyse
speeches/news/press
releases.

Prepare a press kit/fact
sheet

Generate social media
post

from newspapers,
magazines and
websites

Analyse
speeches/news/pre
Ss releases.

Prepare a press
kit/fact sheet

Generate social
media post

Speeches
Press
Releases

General

Objective 6.0: Understating m

edia of publiaelations

8-9

6.1 Define public relations

media

6.2 Explain.the three

categories of public relations

Explain public
relations media

Explain the three

Interactive
Board
Books
Journals

categories of public
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1 Owned media
1 Earned media
M Paid media

6.4 Explain the characteristic
of themedia of public relation

6.5 Explain factors guiding
media selection in public
relations

relations:

1 Owned media
1 Earned media
1 Paid media

Explain the
characteristics of the
media ofpublic
relations

Explain factors
guiding media
selection in public
relations

Periodicals

Internet
Organizations

General Objective 7.0: Know publielations research
10 7.1 Define research Explainresearch Intéractive Conduct r e sGuide students to: |Audio
Board public relaonduct rVisual
7.2 Define publiaelations  [Explain public Books public e-lgvj_et t
research relations research . adio se
Journals Conduct opiConduct oComputer
Periodicals pol | Multimedia
_ _ _ Internet Conduct a sConduct aProjector
7.3 Explain types of public |[Explain‘types of anal ysi s stakehol d

relations research

7.4 Explain the importance.o
research in public relations
7.5 Explain the methods of
public relations research

7.6 Explain the process
of public relations

public relations
research

Explain the
importance of
research in public
relations

Explain the methods

Organizations
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research

of public relations
research

Explain the
process of
public relations
research

General

Objective 8.0: know how to prepare and produce public relations copy

11

8.1 Define PR copy.

8.3 Explain the principles of

PR copy

8.4 Explain the PRrief

8.5 Explain how to prepare

copy for

1 Radio
Television
Outdoor
Digital
Press

E R N

Explain PR copy.

Explain the principles
of PR copy

Explain the PR brief

Explain how to
prepare copy for
f Radio
Television
Outdoor

Digital

T
T
T
fl_ Press

Interactive
Board
Books
Journals
Periodicals

Internet
Organizations

Analyse public relations
brief

Design public relations
material for a
product/brand

Produce a PR material
for any
brandbrganization

1 Poster

1 Flyer

1 Press release, ef-

Guide the students
to:

Analyse public
relations brief

Design public
relations material fo
a product/brand

Produce a PR
material for any
brandbrganization

1 Poster
1 Flyer
M Press releas

Sample
brief

Sample PR
copy

Sample
commercial

Sample
jingles
Sample
Press
release
Sample
posters
Social
media
handles
computer
printer
Tv set
Projector
Radio set

Storage
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| |

|

devices

General Objective 9.0 Know the structure, personnel and functions of a public relations consulting firm

12

9.1 Define public relations
consultancy

9.2 Explain thedepartments ir

a public relations firm

9.3 Explain the functions of g
public relations firm

9.4 Explainhow public
relations firms areemunerate

Explain public
relationsconsultancy

Explain the
departments in a
public relations firm

Explain thefunctions
of a public relations
firm

Explainhow public
relations firms are
remunerated

public
relations
consultancy
offices

Visit a PR firm
Setup a PR firm

Role play in a PR firm

visit a PR firm
setup a PR firm

roleplay in a PR
firm

Organise students {Organogra

m of a PR
firm
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General Objective 10:0: Understand legiadl ethicaEnvironmenbf publicrelations

13 10.1 Explain the legal Explain the legal Interactive
environment of public environment of publiBoard
relations relations Books

. . . _ Journals
10.2 Explain the ethical Explain the ethical .
environment of public environment of publicPerIOCIICaIS
relations relations Interne_t .
Organizations
10.3 Explain the regulatory [Explain the regulator
agencies in public relations: jagencies in public
1 NIPR relations:
1T APRA 1 NIPR
1T MIPAN 1T APRA
1 SON 1 MIPAN
1 SON
10.4 Explain the Nigerian
Code of Public relations Explain the Nigerian
practice Code of Public
relations practice
General Objective 11.0: Understand new trends inypublic relations
14 11.1 Explain the new trends i[Explain‘the'new Interactive Use case study Guide students to [Sample cas
public relations trends in _public Board use case study study
relations Books
_ _ Journals
11.2 E>-<pla|n t_he type_:s of nevExplain the.types pf Periodicals
trends in public relations newtrends in public Internet

relations

Organizations
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General Objective 12.0 Know career prospects in public relations

12.2 Explain the types of

12.3 Explain the importance
career prospect in public
relations

12.4 Explain the challenges ¢

15 12.1 Explaincareer prospectsExplain career
in public relations prospects in public
relations

career prospect in public career prospect in
relations public relations

Explain the types of

Explain the
importance of career
prospect in public
relations

Explain the challenge

Interactive
Board
Books
Journals
Periodicals

Internet
Organizations

public relations practice of public relations
practice
EVALUATION:
CAT 40%

EXAMINATION T 60%
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YEAR Il SEMESTER |
Media and Communication Theory

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media and Communication Theory Course Code: MAC 211 Contact Hours:2
Credit Unit: 2 Theoretical: 2 hrs
vear || Semester- | Prerequisite: Practical:

GOAL: This course is designed to eqtiye studentwith the knowledge of media and communication theories

GENERAL OBJECTIVES: On completion of this course, the students should.be ‘able to:

1.0 Understand concept of Communication

2.0 Understand media and communication theories

3.0Understandnodels of media and communication theories

4.0Understand effectand functional theories of media and communication
5.0Understand technological determinism theory of media-and communication
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSETITLE : Media and
Communication Theory

Course Code: MAC 211

Contact Hours:2

Credit Unit: 2

Theoretical: 2 hrs

Year:

Semester: |

Prerequisite:

Practical:

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL.: This course islesigned to equithes t u d with thefasindationknowledge of media and communication theories

GENERAL OBJECTIVE 1.0: Understand concept of Communication

THEORETICAL CONTENT

PRACTICAL CONTENT

Week

Specific Learning Outcome

Teacher 6s

Resources

Specific Learning
Outcome

Teacher 04
Activities

Resources

1.1 Define Communication.

1.2 Explain the
communication process

1.3 Explain the functions of
communication

1.4 Explain characteristics qof communication

communication

1.5 Explain attributes of
communication.

1.6 Explain barriers to
effective communicatior

Explain the functions

ExplainCharacteristig
of communication
Explain attributes of
communication.

Explain barriers to
effective
communication

Explain Text bog
Communication. J o ur nal
Mar k. e'r
Explain the Project
communication Comput €
process kknt er ne
Chart s
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General Objective 2.0: Understand meati@l communication theories

4-7 2.1 Define Theory. Explain Thextbodi ffer ent i aGuide studentsto Sample theory
Journalmodel and Diff fler ent
2.2 Explain media and |[Explainmediaand Mar ker beit.ween n
communication theorycommunication theorfP r oj e c t| d e nat igfoyo d.. t. heory
Comput € _
2.3 Explain the following Explain the I nterndgemonst ratyl denti fy
terms: following terms: Charts utilizativont heory
1 Concept 1 Concept t heory
1 Construct 1 Construct 5? |m:3 |n i ;[ ia
1 Assumptions 1 Assumptions theory
1 Propositions Model 1 Propositions
Model
2.4 Explain the attributes
of a theory. Explain the attributes
2.5E x p legii ,s t e mo |of atheory.
medi a and Com
t heories Expl ain ef
of medi a <
Communi ¢ aﬁ
2 . Bxplain the relationship t heor i e's
between communication
theory, practice and researchExplain the
relationship.between
communication
theory,practice and
research
General Objective 3.0: Understand models of media and communication theories
8-10 3.1 Explain model Explain model Text bog
Jour nal
3.2 Explain communication [Explain Mar ker
models: communication Project
! Lasswel |, |models: Comput €
f Shannon/ We|T Lasswel ll nterng
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T
T

E N -

3.3 Explain normative theorie

Newcombs
Schr amm/ Os
Ger bner et

of media and
communication:

Aut horitar
Libertaria
Soviet Com
Soci al res
Democratic
Devel opmen

T Shannon/
Newc emb
T Schr amm/

T Gerbner

Explain normative

communication:

T Aut hori
T Libert
T Sovi et

Communi
T Soci al

respon
T Democr

partic
T Develo

theories of media and

[al

by | —_— 0 n

Charts

General Objective 4.@nderstand effectand functional theories.of media and communication
11-12 4.1 Explain effects Explain effects Textbooks
theory: theory: Journals
T Powerful 1 Powerful effects [Marker Board
effects M Limited Projectors
T Limited effects. Computers
effects. Explain the functiona/nternet

theori

T
T

T
T
T

4.2 Explain thdunctional

es:
Uses and Gratification
Agenda setting and
Agenda building
Framing-and Priming
Gate keeping.
Theaories of cultivation

theories:

f Uses and
Gratification

1 Agenda
setting and
Agenda
building

1 Framing and
Priming

Videos Charts
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9 Diffusion of innovation

Gate keeping.
Theories of
cultivation

9 Diffusion of
innovation

= =4

GeneralObjective 5.0: Understand technological determinism theory of media and communication.

M

T
T
T
T

T
T

1315 5.1 Define the concepts of:

Glocalization
Globalization;

Media convergence,
Diversities

Pluralism

5.2 Explain Technological
Determinism :

Theory
Social Network
Theory

Explain Technologicg
Determinism Theory

Explain social
relationships and
connection provided
by social media and
digital platforms

Define the concepts
of:

-Glocalization
-Globalization
-Media convergence;
diversities and

Textbooks
Journals
Marker Board
Projectors
Computers
Internet
Videos Charts

pluralism.

EVALUATION: CA 30%

EXAMINATION:

70%
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Research Methods in Media and Communication

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : ResearctMethods in Media and Course Code: MAC 212 Contact Hours: 2
Communication Credit Unit: 2 Theoretical: 1 Hours/ week
Year: |l Semester- | Prerequisite: Practical:l

GOAL: This course is designed to equip the student with the knowledge and skills of research in media and communication

GENERAL OBJECTIVES: On completion of this course, the students should be able to:
1.0 Understands the concepts of media and communication research

2.0Know the terminologies of media and communication research

3.0Know the methods of media and communication research

4.0Know sampling techniques in media and communication research

5.0Know data collection techniques in media and communication research

6.0 Know research repowtriting and presentation
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Research in media

and communication

COURSE CODE MAC 211

Contact Hours: 2

Credit Unit: 2

Theoreticalil

Year:

Semester:

Prerequisite:

Practical=1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: This course is designed to equip the student with the knowledge and skills of researech/in media and communication

GENERAL OBJECTIVE 1.0: Understand the concept of media and communication research

THEORETICAL CONTENT

PRACTICAL CONTENT

Week

Specific Learning Outcome

Teacher 06 s| Resources

Specific Learning

Teacher 04
Activities

Resources

1-3

1.1 Define Research

1.2 Define Media

1.3 Define Communication

1.4 Define media and

communication researctExplain types of

1.5 Explain types of media
and communication
research

1.6 Explain purpose of
research

1.7 Explain human.enquiry

1.8 Explainsources of
knowledge

Define Research Textbooks
Define Media Journals
Define Computer
Communication Internet
Define media and _Projector
communication Marker

research

media and
communication
research

Explain purpose of
research

Explain human
enquiry

Explain sources of
knowledge

Marker Board
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1.9 Explain the elements of
scientific research
methods.

1.1CExplain the spectrum of
media and

communication researclicommunication

Mass Media
Social media
Digital media
Personal media
Specialized media
Traditional media

E

1.11Explain the skills of a
media and
communication
researcher

Explain the elements
of scientific research
methods.

Explain the spectrum
of media and

research:

1 Mass Media

9 Social media

1 Digital media

i Personal
media

1 Specialized
media

1 Traditional
media

Explain the skills of g
media and
communication
researcher

General Objective 2.0: Know the terminologies of media and communication research

4-6

2.1 Define evidence, fact an
data
2.2 Define

Concept,
Constructs,
Assumptions,
Propositions,

E R

Define evidence, fag
and data
Explain :

1 Concept,

1 Constructs,

1 Assumptions,
1 Propositions,

Textbooks
Journals
Computer
Internet
Projector
Marker
Marker Board

Il denti fy te€
and

medi a
communi

cat i

denti fy
erminol o
medi a and
communi c a
research

Guide students to:
i
t

Internet

Research
project/repd
rts
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Operationalisation

2.3. DefineVariable

2.4. Explain types of

1 Conceptualisation ang

ion and

Operationalisg

ion
Explain Variable

Explain types of

1 Conceptualisa

Variables Variables
General Objective 3.0: Know the research techniques in media and communication
7-8 3.1Define research method |[Explain research Textbooks | dent/'i fy r eGui de stuResea
method Journals met hods identify report
3.2 Explain types of research Computer met hods
method: Explain types of Internet I nter
1 Quantitative, research Projector
T Qualitative method: Marker carry out
T Mixed method ! Quantitative, MarkerBoardCar ry out rusing the
Y Qualitative t he methodsidenti fie
1 Mixed method
3.3 Explain the methodologigExplain the
under eaclmethod. methodologies under
each method.
General Objective 4.0: Know sampling technigues in mediacamimunication research
0-11 4.1 Define sample Explain sample Textbooks Identify sampling Guide students:  [Sample
Explain Census Journals techniques Identify sampling |project/sam
4.2 Define Census Computer techniques ple report
Explain Sampling  [Internet Use the selected Street
Projector technique to a draw Use the selected |Directories
4.3 Define Sampling Explain method of [Marker sample technique to a draw
MarkerBoard sample

sampling:

1  Probability
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4.4 Explain method
1 of sampling:
Probability

1 Nonprobability

4.5Explain sampling
techniques under each
method.

4.6 ExplainFactors
influencingSampling
Technique

1 Non probability

Explain Sampling
techniques under eag
method.

Factor influencing

Sampling Techniques

ExplainFactors
influencingSampling

Technique

General Objective 5.0: Know data collection techniques in media and.cemmunication research

12-13

5.1 Define Data

5.2 Explain types of Data

5.3 Explain sources of Data

5.4 Explain Data collection
techniques

5.5 Define Data analysis
5.6 Explain types of Data

analysis

5.7 Explain Statistical tools ¢

Explain Data
Explain types of Datg
Explain sources of
Data

Explain data
collection method

Explain Data analysis

Explain types of Dats
analysis

Explain Statistical
tools of data

data collectionin media and

collection in media

Textbooks
Journals
Computer
Internet
Projector
Marker
Marker Board

Identify types of data

Use data collection
techniques to conduct
research

Use statistical tools to
present data

Guide students:

Identify sources of datagldentify types of

data

Identify sources of
data

Use data collection
techniques to
conduct research

Use statistical tools
to present data

Sample dat
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communication research

5.8 Explain tools for data
presentation : Tables, Charts
Figures etc.

and communication
research

Explain tools for data
presentation : Tables
Charts, Figures etc.

General Objective 6.0: Know research repaiting and presentation
14-15 | 6.1 Explain research report | Explain research [Textbooks  |Write research report |Guide students to [Sample
writing report writing Journals write research reports
6.2 Explain stages of resear Computer report.
reports writing Explain stages of [Internet
6.3 Explain how to generate research reports  |Projector
research ideas writing Marker
6.4. Explain how tavrite MarkerBoard

research reports

6.5 Explain the use of new
technologies in media
and communication
research.

6.6 Explain ethical issues in
media and
communication
research

Explain how to
generate research
ideas

Explain how to write
research reports

Explain the use of
new technologies in
media.and
communication
researeh.

Explain ethical issues
in media and
communication
research

EVALUATION:-CA 40%

EXAMINATION: 60%
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Editing and Fact Checking

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Editing and FacChecking Course Code: MAC 213 Contact Hours: 2

Credit Unit: 2 Theoretical: 1 Hour/week
Year: Il Semester: | - .

Prerequisite: Practical:1 Hour/week

GOAL: This course is designed to acquaint students with the knowledge and skills.of editing and fact checking

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0 Understand Copy Editing

2.0 Understand the need for copy editing

3.0 Understand editing applications

4.0 Know editing of articles

5.0 Know fact checking in media and communication text.
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Editing and Fact |[COURSE CODE: MAC 213 Contact Hours:2
Checking - - .

Credit Unit: 2 Theoretical=IdHour/Week
Year: Il Semestet: Prerequisite: Praetical: ~ IHour/Week

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: This course is designed to acquaint students witkribevledge and skills of editing and\fact checking

GENERAL OBJECTIVE 1.0: Understand Copy Editing

1.3 Explain raw materials fo

editing: for editing:
' copy 1 copy
1 news releases 1 news releases
1 interview 1 interview
1 speeches 1 speeches

1.4 Define a copy editor

1.5 Explain the function of g
copy editor

1.6 Explain qualities of a
copy editor
1.7 Describe process of cop

Explain raw materials

Explain.a-copy editor|

Explain the function
of a copy editor

Explain qualities of a
copy editor

Describeprocess of
copy editing

editing

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | Te a c h er 06 s| Resources | Specific Learning Teacher 6 {Resources
Outcome Activities
1-3 1.1 Define editing Explain editing Textbooks;. “Edit a copy Guide studentsto News pap
Newspapers edit a copy and Mag
1.2 Define copy Explain copy Magazines copies,

Tel evi s
radi o s
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General Objective 2.@nderstand the need for copy editing

computer editing tools
for copy editing

Explain appropriate
computer editing tool
for copy editing

4-6 2.1 Explain the need for cog Explain the need fonTextbooks, |[Cut copi es |Guidestudentsto: News p ap
editing copy editing Newspapers News paper , [Edtcopiesfrom @and Mag
Magazines Bl ogs, NewsNewspapercopies,
2.2 Explain areas of commagExplain areas of Majgazine,Tel evi s
errors in copy editing:\lcommon errors in Edit cut . “cdNews siteradio s
1 Prepositions copy editing: _
f Verb agreement {1 Prepositions Edit cut
1 Punctuations 1 Verb
agreement
2.3 Explain the concept: 1 Punctuations
1 Accuracy
Y Conciseness Explain the concept:
! Coherence 1 Accuracy
 Clarity i Conciseness
Simplicity 1 Coherence
1 Clarity
1 simplicity
Objective 3.0Understand editing applications
7-10 3.1Explain editing symbols |Explain editing Textbooks, || denti fy arGui de theNewspap
symbols Newspapers mi st akes t o and Mag
3.2 Explain editing symbols Magazines copi es,
with their meaning Explain editing ProjectCorrect are dentify Televis
symbolswith'their Journalusing editimistakes | 54i0 s
3.3 Explain software for copymeaning Comput e and Com
editing Correct a
Explain software for Use computer editing mi st akes || nt er ne
3.4 Explain appropriate copy editing tools to edit copies. editing a

Use computer
editing tools to edit
copies.
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General Objective 4.6Know editing of articles

11-13 |4.1 Explain manual Explain editing skills [Textbooks, [Practice editing skills |Guide the'studentsNe ws p a p
method of editing manually and Newspapers manually and practice editing skilla n d Ma ¢
electronically Magazines |electronically manually and copi es,
4.2 Explain electronic Project electronically Tel evis
method of editing Journnal radi o s
Comput € and Com
General Objective 5.0: Know fact checking in media and communication text

14-15 5.1 Define fact Explain fact and fact [Textbooks, [Identify the.need for facGuide the students [Computer
checking Newspapers [checking inilmedia text [to fact check mediaNe ws p a p
5.2 Define fact checking Magazines text. and Mag
Explain: Project copi es,
5.3 Explain: 1 Misinformation Jour na Tel evi s

T Misinformation,
9 Disinformation,
 Hoaxes

5.4 Explain importance of fag
checking
verifying news for credibility

and reliability

5.6 Explain fundamental skill
for effective fact checking.

5.7 Explain thesignificance, of
research in fact checking

M Disinformation,
1 Hoaxes

Explain importance o
fact checking

Explain the

5.5 Explain the importance ofimportance of

verifying news for
credibility'and
reliability

Explainfundamental
skills for effective fac
checking.

Explain the
significance of
research in fact

Co mp uthe

checking

radi o s

EVALUATION:.CA 40%

EXAMINATION: 60%
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Feature Writing

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Feature Writing Course Code: MAC 214 Contact Hours:2
Credit Unit:2 Theoretical: 2Hour/week
Year Il Semesteri Prerequisite: Practical:l Hour/week

GOAL: This course is designed to equip student with the knowledge and skills of writing,feature articles

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0Understand Feature articles

2.0Understand research and the stages in writing Features
3.0Understand styles in feature article writing
4.0Understand the use of illustration in feature article writing
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Feature Writing

COURSE CODE MAC 214

Contact

Hours2

Credit Unit:2

Theoretical: 1

Year: ||

Semestert

Prerequisite:

Practical: 1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: This course is designed to equip student with the knowledge and skills of writing feature articles

GENERAL OBJECTIVE 1.0: Understand Feature articles

1.5 Explain thetypes of
features:
1 Expository
1 Narrative
1 Analytical
1 Descriptive

1.6 Explain.categories of
feature

Explain.the types of
features:

9 Expository

1 Narrative

1 Analytical

91 Descriptive

Explain thedifference
between Feature artic

i “JTravelogue,

and News

Identify the qualities of ¢
good feature writer

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome Te ac her 6 s | Resources |[.Specific Learning Teacher 0 {Resources
Outcome Activities
1.1 Define Features Define Features Textbooks Identify categories of |[Guide students to: [Newspaper
1-3 Journals feature Identify categories and
1.2 Explain parts of featureExplain parts of featurComputer of feature Magazine
articles Projector Identify the differences Sample
Explain the between features and: fidentify the Feature
1.3 Explain functions of  [characteristics of 1 News differences bet""ee'articles
featurearticles feature articles q Editorial features and:
f Letter to the editor | T News
1.4 Explain characteristics [Explain the-types of T Supplement { Editorial
of feature articles features { Letter to the

editor
1 Supplement

Identify the qualities
of a good feature
writer
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1 Personality
1 Review, etc

1.7 Explain the differences
between features and:
News

Editorial

Letter to the editor
Supplement

E N R

1.8 Explainqualities of a
good feature writer

Explain the difference
between features and
T News

9 Editorial

1 Letter to the edito
1 Supplement

Explain qualities of a
good feature write

General Objective 2.0: Understand

research and the stages in writing Features

4-8

2.1 Explain themportance of
research in feature writing

2.2 Explain how to generate
ideas for Feature writing

2.3 Explain the sources of
idea generation for Feature
writing.

2.4. Explain the steps of
writing Features

2.5 Describe how to link
different part of a feature
article

2.6 Explain linking devices
used in Feature.article writin

Explain the importanc
of research in feature
writing

Explain how to
generate ideas for
Feature writing

Explainthe sources of]
idea generation for
Feature writing.

Explain the steps of
writing Features

Describe how to link
different part of a
feature article

Textbooks
Journals

Computer
Projectors

Cwu't C
artic
Magazi
site.

— O

t e

pi e s |Guide students to:
es frCut copi e
ne, HBarticles

featu

Newspaper

Magazine,
y paNews site
s

l denti fy

f eatur e a

write fea

Samp | ¢
Featu
articl
from
News p i
and
Magazi
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2.7 Explain methods of
writing Feature articles

2.8 Describe the qualities of
good feature article

Explain linking device
used in Feature article
writing

Explain methods of
writing Feature article

Describe the qualities
of a good feature
article

GeneralObjective 3.0: Understand styles in feature writing

0-11 3.1Define style Explain style Text bogCut »copi es (Guidestudentsto: Feat u
Featuregeatur es fCut copiearti cl
3.2 Explain different styles [Explain different stylef r o m Newspaper, differentfrom
used in feature writing used in feature writngNe ws pa gl ogs, Newsf rom NewsNews p ;
Ma ga'z,i 1 Magazine,lzgnpd
3.3 Explain the factors ldentify thNews sitey,gay;
affecting writing styles |[Explain the factors
affecting writing l denti fy
styles used
General Objective 4.0: Understand the use of illustration in feature writing
12-15 4.1 Explain the use of Explain the“use TextbodqWrite featuGui de st uComputer
pictures and other of pictures and Featureusing il luswrite f eaSample
multimedia contents other from usi ng i | Iartcles
in feature writing multimedia News pag
contents in Magazin
4.2 Explain the use of feature writing Comput e
tables, diagrams, maps ' nterng
in feature writing Explain the use
of tables,
diagrams, maps
in feature
writing
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Media, Communication and Society

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media, Communication and Socief{ Course Code: MAC 215

Contact Hours: 2

Credit Unit: 2

Theoretical: 2

Year: Il Semester: | Prerequisite:

Practical: O

GOAL: This course is designed to acquaint the student with the knowledge of media and.communisatiey

GENERAL OBJECTIVES: On completion of this course, the student should be able to:

1.0 Understand the relationship between media, government and society
2.0 Understand the development of Nigerian media from 1859 to date
3.0 Understand media ownership and control

4.0 Understand functions of mediasociety

5.0 Understand the concept of press freedom

6.0Understand media regulatory agencies

7.0Understand media and information literacy
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media,
Communication and Society

Course Code: MAC 215

Contact Hoursy 2

Credit Unit: 2

Theoretical:-2

Year: Il

Semester: |

Prerequisite:

Practicali O

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL.: This course is designed to acquaint the student with the knowledge of media and commumisatiety

GENERAL OBJECTIVE 1.0: Understand the relationship between media, government and society

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | Teac her 60 s | Resources .| Specific Learning Teacher 0|Resources
Qutcome Activities
1.1  Define normative Explain normative  Textbook
1-2 theories of the press theories of the press [Journals
Computer
1.2  Explain the theories ofExplain the theories ofRrojector
the relationship the relationship
between media and |between media and
government government
1.3  Explain to what extentExplain to-what extent
these theories are these theories are
applicable to Nigeria japplicable.to Nigeria
1.4  Ouitline the principles /Explain the principles
and methods used by jand methods used by
the government to * the government to
control the media control the media
General Objective 1.@nderstand development Nigerian media from 1859 to date
3-4 1.1 Explain e development ¢Discuss the Textbook
the print media‘in Nigeria|development of the  Journals

print media in Nigeria

Computer

Projector
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1.2 Explainthe development ¢
the broadcast media in
Nigeria

1.3 Explainthe emergence of
the new media in
communication

1.4 List the major landmarks i
the development of
Nigerian media

Discuss the
development of the
broadcast media in
Nigeria

Discuss the emergenc
of the new media in
communication

List the major
landmarks in the
development of
Nigerian media

General Objective 3.0: Understand media ownership and control
5-6 3.1 Explain media ownership|Explain media Textbook
patterns ownership patterns  {Journals
Computer
3.2 Explain media control  [Explain media Projector
control Marker

3.3 Explain types of media
ownership in Nigeria

3.4 Explain the various
methods of control over
the media

3.5 Compare and contrastithg
ownership patterns of
media and cantrol

Explain types of
media_ ownership in
Nigeria

Explain the various
methods of control
over the media

Compare and
contrast the
ownership patterns
of media and

control

Marker Board
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General Objective 4.0: Understand functions of media in society

7-8 4.1Explain the media Explain the Textbook
media Journals
4.2 Explain media Computer
channels Explain media Projector
channels Marker board
4.3 Explain the
characteristics of media Explain the
channels characteristics of
media channels
4.4 Explain functions of
media in society: Explain functions of
1 Conventional media in society:
functions 1 Conventional
{1 other functions functions
1 other functions
Analyse the
4.6 Describethe performance of
performance of the the media in a
media in a developing developing
country country
like Nigeria like Nigeria
General Objective 5.@nderstand the concept of press freedom
9-10 5.1 Define press freedom  |Define press freedom [Textbook

5.2 Explain types of press
freedom

5.3 Explainpress.freedom in
Nigeria

Explain types of press
freedom

Explain press freedom

Discuss press freedon
in Nigeria

Journals
Computer
Projector
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5.4 Explain the constitutional
provisions of press freedom

5.5 Explain factors affecting
press freedom in Nigeria

5.6 Compare countries that
freedom

5.7 Explain the challenges of
press freedom

Explain the
constitutional
provisions of press
freedom

Explain factors

Explain types of press
freedom

practice various types
of press freedom

of press freedom

affecting press freedor
practice various types of presin Nigeria

Compare countries thg

Explain the challenges

General Objective 6.@nderstand media regulatory agencies
11-13 | 6.1 Explain media regulatoryExplain media Textbook
agencies regulatoryagencies | Journals
Computer
6.2 List mediaegulatory List media Projector
agencies in Nigeria regulatory.agencies
in Nigeria
6.3 Explain the functions of 9~ National
media regulatory Broadcasting
agencies in Nigeria Commission
(NBC)
6.4 Explain how the 91 Advertising
operations of.theymedi Regulatory
regulatory-agencies Council of
affect.the activities of Nigeria
the media (ARCON)
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1 Nigerian
Institute of
Public
Relations
(NIPR)

1 Nigerian Press
Council (NPC)

I National
Information
Technology
Development
Agency
(NITDA)

1 Broadcasting
Organizations
of Nigeria
(BON), etc.

Explain the functions
of media regulatory
agencies in Nigeria

Explainshow. the
operations, of the
mediaregulatory
agencies affect the
activities of the media

General

Obijective 7.@nderstand.media-and information liter

acy

14-15

7.1 Explain the concept of
editorial independence

7.2 Explain how media and
communicatien.contribute
rationally«to,promote
fundamentafreedoms

Explain the concept of
editorial independence

Explain how media
and communication
contribute rationally to

Textbook
Journals
Computer
Projector
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7.3 Explain the rights and
responsibilities of citizens in
relation to media and
information

7.4 Explain information
sources, systems of storage i
retrieval tools

7.5 Explain the preservation,
storage, reuse, recording,

archiving and presentation of
information in usable formats

7.6 Explain the use of
information for problem
solving or decision making in
personal, economic, social ar
political life

promote fundamental
freedoms

Explain the rights and
responsibilities of
citizens in relation to
media and information

Explain information
sources and systems (
storage, and retrieval
tools

Explain the
preservationstorage,
reuse, recording,
archiving and
presentation of
information in usable
formats

Explain the use of
information-for
problemsolving or
decision-making in
personal, economic,

social and political life

Evaluation CA 30%
EXAMINATION: 70%
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Media and Communications Ethics

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media and Communications Ethicd Course Code: MAC 216

Contact Hours: 2

Credit Unit: 2

Theoretical: 1

Year: Il Semester: | Prerequisite:

Practical:1

GOAL: This course is designed to acquaint the student with the knowledge of ethics of ' media and communication

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0Understand the concepts of ethics
2.0 Understanthe theories of ethics in media and communication
3.0Understandnorality in ethics

4.0Know ethical issues of professional practice in media and communication industry
5.0Know the codes of ethics pfofessional bodies in media and communication industry

6.0Know guidelines for protection of sources of news
7.0Know principal guidelines to ethical decision making
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media and
Communications Ethics

COURSE CODE MAC 216

Contact Hours:) 2

Credit Unit: 2

Theoretical: 1

Year:

Semester: |

Prerequisite:

Practical: 1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL.: This course is designed to acquaintghedent with the knowledge of ethics of media and communication

GENERAL OBJECTIVE 1.0: Understand the concepts of ethics

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome| T e ac h er 0 s| Resources _[“Specific Learning Teacher 0 {Resources
Qutcome Activities
1.1 Define ethics Explain ethics Textbooks
1-2 Journals
1.2 Explain the role of ethic{Explain the role of ~ [nternet
in: ethics: ';’A%T;i;or
1 Guiding decision 1 Guiding decision
making making ggﬁsatzfard
1 Sense of professional| § Sense of
responsibilities professional
1 Moral compass for responsibilities

personal and
professional conduct,
etc.

1.3 Explain thesources of
ethics:

T
T
T

Parents
Peer groups
Educational
institutions

1 Moral compass
for personal and
professional
conduct, etc.

Explain the sources ¢
ethics:
T Parents
fPeer groups
I Educational
institutions

Religious backgrounc
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1 Society
1 Experiences, etc.

et hAccsount a
Sel f

Empl oyer
Audi ence
Sources
Soci ety
Profession

E R

1. Bxplain the T Experiences,

T Religious
background
Society

etc.
Expl ain tH§
et hrAacsount
t o:
iSel f
TfEmpl oy enr
fTAudi enc ¢
fiSour ces
fSoci ety
fProf essi

General Objective 2.0: Understand the theories of ethics in med@amdunication
3 2.1 Define theory Explain theory Textbooks
Journals
2.2 Explain theories of ethic{Explain theories of _{internet
in media and ethics inmedia and Marker
communication communication PrOJECtor g
 Utilitarialfuti it ar i'\C"grrnSLtifar
T Consequent|fConsequen
T Deontol ogylfDeomnt ol og
2.3 Explain tDihkscuss t
the theoriesywjof the the
communi cati onmedi a and
communi cat
General Objective 3.0: Understand moralityethics
4 3.1 Explain Morality Explain Morality Textbooks
Journals
Internet

3.2 Explain the difference

Explain the difference
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between ethics:

3.3 Explain factors affecting
the morality of Nigerians

3.4 Describe the state of
morality in Nigeriansociety.

between ethics:

1 Morality 1 Morality Projector

M Beliefs q Beliefs Marker Board
1 Values 1 Values Computer

1 Attitude 1 Attitude

1 Behaviour, etc. i Behaviour, etg

Explain factors
affecting the morality
of Nigerians

Discuss the state of
morality in Nigerian
society.

Marker

General Objective 4.0: Know ethical issues of professional practice in media and communication industry
5-8 4.1 Explain Ethical Discuss Ethical issugTextbooks~ [Identify ethical issues inGuide students to: |Case studies
issues in Journalism in Journalism and  Journals journalism and Newspaper
and Broadcasting: Broadcasting: Internet broadcasting. Identify ethical reports
§ Truth q Truth Marker issues in journalismMagazine
Projector d broad : |
 Fact { Fact and broadcasting. [Internet
Marker Board || yantify ethical i C ¢
q Trust q Trust Computer entify ethical issues _ _ omputer
1 Accuracy 1 Accuracy P advertising and public |Identify ethical Documentaries
1 Fairness 1 Eairness relations issues advertising [News Bulletins
i i and public relations
1 Objectivit 1 Objectivit . o : )
q Ani)nymitz; of sources| T Ang)nymit);/ of Ide_ntlfy ethlcal_ issues !dentlfy ethical
1 Bal Xources In film production issues
alance In film production
1 Obscenity i Balance
1 Sensationalism 1 Obscenity
1 Vulgarity 1 Sensationalism
§ Privacy vs public'life | 1 Vulgarity
1 Intrusion of privacy 1 Privacy vs publig
f Discrimination life
 Coemmercial interest | 1 Intrusion of
privacy
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1 Public good v Nationa
Security
SelfCensorship
Corruption

Perks,

Brown envelope
syndrome

1 etc.

= =4 -4 -4

4.2 Explain ethical
issues of advertising
and public relations
practice in Nigeria:
Decency
Deception
Fantasy
Puffery
Materialism
False claims
Good taste
Obscenity
Sexuality
Opinion suppression
Propriety
Consumerism
SpinDoctoring
Propaganda
Stereotype
Lying
Division, etc.

A A2 -_2_2-_9_-9_42_95_9_-49_9_-°2_-°9_-45_-°5:-

Discrimination
Commercial
interest

1 Public good v
National Security
SelftCensorship
Corruption
Perks,

Brown envelope
syndrome

1 etc.

=a —A

E

Discuss ethical issue
of advertising and
public relations
practice in Nigeria:
1 Decency
1 Deception
1 Fantasy
1 Puffery
T Materialism
1 False claims
1 Good taste
1 Obscenity
1 Sexuality
' Opinion
suppression
1 Propriety
9 Consumerism
1 Spin Doctoring
1 Propaganda
1 Stereotype

{ Lying
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of film production in Nigeria

4.3 Describe the ethical issug

9 Division, etc.

Discuss the ethical
issues of film
production in Nigeria

General Objective 5.0: Know the codes of ethics of professional bodies in media and communication industry
9-11 |5.1Explain the ethical codes |Discuss the ethical [Textbooks Vi si t o f f i)' cGuide students to: Press Council
journalism practice in Nigeriacodes of journalism [Journals profesisionavisit of fCode
practice in Nigeria [Internet medi a..and professio
5.2 Explain the ethical code (Discuss the ethical Marker communi catii n medi a NBC
Broadcasting code of Broadcasting’ roJector communi c aCode
O o Marker Board :
in Nigeria in Nigeria Computer . industry
| denti fy re ARCON Code
5.3 Explain the ethical codes|Discuss the ethical practice ofldentify
adverting practice in Nigeria [codes of adverting bodimedia acodes of NIPR
practice in Nigeria communicatiprofessi oCode
5.4 Explain the ethical codes in media
public relations practice in Apply codescommuni ca
Nigeria Discuss the o f _professnndustry.
ethical codes medi a and
5.5 Explain the ethical codesiof public communicatiApply cod
film production in Nigeria  [relations practice
practice in _profes_3|o
Nigeria i n med I a
communi ca
Discuss the ethical i ndustry
codes of film
production in Nigeria
General Objective 6.0: Know-guidelines for protectiosairces of news
12-13 6.1 Explain confidentiality of Explain Textbooks Demonstrat@nonymity |Guide students to:
information confidentiality of Journals Demonstrate
information Internet anonymity
Marker |l denti fy th
Projector for source | dentify
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6.2 Explain anonymity of
sources

6.3Explain techniques for
confidentiality and protection
of news sources

6.5 Explain right of
reply/response

6.6 Explain the challenges of
accepting hospitality from
sources

6.7 Explain the implications ¢
Personal relationship with
sources of news

Explain anonymity of
sources

Explain techniques fa
protection and
confidentiality of
sources

Explain right of
reply/response

Explain the challengg
of accepting
hospitality from
sources.

Explain the
implications of
Personal relationship
with sources of-news

Marker Board
Computer

Demonstrate€
source prot

procedur
protwect.

Demonstr
o f sour c

GeneralObjective 7.0: Know principles guiding to ethical decision making

14-15

7.1 Explain ethical decision
making

7.2 Explain guidelines for
ethical decision making:

1 Define the ethical
problem
Consult colleagues,
peers, editors, superig
Checks'codes and
guides

T
T

Explain ethical
decision:making
Discuss guidelines fg
ethical decision
making:

1 Define the
ethical
problem
Consult
colleagues,
peers, editors,

Textbooks
Journals
Internet
Marker
Projector
Marker Board
Computer

superiors

Identify guidelines for
ethical decision making

Apply any of the
guidelines for ethical
decision making

Guide students to:
Identify guidelines
for ethicaldecision
making

Apply any of the
guidelines for ethicg
decision making

Case studies
Newspapers
Magazine
Internet
Journals
Computer
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1 Measure your
journalistic objectivity

1 Identify stakeholders

those affected

Are there alternatives

Make a decision

Be ready to make

decisions

E N

Checks codes
and guides
Measure your
journalistic
objectivity
Identify
stakeholders
those affected
Are there
alternatives
Make a
decision

Be ready to
make

decisions

EVALUATION: CA 40%
EXAMINATION: 60%
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Photography in media and communication

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Photography in media and
communication

Course Code: MAC 217

Contact'Hours: 2

Credit Unit: 2

Theoftetical: 1

Year: Il Semester: |

Prerequisite:

Practical:1

GOAL: This course is designed to equip student with knowledge and skills of phetography in media and communication

GENERAL OBJECTIVES: On completion of this course, the students shouldbe able to:

1.0 Understand the history of photography
2.0Understand camera in photography

3.0Understand light and exposure in photography

4.0Know darkroom procedure in photography development

5.0 Knowediting in photography
6.0Understand modern photography
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE
Photography in media and
communication

COURSE CODE MAC 217

Contact Hours: 2

Credit Unit: 2

Theoretical: 1

Year:

Semester: |

Prerequisite:

Practical: 1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL.: This course is designed to equip student with knowledge and skills of photography in media and communication

GENERAL OBJECTIVE 1.0: Understand the history of photography

THEORETICAL CONTENT

PRACTICAL CONTENT

1.2 Trace the evolution of
photography

1.3 Explain the Genres of
Photography

1.4 Explainterminologies of
photography

1.5 Explain the impertance

of photography-in medig{ Journalism

and communication
practice.in-Nigeria:
1 Journalism

1< Broadcasting

Discuss the evolutionMarker

of photography Markerboard
Projector
Explain the Genres (Computer
Photography

Explainiterminologie
of photography
Explain,the
importance of
photography in mediz
and communication
practice in Nigeria:

1 Broadcasting
1 Film
1 Advertising

Week | Specific Learning Outcome | T e ac h er 0 s| Resources Specific Learning Teacher 0 {Resources
Outcome Activities
1.1 Define Photography  |[Explain Photography(Textbook
1-2 Journals
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M1 Film
1 Advertising
1 Public relations, etc

1.6 Define visual literacy

1.7 Explain visual
communication skills

9l Public relations, etd
Explain visual literacy

Explain visual
communication skillg

General Objective 2.0: Understand camera in photograph

4-5 2.1 Define Camera Explain Camera Textbook | dent’i f y t |Guide studentsto: Newspapers
Journals camer a Il dent i fy [Magazine
2.2 Describe the evolution of| Discuss the evolutiolMarker camer a Publication
camera of camera Markerboard, “hdent i fy | Digital Single
Projector | dent i fy |LensReflex
2.3 Explain types of camerasExplain types of Computer Demonstrat (DLSR)
cameras photographDemonst r alLenses
35MM Anal ofa phot ogr|Computer
2.4Describe the parts of a  [Explain the parts of@ camer a 35 MM An al Software
camera camera camer a Tripod
internet
2.5 Explain the functions of |[Explain the functions
camera parts of camera parts Use cameralUse camer
photographjphotograp
2.6 Define Lens Explain‘Lens
2.7 Explain types of Lenses |[Explain types of
Lenses
General Objective 3.0: Understand‘light and exposure in photography
6-7 3.1 Define light Explain light Textbook Cl assify | |Gui de st uComputer
Journals Software
3.2Explaincharacteristics of [Explain characteristigMarker Demonstrat|Cl assi fy [Light
light of light Markerboard of | i ght o Bounce flash
Projector De mon st r aStudiolamps
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3.3 Explain the importance |Discuss thiIComputer Tale cture peffect s oBackdrop
light in photography importance of light it stories e X poss ur e [canvas
photography Camera
Take pi ct(Tripod
3.4 Explain types of light Explain types of light st'ori es Ring light
Explain Exposure
3.5Define Exposure
Explain composition
3.6 Define composition 3.6 Explain:
91 Light
3.6 Explain: 1 ASA/ISO
T Light 1 Aperture/Shuti
1 ASA/ISO er Speed
1 Aperture/Shutter Speg § Subject
1 Subject
Explain over exposur
3.7 Explain over exposure arand underexposure
underexposure
Explain focal length
3.8 Explain focal length and [and shutter speed
shutter speed setting setting
GeneralObjective 4.0: Know darkroom procedure in photography development
8-10 W4.1Define darkroom i[Explain darkroom in [Textbook Mix chemical solutionsGuide students to: Dark room
photography photography Journals developer and fixer|Mix chemicalChemical
Marker (hypo) solutions, developdFilm
4.2 Explain the importance [Explain the Markerboard and fixer (hypo)  [Scissor
darkroom in  photogragimportance of Projector Test  solutions  fg Printer
development darkroom in Computer appropriate temperatuiTest solutions fgPaper
photograph Develop films and prirappropriate Camera
4.3 Describe the equipmentdevelopment photographs. temperature.
the darkroom
Describe the Dry and trim prints tDevelop films ang
4.4 Explainsthe importance |equipment in the appropriate sizes print photographs.
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darkroom in

development

4.5 Explain darkroom
procedure in
developments

photograpgdarkroom

Explain the
importance of

photograjdarkroom in

photograph
development

Explain darkroom
procedure in
photograph
developments

Dry andstrim printg
to appropriate sizes

General

Obijective 5.0: Know editing

in photography

11-13

5.1 Define editing

5.2 Explain the importance o
editing in photography

photography:
1 Adobe Photoshop
1 Lightroom
1 Picas, etc.

5.4 Explain caption writing-in
photography

5.5 Explain 5WsandH in
caption writing

Explain editing

Explain the
importance of editing
in photography

5.3Explain software in editingExplain software'in

editing photography:
1 Adobe
Photoshop
1 “Lightroom
f~.Picas, etc.

Explain caption
writing in
photography

Explain 5WsandH in
caption writing

Textbook
Journals
Marker
Markerboard
Projector
Computer

Identify editing
software

Edit photographs using

software

Caption photographs
edited

Create a gallery of
edited and captioned
photography

Guide students to:

Identify editing
software

Edit photographs
using software

caption photograph
edited

Create a gallery of
edited and captione
photography

Editing
software
Computer
Internet
Computer
Software
Camera
Tripod
Scanner
Professional
Photo Printer
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General Objective 6.0: Understand modern photography

14-15

6.1 Define phonetography
(mobile photography)

6.2 Explain the tools of
phonetography

6.3 Explain the importance o
phonetography

6.4 Explain new trends in
photography

Explain
phonetography
(mobile photography

Explain the tools of
phonetography

Discuss the
importance of
phonetography

Explain new trends ir
photography

Textbook
Journals
Marker
Markerboard
Projector
Computer

Identify tools of
phonetography

mobile devices
portfolio)_of
photographs

Use case study to

identify newtrends in
phetography

Take photograph usingphonetography

Create a gallery (digitausing mobile device

Guide students to:

Identify tools of

Take photograph

Create a gallery
(digital portfolio) of
photographs

Use case study to
analyse new trends

in photography

Smart phones
Selfie sticks
Ring Light
Memory card
Professional
Photo Printer

EVALUATION: CA 40%
EXAMINATION: 60%
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Broadcast Production 1

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

Contact'Hours3

Theoftetical: 2Hours/week

COURSE: Broadcast Production COURSE CODE: MAC 28
Credit Unit: 3

Year: |l Semester: |
Prerequisite:

Practical: 1 Hours/week

GOAL: This coursas designedo acquainthe studentwith knowledge andkills for breadcasproductions.

GENERAL OBJECTIVES : Oncompletion of this course, the student should be ‘able to:
1.0Understandthe processof radiobroadcasproduction
2.0Understandthe procesof televisionbroadcasproduction
3.0Know scriptswriting for radio and television production
4.0Understandhetechnical aspectsf radioproduction
5.0Understandhetechnical aspectsf television production
6.0 Know productiontechniques of programmes
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PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSE: Broadcast Production

COURSE CODE: MAC 28

Contact

Hours3

Year:

1 Semester: |

Credit Unit:3

Theoretical::2Hours/week

Prerequisite:

Practical: 1 Hours/week

GOAL: This courses designedo acquainthe studentwith knowledge andkills for broadcasproduction.

General Objectiva.0: Understandhe processf radiobroadcasproduction

THEORETICAL CONTENT PRACTICAL CONTENT
Week Specific Learning Outcome Teacher 6s | Resources [SpecificLearning Teacher 6s Resources
Outcome
1-3 |1.1Define broadcast production Explain broadcast Textbook l[dentify the process ( Guide students to: |Radio set
production Journal radio programm| Identify the proces
1.2 Define programme Markerboard [production of radio programmMicrophones
Explain programme |[Computer production Digital Audio
1.3 Define Programme in radio Multimedia console
Explain Programme.in|projector Carry out the prg Carry out the prg

1.4 Explainthe procesf radio
programmeproduction

1.5Explain a radio production
studio

1.6 Explain the preproduction
process of a radio programm

1.7 Explain theproduction proces
of a radio programme

1.8Explain the posproduction
process of aradio. programm

1.9Explain‘a radio production

radio

Explainthe processf
radioprogramme
production

Explain‘a radio
production studio

Explain the pre
production process of
radio programme

Explain the production
process of a radio
programme

production activities
1 Conception o
idea
Brainstorming
the idea
Mobilise tean
Role
assignment
Mobilise
resources
Scripting
Scheduling

)l
il
il
)l
il
)l

Carry out productio
activities

production activities
1 Conception g
idea
Brainstorming
the idea
Mobilise team
Role
assignment
Mobilise
resources
Scripting
Scheduling

T
1
1
T
T
1

Carry out productio
activities

Digital Audio
recorder
Audio mixer
Speaker
Headset
Editing
software

Computer with
appropriate
software

Note pad
Printer
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team:
1 Technical
M Production

1.10Explain the
responsibilities of the
radio production
team

1.11Explainthe needor
scripting in radio
production

1.12 Explainthetypes of
scripts needed iradio
production

Explain the post
production process of
radio programme

Explain a radio
production team:
1 Technical
1 Production

Explain the
responsibilities of the
radio productiorteam

Explainthe needor
scripting in radio
production

Explain thetypes of
scripts needed imadio
production

Carry out pos
production activities

Identify
production team

Identify the
responsibilities of
radio production tean

\Write a script

radioldentify

Carry out pos
production.activities

radio
production team

[dentify the
responsibilities  of
radio production tean

\Write a script

General Objective 2.0: Understatidge processof televisionbroadcasproduction

4-6

2.1 Define television broadcast
production

Define television
broadcast\production

2.2 Define television ProgrammdExplain television

2.3 Explain a Television
production team:

1 Technical

1 Production

2.4 Explainthe procesof
televisionprogrammeproduction

Programme

Explain a
Television
production
team:

M Technical
M Production

Textbook
Journal
Markerboard
Computer
Multimedia
projector

Identify the process
of television
programme
production

Carry out the pre
production activities
1 Conception o
idea

the idea

! Brainstorming 1

Guide students to:
Identify the process
of television
programme
production

Carry out the pre
production activities:
1 Conception o
idea
Brainstorming
the idea

1 Mobilise teamn 1

Mobilise teamn

HD Camera
Digital audio
Console (16
channels)
Vision mixer
Computer with
Editing
software
Headset
Headcam
Tripod
Tripod dolly
Cyclorama
Lighting
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2.5 Explain a television
production studio

2.6 Explain the prgroduction
process of a television programi

2.7 Explain the production proce
of a television programme

2.8 Explain the posproduction
process of a television
programme

2.9 Explain a television
production team:
1 Technical

1 Production

2.10 Explain the
responsibilities of the
television production
team

2.11 Explain the
responsibilities of the
television production
team

2.12 Explainthe need
for
scripting in
television
production

2.13 Explain thetypes

Explainthe procesof
televisionprogramme
production

Explain a television
production studio

Explain the pre
production process of
television programme

Explain the production
process of a television
programme

Explain the post
production process of
television programme

Explain a television
production team:;
1 Technical
1 ~Production

Explain'the
responsibilities of the
television production
team

Explain the
responsibilities of the
television production
team

of scripts needed-in

1 Role
assignment

1 Mobilise
resources

1 Scripting

1 Scheduling

Carry out.productio

activities

Carry out pos
production activities

Identify television
production team

Identify the
responsibilities of
television productio
team

\Write scrigds

i Role
assignment

1 Mobilise
resources

9 Scripting

1 Scheduling

Carry out productio

activities

Carry out pos
productionactivities

Identify television
production team

Identify the
responsibilities  of
television productio
team

Write scrifds

Filters Monitors

Teleprompter

Fish pole
Drones
Monitors
Storage device
Camera filters
Light filters
Memory card

Audio mixer

Note pad
Printer
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televisionproduction

Explainthe needor
scripting in television
production

Explain thetypes of
scripts needed in

televisionproduction

151




General Objective 3.0: Understatie technical aspectsf radioproduction

7-8

3.1 Explain a radio studio and
control room

3.2 Explain the instruments
for radio production:
fMicrophones
TAudio console
TAudio recorder
TAudio mixer
Speaker
TEditing software
fHeadset

3.3 Explainthe radio
recordingprocess

3.4 Explain radio studio
terminologies

3.5 Explain radio cues

Explain a radio
studio and control
room

Explain the

instruments for

radio production:

1 Microphones

1 Audio
console

1 Audio
recorder

M Audio mixer

1 Speaker

1 Editing
software

1 Headset

Explainthe
radio recording
process

Explain‘radio studio
terminologies

Explain radio cues

Textbook
Journal
Markerboard
Computer
Multimedia
projector

Identify instruments
for radio production

Use instruments‘in
radio production

Demonstrate radio
cues

Guide students to:
Identify instruments
forradio production

Use instruments in
radio production

Demonstrate radio
cues

Microphones
filters

Audio console
Audio recorder
Audio mixer
Speaker
Headset
Headset
Headcam
Tripod
Computer with
appropriate
software
Sound card
Storage device

General Objective 4.0: Understatig technical aspecisf televisionproduction
0-12 4.1Explain a television studio =~ [Explain a television Textbook Identify instruments |Guide students to: HD Camera
and control room studio and control Journal for television Identify instruments
room Markerboard [production for television Microphones
Computer production (varieties)
4.2 Explain the instruments Explain the Multimedia |Use instruments in .
for television production: instruments for projector television productiorUse instruments in [Pigital Console
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1 HD Camera television television productior
' Microphones (varieties) |production: Demonstrate Vision mixer
1 Digital Console 1 HD Camera televisioncues Demonstrate
{ Vision mixer Microphones televisioncues Computer with
1 Computer with editing (varieties) editing software
software {1 Digital Console
1 Headset f Vision mixer Headset
! Headcam 1 Computer with
1 Tripod editing software Headcam
1 Tripod with dolly ! Headset Tripod
1 Cyclorama 1 Headcam
71 Lighting  Tripod Tripod with
1 Filters 1 Tripod with dolly dolly
1 Monitors f Cyclorama
1 Teleprompter { Lighting Cyclorama
9 Talkback device 1 Filters
1 Drones 1 Monitors Lighting
|l 1 Teleprompter
 Talkback device Filters
4.3 Explain television 1 Drones
recording process 1 Monitors
4.4 Explain television studio Explain Teleprompter
terminologies television _
recording Talkback device
4.5 Explain television cues process
Drones
Explain television ) )
studio terminologies Streaming devig
Explain television Internet
cues
General Objective 5.0: Knoproductiontechniques of programmes
13-15 b.1 Explainthe types-of Explain thedifferent Textbooks |[Record programme [Guide students to: |HD Camera
programmes programmeypes Administrative Recordprogramme
manual of a | Edit programme Microphones
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5.2 Explain theobjectivesof the  |[Explainthe types of typical Edit programme (varieties)
programmes listed in 5.1 programmes Radio/TV
station. Broadcast Digital Console
5.3Describe the concept Gifne-  Explain the Programme programme Broadcast o _
belt inprogramming objectivesof the schedule of programme Vision mixer
programmes atypical .
5.4 Explainprogrammes listed in 5.1 Radio/TV Computer with
presentation Station editing software
_ S Describe the concept of
5.5Explaintheactivitiesnvolved  fime-belt in Headset
in postproduction ;
programming Headcam
' iti Tripod
5.65xi?éasln the editingrocessand Explainprogrammes p
u presentation Tripod with
. . dolly
Explaintheactivities
involved in post Cyclorama
production
Lighting
Explain the _
editingorocess Filters
andsuites )
Monitors
Teleprompter
Talkback device
Drones
Streaming devid
Internet
EVALUATION:
CAT 40%

EXAMINATION=60%
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Foundations of Film Production

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Foundations of Film Production

Course Code: MAC 219

Contact Hours:3

Credit Unit: 3

Theoretical: 2

Year: |l Semester: |

Prerequisite:

Practical: 1

GOAL: This course is designed to equip the student with knowledge and skills for Film Rroduction

GENERAL OBJECTIVES: On completion of this course, the student should be able to:

1.0Understand Film Production
2.0Know Preproduction
3.0Know Production

4.0 Know PosProduction
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Foundations of FiIINCOURSE CODE: MAC 219
Production

Contact Hours3

Credit Unit: 3

Theoretical2

Year:

Semester: |

Prerequisite:

Practical: 1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: This course is designed to equip the student with knowledge and skills for Film*Production

GENERAL OBJECTIVE 1.0: Understand Film Production

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome| Teac her 6 s A c Resources | Specific Learning/ Te a c h er 0 {Resources
Outcome Activities
1.1 Explain Film ProductionfEXplain Film Production  [Textbooks, |ldentify Guide students to: (Internet
1-4 Journal Technological
1.2 Explain Film Production[EXplain Film Production, ([Computer  |agyancements in Identify
Stages: Stages: _ Marker film production  [Technological
1 Preproduction T Preproductidh /. |Marker Boarc Advancements in
procedure procedure Projector film production
1 Production process T Productionprocess P
1 Postproduction stage| T Postproduction stag
1 Marketing,distribution| 1 Marketing,
and exhibition distribution and
exhibition

1.3 Explain the Evolution of
Cinema & Changing
Audiences

1.4 Explain Technological
Advancements.in-Film
production

Explain the Evolution of
Cinema & Changing
Audiences

Explain Technological
Advancements in Film
production
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General Objective 2.0: Know Film Preproduction

5-8

2.1 Explain the term
Inspiration

2.2 Explain how to come up
with Original Ideas

2.3 Explain types of
Experiences

2.4 Explain idea Brainstormir
2.5 Explain Plot

2.6 Explain Text

2.7 Explain Context

2.8 Explain Subtext

2.9 Explain Surpris&lement
2.10 Explain Adding Meaning

2.11 Explain Adapting a Stor

2.12 Define storytelling
2.13 Explain screenwriting

2.14 Explain Elements of a
Compelling -Story

2.15 Explain Story Structure

Explain the term Inspiration

Explain how to come up wil
Original Ideas

Textbooks,
Journal
Computer
Marker
Marker Boarg

Explain types of Experienc¢Projector

Explain idea Brainstorming
Explain Plot

Explain Text

Explain Context

Explain Subtext

Explain Surprise Element
Explain Adding. Meaning

Explain Adapting a Story

Explain,storytelling
Explain screenwriting

ExplainElements of a
Compelling Story

Explain Story Structure

Explain ThreeAct Structure

Generate Film Ided

Adapt aStory

Demonstrate the
processes of
building Character

Identify the
elements of a
Compelling Story
in a film

Apply techniques i
the process of
writing film script

Write realistic and
engaging dialogue

Budget f ¢
hypot het.

Schedule a film

Guide students to:
Generate Film ldea

Adapt a Story

Demonstrate the
processes of
building Characters

Identify theelement;
of a Compelling
Story in a film

Apply techniques in
the process of
writing film script

Write realistic and
engaging dialogue

Budget fo
hypot heti

Schedule a film

Sample Story

Sample screen
play

Screen play
software

Col or pa
Sampl e b
Props

Cost ume
Projector
Roll up screen
Computer

Sample Films witl
good dialogue
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2.16 Explain Thredct
Structure

and scheduling

2.18 Explain dialogue in film
production

2.19 Explain the role of
dialogue in film production

2.20 Explain Subtext in
Dialogue

2.21 Explain Techniques to
Write Realistic & Engaging
Dialogues

2.22 Explain Imagining
Reality

2.23 Explain character
development

2.24 Explain the process of
building characters

2.25 Explain Backstories
2.26 Explain Character Arcs

2.27 Explain Protagonist &
Antagonist:Dynamics

2.17 Explain script breakdowExplain dialogue in film

Explain script breakdown
and scheduling

production

Explain the role of dialogue
in film production

Explain Subtext in Dialogue
Explain Techniques to Writ
Realistic & Engaging
Dialogues

Explain Imagining Reality

Explain character
development

Explain the process-of
building characters

Explain Backstories
Explain Character Arcs
Explain Protagonist &

Antagonist Dynamics

Explain Supporting
Characters

Explain the Extras

Scout film
Locations

Cast actors
Hire Crew
Identify<basic

production
eguipment

Scout film Lkocations

Cast actors

Hire Crew
Scout a Location,

Cast & Hire a Crew|

Identify basic
production
equipment
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2.28 Explain Supporting
Characters

2.29 Explain the Extras

2.30 Explain Casting
2.31 Explain Hiring of Crew
2.32 Explain location recce

2.33 Explain Budgeting &
Scheduling

2.34 Explain character
development

2.35 Explain the process of
building characters

2.36 Explain Backstories
2.37 Explain Character Arcs

2.38 Explain Protagonist &
Antagonist Dynamics

2.39 Explain Supporting
Characters

2.40 Explain the Extras

2.41 Explain_how to identify

Explain Casting
Explain Hiring of Crew
Explain LocationRecce

Explain Budgeting &
Scheduling

Explain character
development

Explain the process of
building characters

Explain Backstories
ExplainCharacter Arcs

Explain Protagonist &
Antagonist Dynamics

Explain“Supporting
Characters

Explain the Extras

Explain how to identify
basic production equipmen
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basic production
equipment

General Objective 3.0: Kno®ilm Production

0-12

3.1 Explain film production
team

3.2 Explain the roles of key

members of a production teal
1 Producer

Director

Assistant Director

Production manager

Director of photograph

Gaffer

Sound engineer

Set designer

=4 4 4 4 4 4 4

3.3 Explain Camera Types ar
its accessories

3.4 Explain camera shots

3.5 Explain Camera
movements & angles

3.6 Explain rules of framing &
composition of shots

3.7 Explain the rule of thirds

team

T

T
l
T

=

Explain film production

Explain the roles of key
members of @roduction
team:

Explain.Camera Types ai
its aceessories

Explain camera shots

Explain Camera
movements & angles

Explain rules of framing §
composition of shots

Producer

Director

Assistant Director
Production
manager

Director of
photography
Gaffer

Sound engineer
Set designer

Textbooks,
Journal
Computer
Marker
Marker Board
Projector
Charts

Identify a film
production team
members

Identify Camera
Types'& Lenses

Frame a camera
Shot

Operate a camera

Apply the rule of
thirds

Demonstrate
Camera Movemen
& Angles

shots

Identify the Types
of Lights

Demonstrate
lighting in film
production.

Guide students ta

Identify a film
production team
members

Identify Camera
Types & Lenses

Frame a camera
Shot

Operate a camerdg

Apply the rule of
thirds

Demonstrate
Camera
Movements &
Angles

shots

Identify the Types
of Lights

Camera and its
accessories
Lights

tripods

dolly tripods,
reflectors,
diffusers,

gels, light meter
light absorbers
Flags. Gstands,

a recording/mixing
interface,
microphone,
boom pole,
headphones,

SD card,

power,

slate

Elements for PD;
props,

costume design,
lighting,

color palette,
textures,

spatial design,
typography/graphics
visual
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3.8 Explain basitights in film
making:

1 High key light

1 Low key light

1 Fill light

3.9 Explain Three Point
Lighting technique

3.10 Explain Natural vs.
Artificial Lighting

3.11 Explain Types of Sound
a Film:

1 SoundDieresis

1 Sound Effects

1 Music

9 Sound score

1 Foley Sounds

3.12Explain Sound recording

3. 13 Explain the types of
sound recording

3.14 Explain the functions in
film production

3.15 Explain Production
Design

3.16 Explain'Set Design

Explain the rule of thirds

Explain basic lights in filn
making:
1 High key light
1 Low key light
1 Fill light

Explain Three Point
Lighting technique

Explain Natural vs.
Artificial Lighting

Explain Types of Sound |
a Film:

1 SoundDieresis

1 Sound Effects

1 Music

1 Sound score

1 Foley Sounds

Explain Sound recording
Explain the types of soun

recording

Explain the functions in
film production

Explain Production Desig

Identify Color
Palettes,

Design Sets on'a
Location

Identify appropriate
Props'and
Costumes in a film

Record a film
Dialogue and
Ambience.

Demonstrate
lighting in-film
production.

Identify Color
Palettes,

Design Sets on a
Location

Identify
appropriate Prop
and Costumes in
film

Record a film
Dialogue and
Ambience.

elements of visual
design;

Films,

basic film productior
gears.
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3.17 Explain Props

3.18 Explain Costumes
3.19 Define a film Director
3.20 Explain role and
responsibilities of a film

Director

3.21 Explain the structure of
film directing

3.22 Explain basic Directing i
a film

Explain Set Design
Explain Props

Explain Costumes
Define a film Director
Explain role and
responsibilities of a film
Director

Explain the structure of

film directing

Explain basic Directing in
a film

General Objectives 4Know PostProduction Process

1315

4.1 Explain posproduction
process

4.2 Explain adding transitions
and effects

4.3 Explain selecting footages
4.4 Explain log sheets

4.5 Explain the art ofcutting

Explain postproduction
process

Explain.adding transitions
and effects

Explain selecting footage
Explain log sheets

Explain the art of cutting

4.6 Explain export setting ang

Textbooks,
Journal
Computer
Marker
MarkerBoard
Projector
Charts

Explain export setting ang

Add transitions
effects to editing

Select footages.
Demonstrate the al
of cutting

Export settings and
formats

Edit a short

Guide students tq

Add transitions
effects to editing

Select footages.
Demonstrate the
art of cutting

Export settings
and formats

Computer with
appropriate editing
software

Postproduction
gadgets

Audio-visual
tutorials
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formats formats sequence using
editing software. |[Edit.a short

4.7 Explain Finalizing and  |[Explain Finalizing and sequence using
delivering projects delivering projects Demonstrate basicjediting software.
film editing

4.8 Explain navigating the  [Explain navigating the techniques. Demonstrate bas

Adobe Premier pro interface |Adobe Premier pro film editing
interface Insert opening and techniques.

4.9 Explain basic editing toolg end credit

and techniques Explain basic editing tool Insert opening an
and techniques end credit

4.10 Explain working with
Timeline and sequences Explain working with

Timeline and sequences
4.11 Explain marketing of film
Explain marketing of film
4.12 Explain film distribution
Explain film distribution
4.13 Explain filmexhibition

Explain film-exhibition

EVALUATION: CA 40%
EXAMINATION: 60%
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YEAR Il SEMESTER I

Foundation of Child Rights Reporting and Advocacy

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Foundation of Child Rights Course Code: MAC 221

Contact Hours: 2

Reporting and Advocacy Credit Unit: 2

Theoretical: 1

Prerequisite: NIL

Year: Il Semester: |

Practical:1

GOAL: The course is designed to equip students with knowledge and skills in handling child rights and development issues

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0Understandhe Concept of Child and the Basket of Rights

2.0 Understand Laws and Conventions on Child Rights
3.0Know the Factors responsible for the development of a-Child
4.0 Know therole of media in the promotion of Child Rights

5.0Know human rights and human rigtitased organizations.
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION
COURSE TITLE : Foundation of ChilfCOURSE CODE MAC 221 Contact Hours:) 2
Rights Reporting and Advocacy - - .
Credit Unit: 2 Theoretical: 1
Year: Semester: Prerequisite: Nil Practical: 1
COURSE SPECIFICATION : THEORETICAL AND PRACTICAL
GOAL.: The course is designed to equip students with knowledge and skills in handling.child rights and development issues
GENERAL OBJECTIVE 1.0: Understand the Concept of Child and the Basket of Rights
THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome| T e ac h er 0 s| Resources _[“Specific Learning Teacher 0 {Resources
Outcome Activities
1.1 Define a Child Explain who is a Marker Board \Visit children living in  |Guide Students to: Charts
1-4 Child Projector difficult circumstances
1.2 Define Right Textbooks' |(homeless children; visit locations of [Newspaper
Explain a Right Special displaced children...etc)vulnerable children reports.
1.3Explain Child Rights Publications _ _
Explain Child Rights Computer Identify aspects of Chilg
1.4 Explain types ofights rights denied. Identify aspects of Memo Pad
Explain the_typés of fCoxflje of etlhlcs ghlld r(ljght_s ;hat havipen
1.5Explain the key datasets irights ord ourg_a ISts een denied. Camera
child welfare a[‘acii‘:; 'a
Explain the key P Computer
1.6 Explain the Basket of (datasets in child Midget
: _ idge
Rights: welfare Demographic g
1 Survival _ and Health Microphone
f Development Explain the Basket 01Survey _
1 Protection Rights: National
 Participation T Survival Ministries, - Bureau of
 Development [Convention on Statistics
1.7 Explain‘the importance off § Protection the Rights of Report.
child pretection § Participation [Children
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1.8 Explain the challenges ofExplain the

implementing the Child
Rights Act

importance of child

protection

Explain the
challenges of

implementing the
Child Rights Act

(CRQC),

-Child Rights
Act, (CRA)

-Convention
on Elimination
of All Forms
of -
Discrimination
Against
Women
(CEDAW)

-Child Rights
Monitoring
Reports

-Internet
Multiple

Indicator
Cluster

Survey

Police
report
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General Objective 2.0:Understand Laws and Conventions on Child Rights

5-9

2.1 Trace the development of
Nigerian laws and
conventions/instruments
and framewor
rights and development

2.2 Explain the Convention o
the Rights of Children
(CRC)

2.3 Explain theFour Pillars of
Right In CRC

2.4 Explain the Child Rights
Act of 2003

2.5Enumerate the
responsibilities of the
Child in CRA,2003

2.6 List the responsibilities of
the parents in CRA,2003

2.7 Explain the implication of
violating child rights laws

2.8 Explain the right to report
child abuse

Trace the
development of
Nigerian laws and
conventions/instrume
ts and frameworks
on chil dés
development

Explain the
Convention on the
Rights of Children
(CRC)

Explain the Four
Pillars of Right In
CRC

Explain the Child
Rights Act of 2003

Enumerate the
responsibilities of the
Child in.CRA,2003

List the
responsibilities of the
parents in CRA,2003

Explain the
implication of
violating child rights
laws

Marker Board
Projector
Textbooks
Special
Publications
Computer

Code of ethics
for Journalists
and media
practice

Demographic
and Health
Suryey

Ministries, -
Convention on
the Rights of
Children
(CRC),

-Child Rights
Act, (CRA)

-Convention
on Elimination
of All Forms
of -
Discrimination
Against
Women
(CEDAW)

T

il
il
il

poll

Visit to Motor parks, Bu
stations and observe th
treatment and
involvement of children
in theseplaces.

Conduct a vox populi or
any issue/challenges
facing the child:

unplanned
pregnancy,
child labour,
child trafficking,
early marriage.

Write a publishable
story, observation and
findings from the opinio

Prepare a radio script,
produce and present a
15-minute programme o
any issue affecting

the child

Guide students to:

Visit.Motor parks,
Bus stations and
observe the
treatment and
involvement of
children in these
places.

Conduct a vox
populi on any
issue/challenges
facing the child:

1 unplanned
pregnancy,
child labour,
child
trafficking,
1 early
marriage.

il
il

Write a publishable
story. observation
and findings from
the opinion poll

Prepare a radio
script, produce and
present a IWninute

produce a mini

programme on any

Charts

reports.

Pen

Camera

Midget

National

Report.

Police
report
Sample
Script
Audio

Sample
posters
Sample
fliers

Newspaper

Memo Pad

Computer

Microphone

Bureau of
Statistics

Recorder
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Explain the right to
report child abuse

-Child Rights
Monitoring
Reports

-Internet

Multiple
Indicator
Cluster
Survey

documentary on any
issue affecting
the child

Design an advocacy.
material on social or
transit media for any
issue affecting

the child

issue affecting
the child

Produce a mini
documentary on an
issue affecting

the child

Design an advocac
material on social o
transit media for an
issue affecting

the child
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General Objective 3.0: Know the Factors responsible for the development of a Child
10-11 (3.1 Explain the developmentExplain the Textbooks Identify Child Guide students to: |Posters
stages of a child development stages {Journals Development stages Charts
a child Computer Identify Child Pictorials
3.2 Explain the factors Projector Identify the factors Development stage\Video clips
responsible for the Explain the factors |Markerboard [responsible for the
development of a child responsible for the |Internet development of a child |[dentify the factors
development of a responsible for the
3.3 Explain the effect aflow |child development of a
development of a child child
Explain the effect of
slow development of
child
General Objective 4.0: Know the role of media in the promotion of Child Rights
12-13 4.1 Define Media Explain Media Textbooks l dent i fy t hGuidestudentsto: Post e
Journals medi a Picto
. . . Computer Il denti fy
4.2 Explain types of media Explgln types of Projector Identify thmedi a Vi deo
media Markerboard r esponsi bi |l
4.3 Exp|ain thémportance of Internet i n t he pro n denti f Yy S a mp | ¢
media in the society Explain the protectionfesponsi bscrip}
_ _ medi a in
importance of media promoti onSampl
4.4 Explain the role of medigin the,society Prepare a sprotectiostory
in promoting ri glhassepdpr oar i ght s
_ all the cauy
Explain the role of abri dgment Prepare a
media in promoting rights t he bagkd
4.5 Explain the childrenos approach
ibilit ¢ media in tH causes of
responsibilities of- media in abridgmen
protection of child rights Explain the ri ghts
responsibilities of
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4.6 Explain theights-based
approach to reporting as the
responsibilities in the pursuit
of a chil dos

media in the
protection of child
rights

Explain therights-
basedapproach to
reporting as the
responsibilities in the

pursuit of
rights
General Objective 5.0: Know human rights and human rightsbased organizations
14-15 5.1 Define Human Rights Explain Human Textbooks  |Visit to the offices or  |Guide students to: |Posters
Rights Journals project §ites of three N _ P!ctorial;
Computer humanrights focused |Visit the offices or |Video clips
5.2 Explain Human Rights Projector, organisations,g project siteof
N . Marker‘board [governmental humanrights
Organisations Explain Human o
Internet organisation, a local  focused
Rights Organisations NGO, and an organisations,(a
5.3 List the types of Human interngtio_nal governme_ntal
organisation). organisation, a loca
Rights Organisations in List the types of NGO, or an
international

Nigeria

5.4 Explain the scope and
functions of Rightd~ocused

Organisations

5.5 Explain the role of.media
in the promation of*Human
Rights

Human Rights
Organisations in

Nigeria

Explain the scope an
functions of Rights
Focused

Organisations

Write areport on the
visit

Carryout Human rights
advocacy

organization).

write a report on the
Visit.

Carryout human
rights advocacy
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5.6 Explain the role of medig Explain the role of
in promoting the activities of media in the

Human Rights organizations promotion of Human
Rights

5.7 Explain the role of a
reporter as a Human Rights | Explain the role of
advocate media in promoting
the activities of
Human Rights

organizations

EVALUATION:
CA 40%
EXAMINATION: 60%
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Speech Communication

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSE: Speech Communication

COURSE CODE: MAC 222

Contact Heurs?2

Credit Unit: 2

Year: |l Semester: Il

Theoretical: 1 Hour/week

Prerequisite:

Practical: 1 Hour/week

GOAL: This course is designed to acquaint the student with the knowledge and skills«of effectivecspeaahication

GENERAL OBJECTIVES : On completion of this course, the students should be able to:
1.0Knowtheclassicatheoryofr het or i ¢ 6 s

2.0Know speectprocess

3.0Know audience andpeakingoccasion

4.0Know selecion of aspeechsubjectandpurpose

5.0Understand speech composition
6.0 Know the basic sound of speech
7.0Know how to pronounce correctly

8.0Know thedevelopnenteffectivespeakingvoice
9.0Know the principles of effectivespeechdelivery
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PROGRAMME : NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSE: Speech Communication

COURSE CODE MAC 222

Contact Hours2Hours

Credit Unit: 2

Year: |l

Semester: Il

Theoretical: 1 Hour/week

Prerequisite:

Practical: 1 Hour/week

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: This course is designed to acquaint the student with the knowledge and skills of effective speech communication

General Objectiva.0: Know theclassicatheoryof rhetoric

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | T e ac h er 6 s| Resources | SpecificlLearning Teacher 0 {Resources
Qutcome Activities
1-2 1.1  Definerhetoric Explain rhetoric Textbooks
Journals
1.2  Explainthe sophist |[Explainthe sophist (Computer
theory theory Internet
Projector
1.3 Explainthe Explainthe
Aknowl edgeiknowke dg.e
el oq theoryt 0 e | o q theoryt o
1.4  Explainthefi a b | eExplainthefia b'l e
ma ntolseor y .mantélseor y .
1.5 Explain the Explain the
Amet hboder yi-met hods
t heoryo
General Objective 2.0: Knospeeclprocess
3-4 2.1 Explain oral Enumerate oral Textbooks
Communieation communicatiorsteps, Journals
speecldevelopment [Computer
2.2 Explainthesteps Internet
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in speeclprocess

Explainthe
stepsn speech
process:
T Resear
prepar
T Writin
speech
T Practi
puttin
togeth
T Handl i
guest.
answer

(O N M

(n M = M (N M

Projector
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General Objective 3.0: Knoaudienceand speakingccasion

5-6

3.1 Explaintheimportance
of Audienceanalysis

3.2 Explainhowto
analyzean
audience:

1 Demographic
1 Psychographic
1 Behavioural

1 Culture

3.3 Explainhowto
analyzethe
occasion

Explainthe
importance of
Audienceanalysis

Explainhowto
analyzean
audience:
1 Demographic
1 Psychographic
i Behavioural
1 Culture

Explainhowto

analyzetheoccasion

Textbooks
Journals
Computer
Internet
Projector
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General Objective 4.0: Knoselecion of aspeeclsubject and purpose
7-8 4.1 Define speech Explain how to seleciTextbooks De |l isypere c h (Guide students to: [Sample
a speech subject thalJournals di fferent fDed.i ver sSpeeches
4.2 Explain types of speech [suit the occasion Computer di/fferent
Internet Radio set
4.3 Explain how to select a [EXplain types Projector Demonst rateDemonstr a
speech subject that suit the [0f speech in speech” donfi dencfTvset
occasion delivery e.g delivery
1 Written Speakers
4.4 Explain types 1 impromptu,
of speech delivery e.g { extemporaneou Microphone
T Written
1 impromptu, Explainhowto
1 extemporaneous develop
confidence in
4.5 Explainhowto speech delivery
developconfidence in
speech delivery
GeneralObjective 5.0: Understargpeechorganizatiorandcomposition
9-10 | 5.1 Explaintypesof speechExplain Textbooks  |Demonstrateffective  [Guide students to [Sample
composition types of speech Journals intro, sequencingand  [demonstrate Speeches
composition Computer  |conclusionin a speech gffective intro,
5.2 Explain how to Internet sequencingnd  |Radio set
effectively Explain how to Projector conclusionin a
introducea effectively speech TV set
speech introducea
Speech Speakers
5.3 Explainthe
sequencef an Microphone
effectivespeech Explainthe
sequencef an
5.4 Explainthevalue effectivespeech
of an_effective
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introductionand
conclusion

General Objective 6.0: Know the basic sound of speech
11 6.1 Explain consonant soundExplain consonant Textbooks |Wr i t e sy mb-QGuide students to: Sample
sound Journals sound Wr'i t e sy mspeech
6.2 Explain vowel sound _ Computer sound
o Explain vowel sound|internet Produce 'so0uUu Microphone
6.3 Explain diphthongs o Projector sy mbo s Produce s
Explain diphthongs symbol s
6.4 Explain the phenomena ¢
English language Explain the
phenomena of Englis
language
General Objective 7.0: Know how to pronounce correctly
12 [7.1 Explain the received Explain the received Textbooks = \Pr onounc e sGuide students to: |Audio
pronunciation model pronunciation model Journals Wi t thewsti t at |Pr onoun c edevices
Computer without h
Internet Use tone of Dictionary
Projector correctly Use tone
vV 0 iccoer r e c tinternet
Use mel ody
appropriatedse mel od
speech ap
Stress word
Stress wo
Pronounce worrectly
sentences U
i nflection|Pronounce
and sente
proper
General Objective 8.@hedevelopnenteffectivespeakingvoice
13-14 8.1Explaintherequisites [Explaintherequisites| Radio Evaluatevoicedelivery [Listen to
for an effective for an effective Cassette student s
speakingvoice speakingvoice playerset Usevarietyin deliveryrevaluate

vocaltterances

vocalization
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8.2 Explainhowto
varythevoice

8.3 Explainthe
procesfvoice
development

Explainhowto
varythevoice

Explainthe
procesfvoice
development

Useacceptable
pronunciation

General Objective 9.0: Knothe principlesof effectivedelivery
15 9.1 Explain proper stage Explain proper Textbooks Raise panel of judges [Guide students to: |[Sample of
conduct stageconduct Copies of Organize speeches
f eyecontact, f eyecontact, [speeches of |Organize speecloccasionsgd
1 gesticu|ation i gesticu|ati0n hiStOI’y SpeeCh)CC&SiOHSId observes t ud e rSmartphonﬁ
1 articulation 1 articulatio observes t udent fperformance _
f enunciatioretc. {1 enunciatioretc periormance AUd'Ci
visua
9.2 Analyzeatleastfive Analyzeatleast Listen to soeeches Listen to speeches recording
greatspeeches of five great P device
history speeches of
history
9.3 Highlight the merits
of thespeeches Highlight the
analyzed merits of the
speeches
analyzed

EVALUATION:CA

T 40%EXAMINATION

T 60%
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Newspaper andMagazine Production

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Newspaper and Magazine Course Code: MAC 223 Contact Hours: 3
Production Credit Unit: 3 Theoretical: 2
vear |l Semester- || Prerequisite: Practical: 1

GOAL: This course is designed to acquaint the student with the knowledge and skills’ of newspaper and magazine productic

GENERAL OBJECTIVES: On completion of this course, the students should be able to:
1.0 Understand the history néwspaper publications

2.0 Know the structure of a newspapeganization

3.0 Understand the history of magazine publications

4.0 Know the structure of a magaziorganization

5.0 Know copy editing and page planning in newspaper and magaahgction

6.0 Know techniques in newspaper and magazine production in an era of ICT

7.0 Understand Newspaper and magazine circulation and marketing

8.0 Understand the effects of technology on newspapers and magazine publications
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Newspaper and

Magazine Production

COURSE CODE MAC 223

Contact Hours:) 3

Credit Unit: 3

Theoretical: 2

Year: |l Semester: |l

Prerequisite:

Practical: 1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL.: This course is designed to acquaint the student with the knowledge and skills'of newspaper and magazine production

GENERAL OBJECTIVE 1.0: Understand the history of newspaper publications

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome| T e ac h er 6 s| Resources | Specific Learning Teacher 0 {Resources
Outcome Activities
1.1 Define newspaper |Define Newspaper [Textbooks- “ldentify the Guide student to
1-2 Journals classifications of identify the Internet
1.2  Trace the history of |Discuss the history ojProjector newspapers classifications of |Computer
newspaper publications in  [newspaper Camputer newspapers Newspapers
Nigeria publications in Marker Websites
Nigeria Marker Board [Identify the content of [Identify the content Digital audio
newspaper publicationsjof newspaper recorder
1.3 Explain the Explain the publications Cable TV
classification of newspaper [classification of TV set
newspaper Radio Set
Newspaper
1.4  Explain the roles of Magazines
newspaper publications in [Explain the roles of Newsletters
media and communication-, lnewspaper Thesaurus
publications in media Dictionaries

1.5 Explain the content of
newspaper

and communication

Discuss the content ¢
a newspaper
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1.6  Explain the functions [Explain the functions
of the contents of the of the contents of the
newspapers newspapers
General Objective 2.0: Know the structure of a newspaper organisation
34 2.1 Explain the organizationgExplain the Textbooks Vi si t n e wspGuide students to: |Sample
structure of a newspaper [organizational Journals organi satyi gvi si t n e wOrganogram of
structure of a Projector or gani s at|newspaper
newspaper Computer Draw \tsh'e or publications
2.2 List the personnel involve Marker striucture aDraw t he [Computer
in newspaper production |List the personnel MarkerBoard p u b I*xi“cat i onor gani z a t|nternet
involved in newspape struct ur eNewspaper
production Demonstrat gnews pap e rWebsites
per sonnel ipubl i cat i|Digital audio
2.3 Explain the roles of the [Explain the roles of producti on recorder
personnel listed in 2.2 the personnel listed i De monst r aSoftware
2.2 per s onnelPrinter
newspaperCableTV
2.4 Explain the sources of fxplain the sources.of product i ofTVset
revenue for newspaper revenue for newspap Radio Set
publications publications Newspaper
Magazines
Newsletters
Thesaurus
Dictionaries
GENERAL OBJECTIVE 3.0: Understand the history of magazine publications
5-6 3.1 Define magazine Define magazine  [Textbooks Mi si t ma g a zGuide studentsto |Sample
Journals organi satiavi si t ma glOrganogram of
3.2 Trace the history of Discuss the history ojProjector or gani s atjmagazine
magazine publications ifmagazine publicationComputer Draw the or publications
Nigeria in Nigeria Marker structure aDr aw t he |Magazine
MarkerBoardp ub |l i cati onor gani z atWebsites
3.3 Explain the classification st r uct ur eDigital audio
of4nagazine publicationgDiscuss the magazi ne [ecorder
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3.4 Explain the roles of
magazine publications

classification of
magazine publication

personnel
producti on

Demonstrat €

publicat.

Demonstr a

Desktop
Software
Printer

Explain the roles of pew.s onnellCableTV
3.5 Explain the content ofmagazine publication magazi ne [TVset
magazine publication Radio Set
Newspaper
3.6  Explain the functions [Explain the content o Magazines
of contents of magazine magazine publication Newsletters
publication Scanner
Explain the functions Printer
of contents of Thesaurus
magazine publication Dictionaries
General Objective 4.6Know the structure of a magaziogganisation
7 4.1 Explain the organizationgExplain the Textbooks (Vi si t ma g a zGuide studentto: |Sample
structure of a magazine  |organizational Journals organi sati gvi si t n e wOrganogram of
publication structure of a Projector or gani s atmagazine
magazine publicationComputer publications
Marker Dr aw t he [Magazine
4.2 List the personndhvolved Explain the personngMarker Board or gani z at|Computer
in magazine production involved inMagazine struct ur elnternet
production Draw the ormagazi ne |Magazines
structure oQorgani s atWebsites
Explainthe.roles of organi satiag
4.3 Explain the roles of the the personnel listed i
personnel listed in 2.2 2.2 Demonstrat eemonstr a
personnel iper sonnel
Explain the sources ¢ production nNewspaper
4.4 Explain the sources of“, fevenue for magazing productio
revenue for magazine publications
publications
General Objective 5.0: Know copy editing and page planning in newspaper and magazine production
8-9 5.1Define copy Explain copy editing [Textbooks Edit a copyGuide st uDummy
Journals Edi t a c olnternet
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5.2 Explain copyediting Explain photo editingProjector Edit a pict Computer
Computer Edi tw.a piSoftware
5.3 Explain photo editing Explain unit count |Newspapers Pr oof r ead Newspaper
and copy fitting Purwo.0 f r e a dMagazines
5.4 Explain unit count and ldenti fy eljlhdenti fy |Newsletters
copy fitting Explain page plannin newspapers, pa news pa plScanner
Printer
5.5 Explain page planning |Explain typography Pl an a pagePl an a p aThesaurus
and typesetting Dictionaries
5.6 Explain typography and Identify elements of Identify elements of
typesetting Explain proofreading design and layout for: |design and layout
" N€ews p ap efor:
5.7 Explain proofreading Explain elements of ¢ f“magazine 9§ Newspa
newspaper page 1 magazi
5.8 Explain elements of a Design a | gbesilgay @au
newspaper page Explain elements of T newspapeg 9§ newspa
newspaper design ar| T magazing § magazi
5.9 Explain elements ofa  [layout
newspaper page
5.10 Explain elements of
newspaper design and layou
General Objective 6.Know techniques in newspaper and magazine production in an era of ICT
10-11 |6.1Explain web off set Explain'web off set [Textbooks  Visit to printing press |Guide student to: |Internet
(lithography) (lithography) Journals Computer
Projector Visit printing press [Software
6.2 Explain colour Explain colour Computer Newspaper
separation Separation Newspapers |Observe production Observe productionMagazines
Explain gravure process of newspaper gprocess of Newsletters
6.3 Explain gravure printing magazingublication  |newspaper or Scanner
printing magazine Printer
Explain paste up Identify the method usejpublication Thesaurus
in printing Dictionaries

6.4 Explain‘paste up

newspaper/magazine

183




6.5 Explain filming

6.6 Explain plate

Explain filming

Explain plate making

Identify the stages of
newspaper production

Identify thesmethod
used in printing
newspaper/magazir

making Explain printing Produce a newspaper. didentify the stages (
magazine hewspaper
6.7 Explain printing production
Produce a
newspaper or
magazine
General Objective 7.@nderstand Newspaper and magazine circulation and marketing
12 7.1 Define circulation in Define circulation in [Textbooks  |Circulate produced Guide students to |[Computer
newspaper and magazine |newspaper and Journals newspaper/magazine (circulate produced [Internet
publications magazine publicationProjector newspaper/magazirSoftware
Computer Newspaper
Explain importance oNewspapers Magazines
7.2 Explain importance of  [circulation to the Newsletters
circulation to the newspaper newspaper and
and magazine business magazine business
Explain the marketing
7.3 Explain thanarketing process of-newspape
process of newspapers and [and magazines
magazines publications publications
7.4 Explain challenges of  |Explain challenges of
newspaper circulation in newspaper circulatiot
Nigeria in Nigeria
General Objective 8.@Inderstand.the effects of technology on newspapers and magazine publications
1314 | 8.1 Explain theteechnologicgDiscuss the Textbooks
advancement in newspaper gechnological Journals
magazingproduction advancement in Projector
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8.2 Explain the effects of ICT]|
technology on the processes
newspaper and magazine
production

8.3 Explain the effect of the
emergence of the social med
on the newspaper and
magazine industry

8.4 Explain the effect of the
emergence of the digital med

newspaper and
magazine production

Explain the effects of]
ICT technology on th
processes of
newspaper and
magazingroduction

Explain the effect of
the emergence of the
social media on the
newspaper and
magazine industry

Explain the effect of

platforms (Blogs, Podcast, etthe emergence of the

on the newspaper and
magazine industry

digital media
platforms (Blogs,
Podcast, etc) on the
newspaper and

magazine industry

Computer
Newspapers

EVALUATION: CA 40%

EXAMINATION: 60%
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Broadcast Production I

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSE: Broadcast Production Il

COURSE CODE: MAC 224

Contact'Hours 2 Hours

Credit Unit; 2

Theoftetical:IHour/week

Prerequisite:

Practical: 1Hour/week

GOAL: This course is designed equip the student with the knowledge and skills of broadcast production and presentation

GENERAL OBJECTIVES : On completion of this course, the students should be able.to:
1.0Know audience research in broadcast production
2.0Know radio programmes production and presentation
3.0Know televisionprogrammes production and presentation
4.0Know the outside broadcast production and streaming
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PROGRAMME : NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSE: Broadcast Production Il

COURSE CODE MAC 224

Contact Hours2 Hourdweek

Credit Unit: 2

Year:

I Semester: ||

Theoretical: Hour/week

Prerequisite:

Practical:

Hour/week

COURSE SPECIFICATION: THEORETICAL ANDPRACTICAL

GOAL: This course is designed equip the student with the knowledge and skills of broadcastproduction and presentation

General Objectiva.0: Knowaudience research in broadcast production

THEORETICAL CONTENT PRACTICAL CONTENT
Week| Specific LearniniTeac her 6 s | Resources | Specific kearning Teacher 6 s |Resources
Outcome Outcome
1-2 |1.1 Explain audience  [Explain audience Books Identify types of Guide students to: Radio set
Journals audience Identify types of
Explain types of Internet audience Computer
1.2 Explain types of  |audience Marker
audience Projector Identify characteristics [[dentify characteristics [Microphone
Explain the Marker Board ¢ 5 dience of audience
1.3 Explain the characteristics of the (©OMPUter Audio Mixer
characteristics of the audience Identify types of Identify types of
audience audience research in jaudience research in |Sound card
Explain audience broadcast production |broadcast production
1.4 Explain audience  |research inbroadcast
research iroadcast  |production Carryout audience ~ [>ample
production research for a broadcag 44io
Explain types of Carry out audience  |production Stations
1.6 Explain types of audience research in research for a broadca
) : : : programmes
audience research in  |pbroadcast production production chedule

broadcast production

1.7 Explain the linkage(s
between audience resea
and broadcast productior

Explain the linkage(s)
between audience
research and broadcas

production.
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1.8 Explain how to
conduct audience
broadcast research

Explain how to conduc
audience broadcast
research

Gener al

Obj e ditnaodweo 2pr0ogr amme s

P

roducti on

and 'presen

tation

3-7

2.1Explain how to

generate a programnja programme idea for

idea for radio
broadcast production

2.2 Explain the audience

of a radio programmea radio programme

production

2.3Explain the elements
of radio production

2.4 Explain the limitation{Explain the limitations

of radio production

2.5Explain how to hunt
for talents for radio
production

2.6 Explain factors
guiding radio
production

2.7 Explain a radio script

2.8Explain how to
prepare a radio
production Script

2.9 Explainradio

Explain how to genera

radio broadcast
production

Explain the audience g
production
Explain the elements @
radio production

of radio production

Explain how to hunt fo
talents for radio
production

Explain factors guiding
radio production

Explain-a radio script
Explain how to prepare
a'radio production
script

Explain radio

Books
Journals
Internet
Marker
Projector
Marker Board
Computer

programme production

Generate programme
idea for radio
production

Identify audience of
a radio programme

Prepare script for
radio production

Set up aadio
production team

Demonstrate role of a
production team
member

Produce a radio
programme using a
format.

Edit a radio
programme
Demonstrate how to
insert mix sound

Demonstrate how to

Guidestudents to:
Generate programme
idea for radio
production

identify audience of
a radio programme

Prepare script for
radio production

Set up a radio
production team

Demonstrate role of
a production team
member

Produce a radio
programme using a
format.

Edit a radio
programme

Demonstrate how to

Radio studio
Microphones
Audio Mixers
\Vison mixers

Sample
scripts

Organogram
of a radid
station

Organogram
of a
production
team
Satellite radig
Sample
Programme
schedule
Hard Drive

Storage
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programme
production process

2.10 Explain resource

mobilisations for radiproduction

production

2.11 Explain budgeting
for radioproduction

2.12 Explain the
production team for
radio programming

2.13 Explain the function
of production team
members in radio
production

2.14 Explain how to edit
radio programme

2.15Explain how to
insert special effects
in radio programmes
production

2.16 Explain presentatior
2.17 Explain radio

programme
presentation

2.18 Explain.techniques

process

Explain resource
mobilisations for radio

Explain budgeting for
radio production

Explain the production
team for radio
programming

Explain the functions @
production team
members in radio
production

Explain how to edit
radio programme

Explain how to insert
special effects in radio
programmes productio

Explain presentation

Explain.radio
programme presentati

Explain techniques of
radio programme
presentation

Explain the skills of a
radio programme

of radio programme

presenter

dub programmes

Present a radio
programme using any
format:

News

Talk show
Interviews
Sports
Entertainment
Special
programme,
etc

=A== -a=-a=1

Direct'a radio
programme

Demonstrate how to
archive radio
production

Demonstrate how to
retrieve a radio
production

insert mix sound

Demonstrate how to
dub_pregrammes

Present a radio
programme using
any format:

News

Talk show
Interviews
Sports
Entertainment
Special
programme,
etc

E

Direct a radio
programme

Demonstrate how to
archive radio
production

Demonstrate how to
retrieve a radio
production

Devices

Recorder

Headset

talkback

Editing
Software

Digital Audio

Smartphones

Headset with
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presentation

2.19 Explain the skills of
a radio programme
presenter

2.20 Explain directing in
radio programme
presentation.

2.21 Explain factors
guiding directing
radioprogramme
presentation

2.22 Explain how to
archive a radio
production.

2.23 Explain to retrieve g
radio programme fror
archive

Explain directing in
radio programme
presentation.

Explain factors guiding
directing radio

programme presentati
Explain how to archive
a radio production.

Explain to retrieve a
radio programme from
archive

General Objective 3.0: Know tel

evision programpeooduct i on

and prese

ntati on

8-12

3.1 Explain how to
generate a programenm
idea for television
broadcasproduction

3.2 Explain the
audience of a television
broadcast production

3.3 Explain the
elements of Television
production

Television production

Explain how to‘genera
a programmesideafor

a television broadcast
production

Explain the elements ¢

Explain the limitations

Books

Journals

television broadcast |Internet
production Marker
Projector

Explain.the audience gMarker Board
Computer

Generate programme
idea for television
production

identify audience of a
television
programme

Prepare script for
television production

Guide students to:
Generate programme
idea for television
production

identify audience of
a television
programme

Prepare script for
television production

Sample
scripts

TV Guide
Radio studio
Microphones

Audio
Mixers

Vison mixers

Cable TV
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3.4  Explain the
limitations of television
production

3.5 Explain how to
hunt for talents for
television production

3.6  Explain factors
guiding television
production

3.7 Explaina
television script

3.8  Explain how to
prepare a television
production script

3.9 Explain televisior
programme production
process

3.10 Explain resource
mobilisations for
television production

3.11 Explain how to
hunt for talents for
television production

3.12 Explain

budgeting for television
production

3.13 Explain the

of television productior

Explain how to hunt fo
talents for television
production

Explain factors guiding
televisionproduction

Explain a television
script

Explain how to prepare
a television production
script

Explain television
programme production
process

Explain resource
mobilisations for
television production

Explain how.to.hunt fo
talents for.television
production

Explain budgeting for
television production

Explain the production
crew for television
programming

production‘crew for

Explain the functions @

Set up a television
production crew

Demonstrate role of a
production crew
member

Produce a radio
programme.using-a
format.

Edit a radio
programme

Present a television
programme using any
format:

News

Talk show
Interviews
Sports
Entertainment
Special
programme,
etc

= =4 =444

Direct a television
programme

Demonstrate how to

archive television

Set up a television
production crew

Demonstrate role of
a.production crew
member

Produce a radio
programme using a
format.

Edit a radio
programme

Present a television
programme using
any format:

News

Talk show
Interviews
Sports
Entertainment
Special
programme,
etc

= 4 -8 -a_-5_-9

Direct a television
programme

Demonstrate how to

archive television

Drone
Organogram
of a TV
station
Organogram
of a
production
team
Sample
Programme
schedule
Hard Drive

Storage
Devices

Digital Audio
Recorder

Smartphones
Lights

Telepromptel
Headset

Headset with
talkback

Editing

Software
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television programming

3.14 Explain the
functions of production
team members in
television production

3.15 Explain how to
edit television
programme

3.16 Explain how to
insert special effects in
television programmes
production

3.17 Explain
presentation

3.18 Explain televisior
programme presentatiot

3.19 Explain
techniques of television
programme presentatiot

3.20 Explain the skills
of a television
programme presenter

3.21 Explain directing
in television programme
presentation.

3.22 Explain factors
guiding directing

production team
members in television
production

Explain how to edit
television programme

Explain how to insert
special effects in
television programmes
production

Explain presentation

Explain television
programme presentati

Explain techniques of
television programme
presentation

Explain the skills of a
television programme
presenter

Explain directing in
television-programme
presentation.

Explain factors guiding
directing television
production

televisioh production

production

Demonstrate how to
retrieve a television
production

production

Demonstrate how to
retrieve delevision
production

Laptop
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General Objective 4.0: Know outside broadcast production and streaming

13-14

4.1Explain Outside
Broadcast

4.2 Explain the facilities
required foroutside
broadcast production

4.3 Explain the challenge)
of Outside broadcast
production

4.4 Explain the
importance of research if
outside broadcast
production

4.5 Explain the procedurt
for outside broadcast
production

4.6 Explain the types f
programmes for Outside
Broadcast:

1 news

1 sport

1 Ceremonials

4. 7Explain Transmission
in Broadcasting

4.8 Explain the differenc
between:

Explain Outside
Broadcast

Explain the facilities
required for outside
broadcast production

Explain thechallenges
of Outside broadcast
production

Explain the importance
of research in outside
broadcast production

Explain the procedure
for outside broadcast
production

Explain the types
programmes for
Outside Broadecast:

1 news

1 sport

1 _Ceremonials

Explain-Transmission |
Broadcasting

Explain the
difference between:
1 live
transmission
i delayed

Books
Journals
Internet
Marker
Projector
Marker Board
Computer

Vi sit a r acf
Visit a TV
l denti fy f.
out si de b1
producti.on
Demonstrat ¢
procedure |
broadcast |
Demonstrat ¢
broadcast |
l denti fy el
gat hering ¢
Produce a:
T Radi o
program
T TV progil
Stream a:
1T Radi o
program

T TV progt

Organisestudents visitsDrone
to: Digital Audio
Radio station recorder
TV station Digital Video
' recorder
Guide students to: Camera
Ldenti fy f ivicrophones
outside br {aydio-Mixer
product i 0n vision-mixer
Demonstrat
procedur e
broadcast
Demonstrat
broadcast
l denti fy e
gat hering
Produce a
T Radi o

program
T TV prog
Stream a:
T Radi o
program
T TV prog
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M1 live
transmission

1 delayed
transmission

4.9 Explain Electronic
New Gathering equipmet

4.10 Explain streaming

4.11Explain how to
stream radio broadcast
production

4.12 Explain how to
stream television
broadcast production

4.13Explain new trends i
broadcast production

transmission

Explain Electronic New
Gathering equipment

Explain streaming

Explain how to strear
radio broadcast
production

Explain how to
streamtelevision
broadcast production
Explain new trends in
broadcast production

EVALUATION:
CA; 40%
EXAMINATION: 60%
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Media and Communication Law

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media and Communication Law | Course Code: MAC 225 Contact Hours: 2
Credit Unit: 2 Theoreticall
Year: Il Semester- || Prerequisite: Practical’l

GOAL: This course is designed to acquaint student with knowledge of law of media and.communication practice in Nigeria

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0 Know the nature of law and legal systems in Nigeria
2.0 Know the concept of media law

3.0Know defamation in media and communication law
4.0Know contempt in media and communication law
5.0Know copyright in media and communication law
6.0 Understand the law of sedition

7.0Know the restrictions on invasion of privacy
8.0Know the FOI Lawand Cybercrime law
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Media and
Communication Law

COURSE CODE MAC 225

Contact Hours:) 2

Credit Unit: 2

Theoreticall

Year: |l Semester: Il

Prerequisite: MAC 216

Practical: 1

COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL.: This course is designed to acquaint student with knowledge of law of mediarantlinication practice in Nigeria

GENERAL OBJECTIVE 1.0: Know the nature of law and legal systems in Nigeria

THEORETICAL CONTENT

PRACTICAL CONTENT

Week

Specific Learning Outcome

Teacher 6 s|Resources

Specific Learning
Outcome

Teacher 04
Activities

Resources

1-3 1.1 Define Law

of Law

1.5 Explain how Law
influences:

development

content

1.2 Explain the Characteristi(Explain the

1.3 Explain the sources of la

1.4 Explain factors that
influence law enactment

i content researchyand

1 productien and
presentation of media

Define Law
Journals

Discuss the sources
of law

Explainfactors that
influence law
enactment

Explain how Law

influences:

1 content research
and developmer

1 production and
presentation of

media content

Textbooks

Law reports

o Marker
Characteristics of Markerboard
Law Projector

Computer
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1 professional practice

1.6 Explain the Nigerian Legq
System

1.7 Explain the Characteristic
of Nigerian legal system

Explain the three broad
division of Nigerian law:
{1 contracts

1 professional
practice

Explain the Nigerian
Legal System

Explain the
Characteristics of
Nigerian legal syster

Explain the three
broad division of

Nigerian law:
1 torts 1 contracts
1 contents. q torts
M contents.
General Objective 2.0: Know the concept of media law
4 2.1 Define media law Define media law [Textbooks
. _ Journals
2.2 Explain the sources of  Discuss the sources) .. reports
media law of mediadaw Marker
> 3 Highlight the Explain.the Markerboard
characteristics of media law |characteristics of Projector
. Computer
media law

2.4 Explain the relevance of
media law

Explain the relevanc
of media law

General Objective 3.0: Know defamation in media and communication law
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4.4 Explain types of contemp

of contempt

Discuss types of

Demonstrate the

5-6 3.1 Define Defamation Define Defamation [Textbooks Identify types of Guide students to: |Court Proceeding
Journals defamation Judicial Reports
3.2 Explain third party factor [Explain third party [Law reports Identify types of  |Law reports
of Defamation. factor of DefamationMarker Distinguish libel from _defamation Constitution
) ) Markerboard [slander Gazettes
3.3 Explain types of Explain types of  |projector Distinguish libel  [Internet
Defamation Defamation Computer Identify defences.againsfrom slander Computer
3.4 Explain the elements of [Explain the elements defamation .
def i t def i Identify defences
efamation of defamation againstefamation
3.5 Explain Defamation and [Explain Defamation
Press Conference and Press Conferen(
3.6 Explain Defamation & |[Explain Defamation
Vulgar Abuse & Vulgar Abuse
Explain Defences
3.7 Explain Defenses agains against defamation
defamation:
1 Fair comment
1 Rolls of plea
1 Public interest
1 Privilege
General Objective 4.0: Know contempt in media-and communication law
7-8 4.1 Define Contempt Define Contempt  [Textbooks Visit a court Guide students to: |[CourtProceedings
Journals Visit a court Judicial Reports
4.2 Explain contempt of courdExplain contempt olLaw reports  [Observe court Law reports
court Marker proceedings Observe court Constitution
4.3 Explain the purpose of Markerboard proceedings Gazettes
contempt . Projector Identify types of Internet
Explain the purpose Computer contempt of court Identify types of  |Computer

contempt of court
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in Nigeria

courts

4.6 Explain Contempt under
the criminal Code

be imposed by the court

court

4.4 Explain laws of contempt

4.5 ldentify the law restricting
reporting of pending cases in

4.7 Explain sanctions that ma

4.8 Explain grounds on whict
court may pardon contempt ¢

contempt

Highlight the laws of
contempt in Nigeria

Discuss the law
restricting reporting
of pending cases in
courts

Explain Contempt
under the criminal
Code

may be imposed by
the court

Discuss grounds,on
which court may
pardon contempt of
court

Explain sanctions thq

restrictions on taking of
photographs in court.

Identify cases of
contempt of court .in
Nigeria

Demonstrate the
restrictions on takin
of photographs in
court.

Identify cases of

Nigeria

contempt of court in

5.3 Explain.the purpose of
Copyright Law

Explain the purpose

General Objective 5. 0: Know copyright in media-and communication law
9-10 5.1 Define Copyright Define~Copyright  [Textbooks Identify copyright cases|Guide students to: |Court Proceeding
Journals in Nigeria Judicial Reports
5.2 Explain copyright in: Law reports Identify copyright [Law reports
1 news, Explain copyright in:Marker Identify requirement for cases in Nigeria  |Constitution
T title, 1 news, Markerboard [copyright to exist in a Gazettes
1 nom de plume.etc. 1 title, Projector work Identify requiremenjinternet
f nom deplumeComputer for copyright to exisComputer
etc. in a work Internet
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5.4 Explain works eligible for
copyright

eligible for copyright

5.7 Explain Copyright and
news event

5.8 Explain requirement for
copyright to exist in a work

5.9 Explain Duration of
copyright:
71 Period of ownership
1 Transfer of ownership

5.10 Explain Defences of
copyright infringement

5.6 Explain works not usually

of Copyright Law

Explain works
eligible for copyright

Explain works not
usually eligible for
copyright

Discuss Copyright &
News event

Discuss requirement
for copyright to exist
in a work

Duration of
copyright:
1 Period of
ownership
1 Transfer of
oewnership

Explain . Defences of
copyright
infringement

General

Objective 6.@Inderstand the

law of sedition

11

6.1 Define sedition

6.2 Explain the law
of sedition in Nigeria

Define sedition

Explain the law of
sedition inNigeria

Textbooks
Journals
Law reports
Marker
Markerboard

l denti fy
criminal

gr
|

Guide students to
identi fy
criminal

Court Proceeding
Judicial Reports
Law reports
Constitution
Gazettes
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6. 3 Explain criminal libel Explain criminal libellProjector Internet
Computer Computer
Discuss cases of

6 .4. Explain cases of seditiojsedition that has
that has happened in Nigerighappened in Nigeria

General Objective 7.0: Know the restrictions on invasion of privacy

12-13 |7.1 Define privacy Define privacy Textbooks | dent i f y¥ i nGuidestudentsto: Consti tu
Journals pri vacy . Court Proceeding
7.2 DefineSnooping Explain Snooping [ reports l'denti fy Judicial Reports
Marker privacy Law reports
D i Marker board J ust i/ fy of _ Constitution
. escribe some Projector priwacy Justi fy oGazettes
7.3 Describe some offences |offences that can Computer of pr i va clnternet
that can arise from arise from Computer

snooping snooping

Explain situations in
7.4Explain situations in whiclwhich invasion of
invasion of privacy may bjprivacy may be

justified justified
7.5Explain cases of invasionDiscuss cases of
of privacy in Nigeria invasion of privacy ir
Nigeria
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General Objective 8.0: Know the FOI Law and Cybercrime law

14-15 81 Define FOI Law Explain FOI law Textbooks Identify the provisions oGuide students to: (Constitution
Journals FOI Act ldentify the Law reports
8.2 Explain the provisions of |Discuss the Law reports provisions of FOI |Court Proceeding
FOI Law provisions of FOl  Marker Act Judicial Reports
Law Markerboard Law reports
8.3 Explain the provisions Projector Identify cases of: (Constitution
Official Secrets Act Discuss the Computer Identify cases of: 1 Cyber Gazettes
provisions of Official 1 Cyher bullying bullying Internet
. _ Secrets Act | /Cyber stalking  Cyber Computer
8.3 Define Cybercrime and; stalking and;
_ _ Explain Cybercrime 9. Phishing in 1 Phishing in
8.4. Explain cybercrime Nigeria Nigeria

prohibition and prevention la\Discuss cybercrime

prohibition and
8.5 Explain the following prevention law

terms:
1 Cyber bullying Explain the following
1 Cyber stalking terms:
1 Phishing {1 Cyberbullying
1 Cyber terrorism T Cyberstalking
fPhishing

T Cyberterrorism

EVALUATION: CA 40%
EXAMINATION:“60%
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Investigative and Interpretative Reporting

PROGRAMME: NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Investigative and Interpretative
Reporting

Course Code: MAC 226

Contact Hours: 3

Credit Unit: 3

Theoretical: 1

Year: |l Semester: Il

Prerequisite:

Practical: 2

GOAL: This course is designed to equip the student with the skills and techniques of investigative and interpretative reportir

GENERAL OBJECTIVES: On completion of this course, the students should be able to:

1.0 Understand investigative reporting
2.0 Know investigation in journalism
3.0 Know investigative repovtriting

4.0 Understand interpretative reporting
5.0 Know interpretativeeportwriting

6.0 Understand the legal and ethical issues of investigative and-investigative reporting
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PROGRAMME : NATIONAL DIPLOMA MASS COMMUNICATION

COURSE TITLE : Investigative and
Interpretative Reporting

COURSE CODE MAC 226

Contact Hours:) 3

Credit Unit: 3

Theoretical: 1

Year: Il  Semester: ||

Prerequisite:

Practical: 2

COURSE SPECIFICATION : THEORETICAL AND PRACTICAL

GOAL.: This course is designed to equip the student with the skills and techniques of investigative and interpretatige reporti

GENERAL OBJECTIVE: Understand investigative reporting

THEORETICAL CONTENT PRACTICAL CONTENT
Week | Specific Learning Outcome | T e ac h er 0 s| Resources Specific Learning Teacher 0 {Resources
Qutcome Activities
1-3 1.1 Define investigative |[Explain investigative [Textbook [dentify the Guide students to: Digital audio
reporting reporting Journals characteristics of Identify the recorder
Computer investigative reporting |characteristics of |Computer
Explain characteristigProjector investigative Software
1.2  Explain characteristicsof investigative Marker reporting Newspaper
of investigative reporting  reporting Marker board |Demonstrate qualities Magazines
an investigative reportg Newsletters
Explain elements of Demonstrate Thesaurus
1.3 Explainelements of |investigative reportin Identify issues that  |qualities of an Dictionaries
investigative reporting require investigation |investigative Reporters
Explain functions of reporter Notepad
investigative reportin Identify the hazards of Internet

1.4  Explain functions of
investigative reporting in
society

1.5 Explain the
investigative reporter

inssociety

Explain investigative
reporter

Explain the qualities
of an investigative
reporter

investigative reporting

Identify issues that
require investigatior

Identify the hazards
of investigative
reporting
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1.6  Explain the qualities o
an investigative reporter

1.7  Explain the issues tha|
require investigation

1.8  Explain thehazards of
investigative reporting

1.9 Explain strategies to
overcome the hazards of
investigative reporting

Explain the issues th
require investigation

Explain the hazards ¢
investigative reportin

Explain strategies to
overcome théazards
of investigative
reporting

General Objective 2.6Know investigation in journalism
4-7 2.1 Explain the stepseeded [Explain the steps  [Textbook | dent i fy s |Guide students to: |Digital audio
in the process of needed in the procesJournals conducting recorder
investigation of investigation Computer Il dent i fy Computer
Projector conduct i nSoftware
2.2 Explain the role of Explain the role of~, [Marker i nvest i gaNewspaper
groundwork research [groundwork researchMarker board Conduct an Magazines
investigative reports |in investigative i nvestigat _Condqct an Newsletters
reports Investigation Thesaurus
2.3 Explain the role of Dictionaries
constituted authoritiesExplainitherole of Reporters
and regulatory agenciiconstituted authoritie Notepad
in investigative and regulatory Internet

reporting

2.4 Explain the importance (
fact checking.in
investigative reporting

agencies in
investigative reportin

Explain the
importance of fact
checking in
investigative reportin
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General Objective 3.Know investigativereportwriting

8-10 3.1Explain variousources of [Explain various Textbook [denti fy soGui de- st uSample
investigative reports  |sources of Journals l nvestigatij.dent i fy [nvestigative
3.2 Explain the structure of dinvestigative reports [Computer i nvest i g areport
investigative report Projector r~e'por t i n gpDigital audio
Explain the structure Marker Wr i te amHi recorder
of an investigative |Markerboard r epor t Computer
report wr i t e an [Software
i nvest i gaNewspaper
Magazines
Newsletters
Thesaurus
Dictionaries
Reporters
Notepad
Internet
General Objective 4.@nderstand interpretative reporting
11-12 4.1 Define interpretative Explain interpretativeTextbook Identify Guide students to: [Sample
reporting reporting Journals characteristics of Identify interpretative
Computer interpretative reportingcharacteristics of report
4.2 Explain characteristics of[Explain characteristiJProjeCtor interpretative Digital audio
interpretative reporting of interpretative Marker reporting recorder
reporting Marker board Computer
4.3 Explain functions of Identify Identify Software
interpretative reporting Explain functions of issues, events and  |issues, events and Newspaper
interpretative situations that require situations that Magazines
4.4 Explain the issues, eventfreporting interpretation require Newsletters
and situations that need Explain the issues, interpretation Thesaurus

interpretation

by journalists

4.5 Explain facters that affect
interpretation‘of-news stories

events and situationg
that need
interpretation

Explain factors that

affect interpretation g

Identify factors that
affect interpretation of
news stories by
journalists

Identify factors that
affect interpretation
of news stories by
journalists

Dictionaries
Reporters
Notepad
Internet
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news stories by

journalists
General Objective 5.6Know interpretativeeportwriting
1314 5.1 Explain the steps require(Explain the steps  [Textbook Gather information for |Guide student to: [Sample
in the process of required in the proce{Journals interpretative report interpretative
interpretation of interpretation Computer Gather information reports
Projector for interpretative  Digital audio
Explain types of newMarker \Write an interpretative [report recorder
5.2 Explain types of news |interpretation Marker board [report Computer
interpretation Software
Write an Newspaper
Explain the process (¢ interpretative reportMagazines
5.3 Explain the process of writing an Newsletters
writing an interpretative interpretative report Thesaurus
report Dictionaries
Reporters
Notepad
Internet
General Objective 6.@nderstand the legal and ethical jssues to investigativenaastigative reporting
15 6.1 Explain the legal issues t{ Explain the legal ~Textbook Use case study to Guide students to |Code of Ethics
investigative and issues to Journals analyse legal issues injuse case study to |[NBC Code
interpretative reporting investigative.and  |Computer investigative and analyse: NPC Code
interpretative Projector interpretative reportingl{ legal issues in |Constitution
6.2 Explain the ethical issues reporting Marker investigative andCase study
to investigative and Marker board interpretative  Internet
interpretative reporting Explain the ethical Use case study to reporting Computer

6.3 Explaim/ o6

report.i ngo

ISsues to
investigative and
interpretative
reporting

Expl ain o
reporting

analyse ethical issues
investigative and
interpretative reporting

reporting

ethical issues in
investigative and
interpretative
reporting

Demonstrate undercovDemonstrate

undercover reportin
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investigative
reporting

EVALUATION: CA 40%
EXAMINATION: 60%
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Media, Democracyand Governance

PROGRAMME: NATIONAL DIPLOMA (ND) MASS COMMUNICATION

COURSE: Media,DemocracyandGovernance

COURSE CODE: MAC 227

Contact Hours 2

Year: ll Semester: Il

Credit Unit: 2

Theoretical: Hours/week

Prerequisite:

Practical:

GOAL: Thecourses designedo exposestudents taherole of mediain deepeninglemocracyandgoodgovernance

GENERAL OBJECTIVES : On completion of this course, teudents should be able to:

1.0Understandhe concepiof democracy

2.0Understandhe conceptof good governance

3.0Understantherolesof internationalnstitutionsin promotingdemocracy angoodgovernance
4.0Understandole of the median promotingdemocracyandgoodgovernance
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PROGRAMME : NATIONAL DIPLOMA (ND) MASS COMMUNICATION
COURSE: Media,Democracyand COURSE CODE MAC 227

Governance - -
Credit Unit: 2

Contact Hours:\Hours 2

Theoretical: 2/Hours/week

Year: Il Semester: ||

Prerequisite: Practical:
COURSE SPECIFICATION: THEORETICAL AND PRACTICAL

GOAL: Thecourses designedo exposestudents taherole ofthe Mediain deepeninglemocracyandgoodgovernance

General Objectivad.0: Understandhe conceptof democracy
THEORETICAL CONTENT

PRACTICAL CONTENT

Week | Specific Learning Outcome| Te a c h er 06 s| Resources | Specific’Learning Teacher 6 {Resources
Qutcome Activities
1-3 1.1 Explain political system [Explain political Textbooks
system Journals
1.2 Definedemocracy Computer
Explaindemocracy | Projector
1.3 Explain typesf Internet

democracy Explain typesof
democracy

1.4Explain theelements of

democracy Explain the
elements.of
democracy

1.5 Explain Nigeria politicg
system

Explain Nigeria
political system

General Objectiv@.0: Understantheconcepiof good governance
4-7 2.1Define governance Explain governance | Textbooks
Journals
2.2 Explain thedimensions of Explain the Computer
governance. dimensions of Projector
governance. Internet

2.3 Explain.governanda

Explain governancia
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Nigeria

2.4 Define good
governance

2.5 Explain theprinciples
of goodgovernance.

2.6 Differentiate
governance frorgood
governance

2.7 Explainthe
benefitsof goodgovernance

2.8 Explain the function of
institutions of good
governance:

Arms of Government

Civil societies

NGOs

Political parties

IGOs

Media

E

2.9 Explain roleof media in
the sustainability ofgyood
governance

Nigeria

Explain good
governance

Explain the
principles ofgood
governance.

Differentiate
governance from
goodgovernance

Explainthe
benefitsof good
governance

Explain the function
of institutions of goo
governance:
1 Arms of
Government
1 Civil societies
1 NGOs
9 Political
parties
71 1GOs
1 Media
Explain roleof
media inthe
sustainability of
goodgovernance
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General Objective 3.0: Understatie rolesof internationalnstitutions inpromotingdemocracy angoodgovernance

8- 11 3.1 List the various Enumeratehe Textbooks
internationainstitutions | various Journals
operatingn Nigeria: international Computer

1 Unicef institutions Projector
1 UNDP operating in Internet
f UNESCO Nigeria:
1 ECOWAS, ' UNICEF
1 AU T UNDP,
1 NEPADetc. ' UNESCO
ECOWAS

1 AU

1 NEPAD etc.

3.2 Explain the Explain theactivities

activitiesof these of thesénstitutions

institutions inpromoting in promoting good

goodgovernance and governance and

democracy irNigeria. democracy in
Nigeria.

3.3 Explainthechallenges Explainthe
facingthese challenges facing
internationalinstitutions | thesénternational
in promotingdemocracy | institutions in
andgood governance promoting

democracy and

3.4 Explain theactivities of goodgovernance
these institutionsn
Nigeria

General Objective 4.0: Understarade of the median promoting democracgndgoodgovernance

12-15 @4.1 Explainthe.roles of Explainthe roles of | Textbooks

media inithedemocracy media in the Journals

and good goevernance in the

democracy and
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society

4.2. Explain media as the
4™ Estate of the realm

4.2 Describe thenedia as

platform for:

1 socialengineering
promote humanmights,
peace,

1 consensubuilding,
transparency,
accountability,

1 Social tolerance,
freedom of speecletc.

4.3 Explain thechallenges
facing the media in
promotingdemocracy
andgoodgovernancén
Nigeria

4.4 Explain the
performance of theedia
underdemocratic rule in
Nigeriasince1999

good governance
in the society

Explain media as the
4 Estate of the realn

Describe thenedia

as platform for:

1 social
engineering
promote
humanrights,
peace,

i consensus
building,
transparency,
accountability,

1 Social
tolerance,
freedom of
speechete:

Explainthe
challenges-facing
the media in
prometing
democracy angood
governancen
Nigeria

Explain the
performance of the
media under

democratic rule in

Computer
Projector
Internet
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PRACTICAL GUIDE

S/N | COURSE PRACTICALS RESOURCES
1. | MAC 111 Media 1. Identify types of media writing Computer
Writing and Style | 2. Write radio scripts Digital Audio recorder
3. Write television scripts Editing software
4. Write anadvertising copy Internet
5. Proofread a script and a text Proof reading software
6. Edit a script and a text Radio set
Reporterso note
Sample advert copy
Sample audio clips,
Sampleaudiovisual clips
Sample scripts
Sample Text
Smart phones
Story board
TV Set
2. | MAC 113Computer 1. Classifycomputersdased orsize,purposeand Computer
Application for operationlllustrateanatomyofcomputers Computer accessories, Printers,
Media and 2. lllustrate ablock diagram. ofCRU Laptop
Communication 3. ldentify input,output andstoragalevices Software packages
4. Identify computer hardware Internet
5. ldentify differentsoftwarepackagesommonly Multimedia projector
used in media‘and communicatithre toolsin a Storage devices
Word Headphones/Air piece
6. Processing-application
7. Format text andlocuments
8. Create’ColumnsTables, infographics ardther

Featuresn spreadsheet application

9. Compress data Ability to track and correct revie
in reattime usingword processing document

10. Demonstrate productioof professionalooking
film script

11.ldentify the componentsf a web browser
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12.Use web browsdanformation dissemination and

mediacontentcreation,storageprocessingnd
retrieval

MAC 115 1. Identify sources of news Audio mixers
News Writingand 2. Classify news sources Camera
Reporting | 3. Demonstrate how to establish relationship with | Computer
news sources _ Computer
4. Demonstrate news source protection Dictionariés
5. ldentify the tools for news gathering Rigital Audio recorder
6. Gather news H
) . . eadphone
7. Write news using different styles Headoh ith talkback
8. Visit a media house eadphone with talkbac
9. Identify the structure of news Internet
10.Pick Headline Magazine
11.1dentify byline of various news stories Microphone
12.Pick the lead Multimedia
13.Classify lead News bulletin
14.Write storiesfor multimedia platforms Newspaper
15. Showthereporters the newspapeasrganization. | Newspaper Dummy
16.show news channelad-news process. Radio set
17.Show accurate newesminologies e.goeat, lead, | Sample news scripts
scoop etc. Storage device
TV news bulletin
TV set
Vision mixer
MAC 116 1. Identify thedepartments in a Radio station Audio console
Fundamentals of 2. ldentify the personnel involved in radio broadcal Audio Mixer
Broadcasting 3. “ldentify types of radio frequency on a radio set Cable converters
4. Prepare a radio scrifdr a programme Camera
5. Demonstrate a radloroadcast/streaming Camera Tripods
6. Listen to a radio programme Cyclorama
7. Demonstrate the use of equipment for radio Digital Audio recorders
broadcasting Editing software
8. Visit a radio station Headphone
9. Identify thedepartments in a television station | International agreements and Statut
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10. Identify the personnel involved in Television

broadcasting

11. Identify types of television broadcasting

12. Prepare a television script of a programme

13. Demonstrate a television broadcast/streaming
14. Watch a television programme

15. Visit a TelevisiorStation

16. Demonstrate the use of Television equipment
17.1dentify the national and international broadcast

organizations

Internet

Lights
Microphoneffilters
NBC enabling law
Radio set

Sample radio scripts
Sample radio‘scripts
Sound card

Sound Converters
Sound monitors
Sound monitors
Storage device
Storage device
Teleprompter
Television set

Tripods
Vision mixer
MAC 117 1. Conduct advertising research Audio Visual
Principles of 2. Analyse advertising brief Computer
Advertising 3. Design advertising material for a product/brand| Multimedia projector
4. Produce an advert Organogram of an advertising agend
5. Visit an advertising.agency Laptop
6. Set upan advertising agency Printer
7. Role play in an advertising agency Radio set
8. Use case study Sample advert
Sample brief
Sample case study
Sample TVC
Sample jingles
Storage devices
Tv set
MAC 121 1. Write news stories Computer
2. Write features Internet
Media Writing.and 3. Write news releases Laptop
Style 1l 4. Write plans for crisis management

Sample crisis management plans
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5.
6.

Write a proposal to organize a special event
Write for different media platforms such as
Blog posts,

e-books,

e-magazines (gines, webzines, cyberzines),
e-newspapers,

e-journals,

podcasts,

social media

updates etc.

=4 =4 =4 -4 4 4 -4 -4

7. Write media content using different styles
8.
9

Identify idiomatic expressions
Identify idiomatic expressions used in media
writings

10. Write media content using different.idiomatic

expressions

Sample digital media contents
Sample magazine

Sample news

Sample newspaper

Sample proposals

Sample writings

MAC 122 1. Identify indigenous instruments used in Audio-visual recorder
Indigenous Communication Cowries
Communication 2. Draw indigenous communication instruments | Dane gun
Systems 3. Visit a museum Dates
4. ldentify indigenous‘icons of Communication Drinking water
5. Identify channels of iconography in indigenous | b yms
communication Feathers
6. Interpret abjectified devicefipral, plants and Gong
crops forms of communication Horns
7. In;/kite a custodian of traditional values to give a Kolanuts
ta :
8. Demonstrate: I\R/I;cc;%phones
1 Dance drama Rattles
T Chanting Shakers
T Drumming Talking drum
f Songs Traditional Costume
T Cultural display Traditional instruments
9. Role play:
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Traditional Storytelling
Presentation using traditional proverbs and
parables
1 Myths
1 Extramundane
9 Incantations
10.Produce radio programme in indigenous langua
11.Identify indigenous communicative names
12.1dentify Venueoriented Channels of indigenous
communication
13.Perform the role of a town crier

T
T

Trumpet

MAC 123
Digital
Communication

Set up an email account

Send and reply message fromeanail account

Compose SMS

Send SMS

Develop an MMS

Deliver an MMS

Identify types of blogs

Set up a personal blog

Identify types of podeasts

10 Identify categories of websites

11.Visit major newswebsites

12.Identify types of digital media

13. Convert file.intodigital format

14.Identify types of social media platforms

15. Open social media accounts

16<Use social media account for digital
communications

17.Build a digital footprint.

18. Generate and post content on digital platforms

19. Like content on digital platforms

20. Share content on digital platforms

©CoNohrwNE

Audio Mixer

Blog sites

Camera

Computer

Headphones

Internet

Laptop

Microphones (USB, Dynamic and
Condenser)

Recording Software (Adobe audition
Sample Email

Smartphone

Software

Websites

MAC 124
Graphic Design in

1. Identify types ofgraphic elements used in medig
and communication

AGM report
Banner
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Media and
Communication

Visit a media and communication outfit
Observe the function of a grapladist in media
and communication outfit
Identify the functions of a graphic designer
Demonstrate role of a graphic designer
Identify categoriesf paperandink for graphic
design
Select paper and ink for graphic design.
Design a material using paper and ink
Identify graphic software
0.Install graphic software Use installed
software for graphic design to do a make
and layout
11.Identify a poster, handbill, flyer and banner
12.Differentiate between:
1 Spotcolour
1 Manual and
1 Full coloumphotographidreatment
13.Demonstrate colour separatigorocedure
14.Design a poster, flyer;-handbill or banner for a
product ororganization
15. Identify differencesetweerdesignfor TV news
andcommerciakproduction
16. Demonstratéowto construct a basic sdesign
for an audievisual productioATV, commercials,
Film, ete
17.Design graphic for any audmsual set
18. Design caption formats aockdits for a
programmenews, advert, etc
19. Demonstratéowtolay out stillphotographs for
televisionprogramme
20. Identify emerging trends in media and
communication graphics
21.1dentify the challenges of emerging trends in
graphics communication

wn

o g s

B oo

Bulletins

Cable TV
Catalogue
Computer
Dummy sheet
Flyers

Graphic software
Handbill
Headphones
[Nlustrations

Ink

Internet

Laptop
Magazine
Monitor
Newsletters
Newspaper
Paper
Photocopier
Posters

Printer

Sample adverts:
Sample graphidesigns
Sample Material
Sample Scripts
Sample Story Board
Scanner
Software

Sound system
Storage Device
TV set

Website
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MAC 125

News Writingand
Reporting Il

1. Identify of differentnewsbeat

2. Observenews evenin assigned beat on campus
3. Write news story onssigned beats

4. Use AP Style to write:

1 Headline

i Dates

1 Numbers
5. Edit a new material using AP Style guide-book
6. Cast Headl i nes for. di
7.1dentify research\met
8. Conduicnt amvi ew
9. Transcribe interview

IOWrite a news Syt ories

l11.Conducip o urox

12Wr i te news S'ipompiués «ro
13.Visit:

T Courts

1 Marketplace

1 Government offices

1 ‘Local Assemblies

14 Attend:

1 Government functions
Meetings/convention
Sport events
Political events

1
1
1
1 Social /media events

Digital Audio Recorders
Digital Videocameras
R e p o MNoteboak s
Newspapers
Magazines

Internet

AP Style Book
Dictionaries

Thesaurus

Computer
Smartphones
Microphones
Headphones

Camera

Sample new stories on:
Personalities
Celebrities

speeches
Disasters
Crime
Sports
Courts
civil
elections,

= =48 -0_9_9_9_92_-2_-49._-2_-2°

Pictorials

Video clips

Audio clips
Newsroom

Final Draft software
Adobe Audition
Adobe Premier

meetings/conventions

Public affairs (local,
national,international.

State,
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15.Observe:
1 Court proceedings
1 Legislative proceedings

16. Write news stories on:

1 activities of governmerdand politics.
courtproceedingscrimetrials and lawuits
legislative proceedings and law making
sporting events
marketplace(businessindustry, labour,
agriculture,) etc

T
T
T
T

17Wr i te stories on:
T Accident s
1T Emergenci es
T Speci al e v ent's

18. Demonstrate professional hazards of reporting.
19. Demonstrate safetyeasures that a reporter can
adopt.

20l denti f.y vsoftware of

21Use software to write

MAC 126

Principles of Public
Relations

1. Cut out:speeches, news release and press
releases from newspapers, magazines and
websites

Analyzespeeches/news/press releases.
Prepare a press kit/fact sheet

Generate social media post

Conduct research in public relations
Conduct opinion poll

Conduct a stakeholder analysis
Analyzepublic relations brief

NGO WN

Audio -recorder
Audio-visual recorder
Computer

Laptop

Magazine
MultimediaProjector
Newspapers
Organogram of a PR firm
Press Releases

Printer
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9. Design public relations material for a
product/brand

10.Produce a PR material for any bramdjanization
1 Poster
1 Flyer
1 Press release, etc

11.Visit a PR firm

12.Setup a PR firm

13.Role play in a PR firm

14.Use case study

Projector

Radio set

Sample brief

Sample case study
Sample jingles
Sample posters
Sample PR copy
Sample Press release
Sample Speeches
Soeial media handles
Storage devices

TV set
Websites
10. | MAC 212 1. Identify terminologies in media and APA style Book
Research Methods il communication research Computer
Media and 2. ldentify research methods Internet
Communication 3. Carry out research using the-methods identified Research project
4. Identify sampling techniques Sampleproject/sample report
5. Use the selected technique to a draw sample | Software
6. ldentify types of data Street Directories
7. ldentify sources of-data
8. Use data collection'techniques to conduct resed
9. Use statistical'tools to present data
10. Write research.report
11. | MAC 213 1. Edit a copy. Computer
Editing and Fact 2. Cut copies.from Newspaper, Magazine, Blogs, | Editing Software
Checking News site Fact checking tools

w

Edit.cut copies
4. ldentify areas of mistakes

5,7Correct areas of mistakes using editing
applications

6. Use computer editing tools to edit copies

7.Practice editing skills manually and electronically|

8.ldentify the need for fact checking in media text

Internet

Newspapers and Magazine copies,

Radio scripts
Television scripts

223



12. | MAC 214 1. Identify categories of feature Blog/News sites
Feature Writing 2. ldentify the differences between features and: | Computer
 News Feature articles
{ Editorial Internet
T Letter to the editor Magazine
1 Supplement Newspap®eq
Websites
3. ldentify the qualities of a good feature writer
4. Cut copies of featurarticles from Newspaper,
Magazine, Blogs, News site.
5. ldentify parts of feature articles.
6. Write feature article
7. Cut copies of different features from Newspape
Magazine, Blogs, News site.
8. ldentify the styles used
9. Write feature article using illustrations
13. | MAC 216 1. Identify ethical issues in journalism’and ARCON Code
Media and broadcasting. Case studies
Communications 2. ldentify ethical issues advertising and public Computer
Ethics relations Documentaries
3. ldentify ethical issues Internet
4. In film production Magazine
5. Visit offices aof professional bodies in media and NBC Code
communication,industry News Bulletins
6. ldentify relevant codes of practice of profession| Newspaper
bodies in'media and communication industry. | NIPR Code
7. Apply codes of practice of professional bodies if NPC Code
media-and communication industry
8. Demonstrate anonymity
9. Identify the procedure for source protection

10. Demonstrate process of source protection
11.Identify guidelines for ethical decision making
12. Apply any of the guidelines for ethical decision

making
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14. | MAC 217 1. Identify the parts of camera Backdrop canvas
Photography in 2. ldentify lenses Bounce flash
Media and 3. Demonstrate taking photograph with a 35MM | Camera
Communication Analogue camera Chemical

4. Use camera to take photographs Computer
5. Classify lights Dark room
6. Demonstrate the effects of light on exposure Digital'Single'Lens Reflex (DLSR)
7. Take picture to tell stories Editing software
8. Mix chemical solutions, developer and fixer Film
(hypo) Internet
9. Test solutions for appropriatemperature. Lenses
10. Develop films and print photographs. Light:
11.Dry and trim prints to appropriate sizes Magazine
12.1dentify editing software Memory card
13. Edit photographs using software Newspapers
14.Caption photographs edited Paper
15.Create a gallery of edited and captioned Printer
photography Professional Photo
16. Identify tools of phonetography Publication
17.Take photograph using.mobile devices Ring light
18.Create a gallery (digital portfolio) of photograph| Scanner
19.Use case study totidentify new trends in Scissor
photography, Selfie sticks
Smart phones
Software
Software
Studio Lamps
Tripod

15. | MAC 218 1. Identify the process of radio programme Camera
Broadcast production Computer
Production 1 2,/ Carry out the prgoroduction activities: Cyclorama

1 Conception of idea

1 Brainstorming the idea
1 Mobilize team

1 Role assignment

Digital Audio mixer
Digital Audio recorder
Drones

Editing software
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1 Mobilize resources Filters

1 Scripting Filters Monitors
{1 Scheduling Fish pole
3. Carry outproduction activities HD Camera
4. Carry out post production activities Headset
5. Identify radio production team Internet
6. Identify the responsibilities of a radio productior] Laptop
team Light filters
7. Write a script Lighting
8. Identify the process of television programme _.{ Memory card
production Mlcrpphones
9. Carry out the prgproduction activities: Monitors
1 Conception of idea Note pad
1 Brainstorming the idea Printer
1 Mobilize team gadlo S‘;t
1 Role assignment mart phones
- Sound card
1 Mobilize resources
- Speaker
1 Scripting Speaker
1 Scheduling Software

Storage device
Streaming device
Talkback device
Teleprompter

10. Carry out production activities
11.Carry out post.production activities
12.dentify television production team

13.Identify -the responsibilities of a televisio Tripod
production team Tripod with dolly
14.Write.scrigs Vision mixer

15. Identify instruments for radio production
16-Use instruments in radio production
17.Demonstrate radioues

18.Identify instruments for television production
19.Use instruments in television production
20.Demonstrate televisiotues

21.Record programme

22.Edit programme
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23.Broadcasprogramme

16.

MAC 219
Foundations of Film
Production

1. Identify Technological Advancements in film
production

Generate Film Idea

Adapt a Story

Demonstrate the processes of building Charact
Identify the elements of a Compelling Story in a
film

Apply techniques in the process of writing film
script

7. Write realistic and engaging dialogue

8. Budget for a film hypothetically

9. Schedule a film

10. Scout film Locations

11.Cast actors

12.Hire Crew

13.ldentify basic production equipment
14.1dentify a film production‘team members
15.1dentify Camera Types.&'Lenses

16.Frame a camera Shot

17.Operate a camera

18. Apply the rule of thirds

19. Demonstrate Camera Movements & Angles
1. Shots

Identify'the Types of Lights

Demonstrate lighting in film production.
Identify Color Palettes,

Design Sets on a Location

Identify appropriate Props and Costumes in a fi
Record a film Dialogue and Ambience

Add transitions effects to editing

Select footages.

aobkrwn

o

© oo NFOh WD

A recording/mixing interface
Audio-visual tutorials
Boom pole

Cable TV

Camera

Color palette
Computer

Costume

Costume design
Lighting

C-stands

Diffusers,

Dolly Tripods

Editing software

Film production gears.
Films

Flags

Gels

Headphones

Internet

Light absorbers

Light meter

Lights

Microphone,
Postproduction gadgets
Projector

Props

Reflectors

Roll up screen
Sample budget
SampleFilms with good dialogue
Sample screen play
Sample Story

Screen play software
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10. Demonstrate the art of cutting SD card
11. Export settings and formats Slate Elements for PD
12.Edit a short sequence using editing software. | PTOPS _
13. Demonstrate basic film editing techniques. Spatial desigp
Textures
14.Insert opening and end credit Tripods
Visual-design;
17. | MAC 221 1. Visit children living indifficult circumstances Camera
Foundation of Child (homeless children; displaced children...etc) Charts
Rights Reporting an( Identify aspects of Child rights denied. Computer

Advocacy

w N

8.

9.

10.|dentify the factors responsible for the

11.Identify the types of media
12.1dentify the role and responsibilities of media in

. Produce a'mindocumentary on any issue

Visit to Motor parks, Bus stations and observe t
treatment and involvement of children in these
places.
Conduct a vox populi on any issue/challenges
facing the child:

1 unplanned pregnancy,

1 child labour,

1 child trafficking,

1 early marriage:

Write a publishable story, observation and findit
from the opinion poll

Prepare a radio script, produce and presenta 1
minute programme on any issue affecting the c

affecting the child

Design an advocacy material on social or transi
media-for any issue affecting the child

Identify Child Development stages

development of a child

the promotion and protection of child rights

Digital Audio Recorder
MemoPad
Microphone

National Bureau of Statistics Report.
National Bureau of Statistics Report.

Newspaper reports.
Pen

Pictorials

Police report
Posters

Sample fliers
Sample posters
Sample Script
Sample story
Video clips
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13.Prepare a story using thights-basedapproach on
all the causes of the abridgment of these rights

14.Visit to the offices or project sites of three humg
rights focuseaebrganizations (a governmental
organizationa local NGO, and an international
organizatioi.

15. Write a report on the visit

16. Carryout Human rights advocacy

18. | MAC 222 1. Deliver speech using Audio devices
Speech 2. Demonstrate conf i denc,Audiovisual recording device
Communication 3. Demonstrateffective intro,sequencing@nd Dietionary

conclusionin a speech Internet
4. Write symbol s fr om=s.0|Microphone
5. Produce sourbdIlfsr om Radio set
6. Pronounce smoothl 'y wi|SampleSpeeches
7.Use tone of thewvoi ce|Smartphone
8. Use mel ody i n 'speech |Speakers
9. St ress word correctl y|TVset
10.Pronounce words and s

i nfl ection
11. Evaluatevoicedelivery
12.Usevarietyin vocaltterances
13. Useacceptablpronunciation
14.Raise panel of\judges
15.Organize speeahccasiongobserves t u d e n

performance
16. Listen to;speeches

19. | MAC 223 1. Adentify the classifications of newspapers Cable TV
Newspaper and 2. ldentify the content of newspaper publications | Computer
Magazine Productiot 3. Visit newspaper organisation Desktop

4, Draw the organizational structure of a newspap| Dictionaries
publication Digital audio recorder
5. Demonstrate roles gfersonnel in newspaper Dummy
production Internet
6. Visit magazine organisation Magazine
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7. Draw the organizational structure of a magazing
publication

8. Demonstrate roles of personnel in magazine
production

9. Visit magazine organisation

10. Draw the organizational structure ofreagazine

Magazine

Magazine Websites
Newsletter
Newspaper
Newspaper.\Websites
Newspapers Websites

organisation Printer
11.Demonstrate roles of personnel in newspaper | Radio Set
production Sample Organogram of magazine
12.Edit a copy publications
13.Edit a picture Sample Organogram of newspaper
14.Proof read a story publications
15.ldentify elements of a newspaper page Scanner
16.Plan a page Software
17.1dentify elements of design and layout'for: Thesaurus
1 Newspaper TV set
! magazine Websites
18. Design a layout for:
1 newspaper
1 magazine
19.Visit to printing press
20.Observe production process of newspaper or
magazine publication
21.ldentify thesmethod used in printing
newspaper/magazine
22.ldentify'the stages of newspaper production
23.Produce’a newspaper or magazine
24.Circulate produced newspaper/magazine
20. | MAC 224 1. ldentify types of audience Cable TV
Broadcast 2. ldentify characteristics of audience Camera
Production Il 3. Identify types of audience researctbimmadcast | Computer

production
. Generate programme

4
5. idea for radio production
6. identify audience of a radio programme

Digital Audio-Mixer
Digital Audio Recorder
Digital Video recorder
Drone
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7. Prepare script for radio production

8. Set up a radio production team

9. Demonstrate role of a production team member

10.Produce a radio programme usinfpamat.

11.Edit a radio programme

12.Demonstrate how to insert mix sound

13.Demonstrate how to dub programmes

14.Present a radio programme using any format:

News

Talk show

Interviews

Sports

Entertainment

Special programme, etc

15. Direct a radio program

16.Demonstrate how to archive radio production

17.Demonstrate how to retrieve a radio production

18. Carry out audience research for a broadcast
production

19. Generate programme-idea for television
production

20. Identify audience of a television programme

21.Prepare script for television production

22.Set up a television production crew

23.Demonstrate role of a production crew member

24.Produce aradio programme using a format.

25.Edit a radio programme

26./Present a television programme using any
format:

News

Talk show

Interviews

Sports

Entertainment

E

E E ]

Special programme, etc

Editing Software

Headset

Headset with talkback
Internet

Laptop

Lights

Microphones

Monitors

Organogram of a production team
Qrganogram of a radio station
Organogram of a TV station
Radio set

Radio Stations programmes schedu
Sample Programme schedule
Sample scripts

Satellite radio

Smartphones

Sound card

Storage Devices
Teleprompter

TV Guide

Vision-mixer
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27.Direct a television programme
28.Demonstrate how to archive television
production
29.Demonstrate how to retrieve a television
production
30. Visit a radio station.
31.Visit a TV station
32.ldentify facilities for outside broadcast productic
33.Demonstrate the procedure for outside broadca
production
34.Demonstrate outside broadcast production
35. Identify electronic news gathering equipment
36.Produce a:
1 Radio programme
1 TV programme
37.Stream a:
1 Radio programme
1 TV programme

21.

MAC 225
Media and
Communication Law|

Identify types of defamation

Distinguish libel from slander

Identify Defensesgainst defamation

Visit a court

Observe court proceedings

Identify types of contempt of court

Demonstrate the restrictions on taking of

photographs in court.

Identify. cases of contempt of court in Nigeria

Identify copyright cases in Nigeria

0. [dentify requirement for copyright to exist in a
work

17.Identify ground for criminal libel

12.Identify invasion of privacy

13. Justify of invasion of privacy

14.Identify the provisions of FOI Act

NoOkwWNE

B ©

15.1dentify cases of:

Computer
Constitution

Court Proceedings
Gazettes

Internet

Judicial Reports
Law reports

232



1 Cyber bullying
1 Cyber stalking and;
1 Phishing in Nigeria

22.

MAC 226
Investigative and
Interpretative
Reporting

1. ldentify the characteristics of investigative
reporting

2. Demonstrate qualities of an investigative report

3. ldentify issues that require investigation

4. Identify the hazards of investigative reporting

5. Identify steps in conducting investigation

6. Conduct an investigation

7. ldentify source of investigative reporting

8. Write an investigative report

9. Identify characteristics of interpretative reporting

10.Identify issues, events and situations,that requit
interpretation

11.1dentify factors that affect interpretation of news
stories by journalists

12. Gather information for interpretative report

13.Write an interpretative report

14.Use case study tnalyzeegal issues in
investigative and interpretative reporting

15.Use case study tnalyzeethical issues in
investigative:and interpretative reporting

16. Demonstrate undercover reporting

Case study

Code of Ethies
Computer
Constitution
Dictionaries

Digital audio recorder
Internet

Magazine

NBC Code
Newsletters
Newspaper

NPC Code

Reporters Notepad
Sample interpretative report
Smartphones
Software

Thesaurus
Thesaurus
Thesaurus

Websites
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LABORATORIES/STUDIOS REQUIRED FOR NATIONAL DIPLOMA MASS

COMMUNICATION

LABORATORIES:
1. NewsWriting andEditing
2. PublicRelations/Advertising/Resear&tesource€enter

STUDIOS:

1. Radio/SoundRecording
2. Television

3. Photography

EQUIPMENT FOR THE STUDIOS
RADIO/SOUNDRECORDINGSTUDIO

S/N | DESCRIPTION

QUANTITY

OmniDirectional Microphones

UNI-DirectionalMicrophones

Bi-Directional

Condenser

Professional Audianixer 812 Channels

Audio Head Phone

Loud Speaker (studio one and-.two)

Radio Receiver

Satellite Radio Receiver

Digital Audio recorder

mn—\ml\)'a‘l—\mmmoo

Plrlolo(Nlo|os Nk

O

Computer Set with Appropriate Software
1 Desk top and 1 Laptop

N

=
N

MIC Stand
Two table Microphone stand and 1 mic stand

w
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NOTE: The Radio Studio and Control Room must be professionally illuminated, acoustically treated, air conditioned-and largmough to
accommodate not less than 20 Students at a time. The control Room should be spacious enough to take 10 people at a time.

NB: Departments are encouraged to set up their own radio stations.

TELEVI SION STUDIO

S/IN

DESCRIPTION

QUANTITY

OmniDirectional Microphones

3

UNI-Directional Microphones

Bi-directional Microphone

Lavaliere/ Lapel Microphone

CONDENSER microphone

Table Microphone Stand

Fish Pole

Floor Microphone stand

ol 0| N o g A wW| N P

Laptop Computer

[EEN
o

Desktop COMPUTER

N N| N P N | a1 o1

[EEN
=

Headphones (TV)

=
o

[EEN
N

Professional HDV Camera with tape orwith Memory card
(Tapeless)

DSLR (Digital Single Lens Reflex Camera)

Smartphones

w

13

Camera Tripod
Dolly Tripod

P WINDN

14

Cyclorama

15

Monitor

(o]

16

Basicstudio LIGHTS: (a) Key lights
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17 Fill Lights (with barn doors) 3
18 Back light (with barn doors) 2
19 Moveable light with barn doors 3
20 Grid Light with Dimmer 1set
21 Stabilizers (Tied to number of equipment)
22 Industrial UPS/Solar energy 1
23 Edit Suite Video Editing with appropriate software

(e.g. Adobe Premiere Pro & Adobe Audition for sound)
24 External Hard drive (ITB). 1
25 Digital Vision mixer 1
26 Digital Audio Console (8.2 Channels) 1
27 Box of Light
28 Color gels (Red, Blue, yellow & Sky blue)
29 Drone 2

N/B. A Television Studio should be large enough to allow for free camera movement and accommodate not less than 20 studeattrae; the

Control Room not less than 1Gtudents at time. The studio must have double sound proof doors, professiondllyminated, acousticallytreated,

properly air-conditioned with agood professionakyclorama.
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PHOTOG

RAPHY STUDIO

S/IN DESCRIPTION QUANTITY
1. DSLR (Digital Single Lens Reflex Camera) 8
2. Lences:24mrb0mm zoom 1
3. Lenses: 24 mrbOmm zoom 2
4 Lenses: 50mm 3
5 Light: 1. Bounce flash 2
il Studio Lamps 2
iii. Backdrop Canvas 3
iv Ring Light 5
6 Tripod 2
7 Pairs of scissors 5
8 Computers with software
2 Desktop and 2 Laptop 4
2 Smartphones 2
9 Reflectors/umbrellas 2
10 Scanner (500 PI ABOVE 2
11 External Hard Disk(mm/TB) 1
12 Professional Photo Printer 2
13 Selfie Stick 5
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EQUIPMENT FOR NEWSWRITING/EDITING LAB

S/N DESCRIPTION QUANTITY
1. Horseshoe shaped Table formation 1
2. Office Chairs 20
3. Desktop computers (with appropriate software)
5 Desktop and 3 Laptops 8
Smart phones 2
4 Printers 2
5 Cable/Satellite TV sets 1
Smart TV 2
6 Internet Access
7 Scanner 1
8 Radio Sets 2
9 Digital Audio Recorder 10
10 Daily Newspapers and Magazines
11 Maps, Globe, Dictionarie§hesaurus 1

PUBLIC RELATIONS/ADVERTISING RESEARCH/RESOURCE CENTRE

SIN DESCRIPTION

QUANTITY

1. Computer (with appropriate software)
7 Desktop and 3 Laptops
Smartphones

Printer

Scanner

MultimediaProjector

Projector stand/Screen

Cable/Satellite TV

Smart TV.

QO No\01 B N

Photacopier

RN ININR N oS
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9. Radio Receiver set 2
10. Internet Access

11. Annual Reports, Newspapers, Magazines

12. Tables & Chairs 20
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LIST OF PARTICIPANTS FOR THE REVIEW WORKSHOP FOR NATIONAL
DIPLOMA (ND) MASS COMMUNICATION

SIN. NAME ADDRESS PHONE NO:& EMAIL ADDRESS

1. Dr. Jide Johnson Nigerian Institute of Journalism |.johnson@nij.edu.ng
08023423159

2. Dr. Linda lkechukwu Federal Polytechnic, Nekede linda.ikechukwu@gmail.com
08033665751

3. Nansel Nimyel Nigerian Television Authority (NTA). nanselnimyel@gmail.com
08033003525

4. Muhammad Ibrahim Danja, Ph.D. Bayero University, Kano mdanja006@gmail.com
08067816601

5. Okoji Chukwudinma Taiwo, PhD. Federal Polytechnic, Offa chuksokoji@gmail.com
08034924058

6. Olajide Oladele Olishile Advertising Regulatory Council of Nigeria | oolishile@gmail.com

(ARCON), Abuja 08023047054

7. Ahmad Mohammed Sarari MD/CEO, Sarari‘Klassique Merchandise Lt( asarari@gmail.com
08037874611

8. Ozewe Banke NTA, TV College, Jos ozuwai@yahoo.com
08034928426

9. Geoffrey Njoku, Ph.D Truvine.Communication geoffnjoku@gmail.com
08035250288

10. Sussan Akila UNICEF, Abuja sakila@unicef.org
08036577670

11. Eric Bishen UNICEF, Abuja ebishen@unicef.org
08056206529

12. Emem Jimmy CRIB, Abuja Ememjimmy291@gmail.com
08099598905

13. Abigail Michael CRIB, Abuja abbymichaels7@gmail.com
09030409511

NBTE STAFF

14 Prof. Idris M. Bugaje ExecutiveSecretary, NBTE, Kaduna es@nbte.gov.ng

15 Prof. Diyauddeen SA to ES NBTE Kaduna

16 Dr. Hatim Koko Director, CDD hatimilion@gmail.com
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